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require auxiliary aids or services, e.g., hearing aids or signing services to
make a presentation to the City Council, the City is happy to assist you.
Please contact City offices at (530) 822-4817 at least 72 hours in advance so

such aids or services can be arranged. City Hall TTY: 530-822-4732
- <




AGENDA
REGULAR MEETING OF THE CITY COUNCIL
CITY OF YUBA CITY
COUNCIL CHAMBERS
MAY 3, 2016
6:00 P.M. = REGULAR MEETING

Materials related to an item on this Agenda submitted to the Council after distribution of the
agenda packet are available for public inspection in the City Clerk’s office at 1201 Civic Center
Blvd., Yuba City, during normal business hours. Such documents are also available on the City
of Yuba City’s website at www.yubacity.net, subject to staff’s availability to post the documents
before the meeting.

Reqgular Meeting—Council Chambers

Call to Order

Roll Call: Mayor Buckland
Vice Mayor Cleveland
Councilmember Didbal
Councilmember Dukes
Councilmember Gill

Invocation

Pledge of Allegiance to the Flag

Presentations & Proclamations

1. National Nurses Week Proclamation

2. Public Service Recognition Week

3. Bicycle Advisory Committee Report

4. Recology Community Benefit Report

Public Hearing

5. 51 Street Bridge Replacement Project — Resolution of Necessity (Initiation of
Eminent Domain Proceedings of Property Acquisition)

Recommendation:  A. Conduct a Public Hearing to consider the adoption of the
Resolution of Necessity, including providing all interested
parties of the affected property, and their attorneys or their
representatives, an opportunity to appear and be heard on the
issues relevant to the Resolution

B. Make the following findings:
1. The public interest and necessity require this project

2. The project is planned or located in the manner that will be
most compatible with the greatest public good and the
least private injury


http://www.yubacity.net/

3. The property sought to be acquired is necessary for the
project

4. The offer required by Section 7567.2 of the Government
Code has been made to the owner of record

C. Adopt a Resolution of Necessity determining that the public
interest and necessity require the acquisition of property
identified as portions of Assessor Parcel No. 052-480-001 for
constructing and maintaining roadway, soundwall, and related
appurtenances associated with the 5™ Street Bridge
Replacement project

6. Sign Ordinance Update

Recommendation: Introduce an Ordinance amending Title 8, Chapter 5, Article 63
Relating to Signs and Section 8-5.8055 Relating to Sign
Definitions, and waive the first reading

Ordinances

7. Rezone 16-02 pertaining to Sierra Central Credit Union

Recommendation: = Adopt an Ordinance rezoning approximately eight acres of
property to the C-O (Office-Commercial) Zone District to facilitate
the installation of two drive-up automated teller machines (ATMs),
and waive the second reading

Public Communication

You are welcome and encouraged to participate in this meeting. Public comment is taken on
items listed on the agenda when they are called. Public comment on items not listed on the
agenda will be heard at this time. Comments on controversial items may be limited and large
groups are encouraged to select representatives to express the opinions of the group.

8. Written Requests
Members of the public submitting written requests, at least 24 hours prior to the meeting,
will be normally allotted five minutes to speak

9. Appearance of Interested Citizens

Members of the public may address the City Council on items of interest that are within
the City’s jurisdiction. Individuals addressing general comments are encouraged to limit
their statements to three minutes

Consent Calendar

All matters listed under Consent Calendar are considered to be routine and can be enacted in
one motion. There will be no separate discussion of these items prior to the time that Council
votes on the motion unless members of the City Council, staff or public request specific items to
be discussed or removed from the Consent Calendar for individual action

10. Minutes April 9, 2016
Recommendation:  Approve the City Council Meeting Minutes of April 19, 2016



11. Professional Services Agreement with Amistad Associates for Consulting

Services

Recommendation:

General Iltems

Authorize the City Manager to amend the Professional Services
Agreement between the City of Yuba City and Amistad Associates
of Sebastopol, CA for organizational and team building consulting
in an amount not to exceed $60,000 with the finding that it is in the
best interest of the City

12. Support funding for Yuba Sutter Chamber of Commerce Tourism Business
Improvement District and to establish a Tourism Business Improvement District

(TBID)

Recommendation:

Authorize the City Manager to enter into an agreement with the
Yuba Sutter Chamber to establish a Tourism Improvement
District, provide interim Tourism funding of $70,000 to the
Chamber and $53,500 contingent upon regional support of a TBID
and make a supplementation appropriation of $123,500 to
Account No. 901164-65501 from one-time funds established by
Council in November 2015

Business from the City Council

13. City Council Reports

- Councilmember Didbal

- Councilmember Dukes

- Councilmember Gill

- Vice Mayor Cleveland

- Mayor Buckland

Adjournment
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National Nurses’ Week
May 6 - 12,2016

WHEREAS, Nearly 3.1 million nurses in the United States comprise our nation's largest health care
profession; and

WHEREAS, The depth and breadth of the nursing profession meets the different and emerging health care
needs of the American population in a wide range of settings; and

WHEREAS, Professional nursing demonstrates to be an indispensable component in the safety and
quality of care of hospitalized and home health patients; and

WHEREAS, Greater numbers of qualified nurses will be needed in the future to meet the increasingly
complex needs of health care consumers in our community; and

WHEREAS, The cost-effective, safe and quality health care services provided by nurses will be an ever
more important component of the U.S. health care delivery system in the future; and

WHEREAS, The American Nurses Association declared the week of May 6-12, 2015 as National Nurses’
Week, and

WHEREAS, Rideout Health is celebrating National Nurses Week, Ethical Practice/Quality Care, and will
hold a week-long series of appreciation events for the more than 500 Registered Nurses and 400 nursing
support staff, working at Fremont Medical Center, Rideout Occupational Health, Rideout Home Health
and Hospice and Rideout Senior Living Facilities in Yuba City.

NOW, THEREFORE, BE IT RESOLVED, that I, John Buckland, Mayor of the City of Yuba City, California, ask
that all residents of this city join me in honoring the many nurses who care for all of us, and that the
residents of Yuba City celebrate nursing's accomplishments and efforts to improve our health care
system and show our appreciation for the nation's and our community’s nurses not just during this week,
but at every opportunity throughout the year.

/s/ Johwm Buckland,
John Buckland, Mayor

Agenda ltem 1
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PUBLIC SERVICE RECOGNITION WEEK
May 1- 7, 2016

In honor of the millions of public employees at the federal, state, county, and local levels:

Whereas, Americans are served every single day by public servants at the federal, state,
county and city levels. These unsung heroes do the work that keeps our nation working; and

Whereas, Public employees take not only jobs, but oaths; and

Whereas, Many public servants, including military personnel, police officers, firefighters,
border patrol officers, embassy employees, health care professionals and others, risk their
lives each day in service to the people of the United States and around the world; and

Whereas, Public servants include teachers, doctors and scientists nurses and safety
inspectors, laborers, computer technicians and social workers, lifeguards, engineers,
accountants, and countless other occupations. Day in and day out they provide the diverse
services demanded by the American people of their government with efficiency and
integrity; and

Whereas, Without these public servants at every level, continuity would be impossible in a
democracy that regularly changes its leaders and elected officials; and

Whereas, We grateful for the opportunity to thank you for all you do on behalf of our nation.
Each and every day, we have the pleasure of witnessing firsthand your remarkable
contributions and achievements. Even during these difficult times, you continue working to
find innovative solutions to complex issues. Your hard work does not go unnoticed, and we
want you to know that we proud to serve with you.

NOW, THEREFORE, BE IT RESOLVED, that I, John Buckland, Mayor of the City of Yuba
City and on behalf of the entire City Council, proclaim that the first week of May is Public
Service Recognition Week. All citizens are encouraged to recognize the accomplishments
and contributions of government employees at all levels — federal, state, county and city.
Done this 3@ day of May 2016, at the City of Yuba City, County of Sutter, State of California.

/s/ Johun Buckland,
John Buckland, Mayor

Agenda ltem 2
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YUBA CITY BICYCLE
ADVISORY COMMITTEE

Get Out and BIKE!

Two wheels, fresh air and miles of roadway dedicated for bikeways! Yes, we're talking
about cycling in Yuba City. Bike Yuba City is an effort by The City of Yuba City to put
more people on bicycles more often. Bicycles are the ultimate clean air, zero emissions
vehicle on the road today and are the most economical form of transportation with the
lowest maintenance. That's reason in itself to leave the car keys at home and get out
and bike.

Cycling is a fast and practical way to get around town, especially in Yuba City where the
climate is favorable and the terrain is flat. Plus, riding a bike is not only fun, it's a great
form of exercise. Yuba City has over 108 miles of bikeways!

Agenda Item 3
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TO OUR COMMUNITY PARTNERS
A WORLD WITHOUT WASTE

Our roots date back to the mid-1800s when immigrants, mostly from Northern Italy, came to San
Francisco looking for opportunities. They found work doing what no one else wanted to do —
picking up other people’s garbage. Their work served two purposes: they took away the trash,
keeping their neighborhoods clean and they scavenged through the material to find things they
could sell. These early scavengers formed small alliances and created the companies that eventually
evolved into Recology.

We've obviously come a long way since those early days but our communities and employee-owners
benefit from this rich history. Looking ahead to our future, we hope that this Community Benefit
Report demonstrates the ways all of us at Recology are working to achieve our vision of “a world
without waste”.




OUR VISION, OUR MISSION

Recology is redefining the waste industry by finding new
ways to process and reuse what was once considered
waste. Our goal is to find the highest and best use for all
resources. The mission of Recology is to create a
fundamental shift from traditional trash management.
Recology strives to recover more recyclables so that the
material can be repurposed into new products. We also
place a high importance on transforming organics to
nutrient rich soil amendments or energy. By encouraging

sustainable resource recovery practices nationally, Recology
hopes to carry out our vision of a world without waste.

HOW WE MAKE IT HAPPEN
Recology Yuba-Sutter provides
services for collection and recovery
of recyclables, organics and refuse.
In addition to weekly curbside
collection of all 3 carts, we provide
facilities such as Feather River
Organics in Marysville and the
Household Hazardous Waste
Facility in Yuba City. We produce
rich compost from the contents of
the green waste carts and return it
to customers and farmers for their
use. Composting, hazardous waste
disposal and a strong recycling
program helps keep rates down
and diversion from the landfill high.

MISSION

Recology is dedicated to building
exceptional resource ecosystems
that protect the environment and
sustain our communities. We strive
for the best and highest use of all
resources.




REDUCE, REUSE, RECYCLE

Recology returns the recoverable resources found in the waste stream to our economy by our
commitment to our vision of a world without waste. We continue to educate and encourage our
customers to increase their recycling — and upcycling — efforts to reduce consumption of virgin
materials and keep all that we can out of our landfills.

2015 RECYCLED PRODUCTS (tons)
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RETURNING NUTRIENTS
TO THE SOIL

Compost can make all the difference in your
growing needs. Adding compost to your
agricultural crops, nursery stock, home garden or
landscape not only helps generate healthier soil
and plants, it also increases microbial activity
while returning nutrients to the earth.

At Recology Yuba-Sutter, we make it possible for
our Yuba Sutter customers to make the best and
highest use of all resources we manufacture,
conserve, recover and remanufacture. As
pioneers in resource recovery, we find ways to
do more with such resources as food scraps and
yard trimmings by producing compost to help
return nutrients to the soil. No longer are these
materials landfill-bound. Instead, we complete
the recycling circle by using them to develop a
nutrient-rich soil amendment that increases crop
yields and grows healthier plants. Yuba-Sutter
customers may receive up to 50 gallons per year
free.

Our Recology composting facility, Feather River
Organics, is permitted and operated in
compliance with state regulations and EPA
standards. Recology compost products are
manufactured to the highest standards of the
U.S. Composting Council Seal of Testing
Assurance program (STA), assuring that no pesky
seeds, weeds, or pathogens contaminate our
final product.

Composting benefits the environment, and
ultimately our health and sustainability.




MATERIAL

RECOVERY FACILITY
3001 N. Levee Road
Marysville

LANDFILL
5900 Ostrom Road

FEATHER Wheatland

RIVER ORGANICS
3001 N. Levee Road
Marysville

YUBA-SUTTER
HOUSEHOLD
HAZARDOUS WASTE

FACILITY
134 Burns Drive
Yuba City

RECYCLING FACILITIES

HELPING COMMUNITIES ACHIEVE ZERO WASTE

MATERIAL PROCESSING AND INNOVATIVE TECHNOLOGIES

Recology Yuba-Sutter operates a material recovery facility (MRF) on North Levee Rd in Marysville.
Materials come into the MRF from individuals within the community and from our curbside pick-up
service. At the MRF, materials are sorted, both manually and using the latest in processing
technology to ensure materials are well-separated to achieve the highest diversion.

From the MRF, materials are transported to their corresponding locations...recycling facilities,
landfill, hazardous waste or to a composting facility. In addition to ownership of the MRF, Feather
River Organics and the Landfill property, Recology Yuba-Sutter also manages the YS Household
Hazardous Waste facility for the City of Yuba City.

Recology will continue to identify, prioritize and invest in processing technology to support
community sustainability goals and our vision of a world without waste.

@
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EMPLOYEE OWNERSHIP

OUR EMPLOYEE-OWNER CULTURE

In 1986, the preceding companies of Recology
merged in a series of transactions that placed
ownership in the hands of the Recology
Employee Stock Ownership Plan (ESOP). This
plan provides employees a stake | the company
to encourage hard work and dedication. It also
provides a supplemental retirement plan,
alongside their 401(k) or pension, and
comprehensive benefits package.

Employee-Ownership is deeply engrained in the
Recology culture, and has a direct reflection on
our level of customer service and productivity.
We are continually motivated to provide
high-quality and efficient service to the
municipalities we serve.

Recology will continue to work closely with the
leaders of our jurisdictions and the Regional
Waste Management Authority directors to bring
exemplary customer satisfaction and efficiency to
the residents and commercial customers of the
Yuba Sutter area.

EMPLOYEE OWNERS BY SERVICE YEARS

1-4 years

5-9 years

10-14 years [EVAEERA)

15-19 years

20-24 years

25+ years

21 (19%)

19 (17%)

15 (13%)

8 (7%)

12 (11%)




CUSTOMER SERVICE

It's important to us to provide the best
customer service possible. In 2015, our
knowledgeable Customer Service
Specialists did their part by personally
answering nearly 88,000 phone calls. We
are extremely proud of the fact our phone
calls are answered by Recology employees
right here in Northern California.

Our drivers serviced 47 routes and covered
over 1.3 million miles in 2015! All of those
miles consumed 438,000 gallons of diesel
fuel and another 34,000 gallons of Clean
Natural Gas.




COMMUNITY

GIVING BACK TO
THE YUBA-SUTTER
COMMUNITY

Another large part of Recology’s culture is to
practice good corporate citizenship. Our
employee-owners live and work in our
community and as a result, they volunteer
their time and company profits to help many
different non-profit organizations in our
community. Every member of our
leadership team participates on the board of
directors of at least one local non-profit.
Our employee-owners coach Little League,
pick up trash after community events and
lead 4-H groups, just to name a few ways
they personally contribute.




This year, we donated $25,000 to the Sutter Performing Arts
Association (SPAA) to assist them in their efforts of renovating the
Historic Sutter Theater in Downtown Yuba City. Another donation
of $25,000 was made to the Sutter Health Cardiac Center for much
needed equipment and $10,000 was contributed to the Rideout
Health Hospice Program.

OTHER WAYS WE CONTRIBUTED
TO OUR COMMUNITY

* Volunteered 703 hours to non-profit organizations
e Invested over $190,000 in community partnerships

e Donated and prepared fundraising Spaghetti Dinners to
27 school sites




THANK YOU!

We want you to know how much we sincerely value the great relationships we share with each of you.
We appreciate the trust that you have put in us and are fortunate to experience true partnerships
between us, the RWMA and each of the Franchising Groups. We promise to continue to work towards
“A World Without Waste” to make our Yuba-Sutter communities shine!

We know that much of our collective success comes from the clear lines of communication we've
established over the years. We vow to keep those lines of communication open in the future so that
our partnerships can continue to thrive.

Please let us know if there are any questions in this Community Benefit Report that we can answer.
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Presentation by:

Agenda Item 5

CITY OF YUBA CITY
STAFF REPORT

May 3, 2016
Honorable Mayor & Members of the City Council
Department of Public Works

Diana Langley, Public Works Director

Summary

Subject:

Recommendation:

Fiscal Impact:

5% Street Bridge Replacement Project — Resolution of Necessity (Initiation of
Eminent Domain Proceedings for Property Acquisition)

A. Conduct a public hearing to consider the adoption of the Resolution of
Necessity, including providing all interested parties of the affected property,
and their attorneys or their representative, an opportunity to appear and be
heard on the issues relevant to the resolution.

B. Make the following findings:
1. The public interest and necessity require the project

2. The project is planned or located in the manner that will be most
compatible with the greatest public good and the least private injury

The property sought to be acquired is necessary for the project

The offer required by Section 7267.2 of the Government Code has
been made to the owner of record

C. Adopt a Resolution of Necessity determining that the public interest and
necessity require the acquisition of certain right-of-way fee and maintenance
easement interests in a portion of certain real property identified as Assessor
Parcel No. 052-480-001 for constructing and maintaining roadway,
soundwall, and related appurtenances associated with the 5" Street Bridge
Replacement Project

None for adopting a Resolution of Necessity. Right of way acquisition for the
5% Street Bridge Replacement Project is budgeted for through Account No.
921084-65517

Purpose:

Move the process of acquiring a portion of property owned by the Jerry Lee Copeland, July 17, 2007
Revocable Trust (Copeland Trust) for the 51 Street Bridge Replacement project forward.

Background:

Construction of a new on-ramp from Sutter Street to westbound Bridge Street and related
soundwall proposed as part of the 5" Street Bridge Replacement Project require acquisition of a
portion of property owned by the Copeland Trust, said property being designated as Assessor
Parcel No. 052-480-001. A 10-foot wide maintenance easement must also be acquired to allow

Agenda Item 5



access for maintenance of the new facilities. Refer to Exhibits A and B for the legal descriptions
and plat maps showing the proposed right of way and maintenance easement acquisitions.

An appraisal of the property was prepared in accordance with all federal, state, and local
requirements. Staff was authorized to extend an offer for both the right of way and maintenance
easement during Closed Session on December 15, 2015. The City made the offer on January
14, 2016, but has been unable to secure an agreement for the purchase of the property through
negotiations.

Analysis:

The law provides procedures for public agencies to acquire private property for public use. California
Code of Civil Procedure (CCP) requires that a resolution of necessity must be considered, and
approved, by the legislative body prior to exercising eminent domain rights to acquire property. The
resolution must be passed by a two-thirds majority of the legislative body. CCP further provides that
the power of eminent domain may be exercised to acquire property for a proposed project if the
following conditions are established:

A. The public interest and necessity require the project.

B. The project is planned or located in the manner that will be most compatible with the greatest
public good and the least private injury.

C. The property sought to be acquired is necessary for the project.

D. The offer required by Section 7267.2 of the Government Code has been made to the owner
of record.

These four required findings are addressed as follows:

A. Public interest and necessity require the 5" Street Bridge Replacement Project, as this
project is needed to bring one of only two crossings of the Feather River along a nearly 40-
mile stretch of the river up to current bridge standards. The project is designed to relieve
regional traffic congestion and improve the capacity of the adjacent roadways, thereby
reducing response times to the area’s only trauma center and resulting in a reduction of
vehicle miles traveled, CO2 emissions, and fuel consumption.

B. The Project is located in a manner most compatible with the greatest public good and least
private injury, in that it will relieve traffic congestion and improve capacity of the adjacent
roadways while taking the least amount of property necessary to complete the
improvements. The location of the new on-ramp and related facilities is dependent upon the
location of the off-ramp from the bridge to Sutter Street. This off-ramp has been designed
with the smallest radius allowable, and the Second Street Overcrossing has even been
widened to allow vehicles to begin slowing for the off-ramp as early as possible, in order to
minimize the amount of private property required.

C. The property sought to be acquired for the project is necessary for the proposed project
because without the on-ramp there will be no direct access from either Sutter Street or
Second Street to westbound Bridge Street.

D. Appraisals of the property have been prepared in accordance with federal, state, and local
requirements to establish the fair market value of the property and proposed acquisition. An
offer of just compensation was then made on January 14, 2016 to the property owner to
purchase the right of way and maintenance easement, as required by Section 7267 of the
California Government Code.

The amount of compensation due is not a subject of the resolution of necessity, and therefore not to
be considered as part of the resolution. All issues related to the compensation to be awarded for the
acquisition would be resolved in a court proceeding.



A Notice of Intent was mailed on April 15, 2016 by first-class mail to the property owner of record
shown on the last equalized County assessment roll and the title reports purchased by the City. The
Notice stated the City’s intent to consider the adoption of the resolution, the right of each person to
appear and be heard on these issues, and that failure to file a written request to appear would result
in a waiver of the right to appear and be heard.

Although a negotiated settlement may still be possible, it would be appropriate to commence the
procedures to acquire the property through eminent domain at this time to ensure that the property
will be available to meet desired funding and construction time frames associated with the 5™ Street
Bridge Replacement Project. Adoption of the Resolution will authorize the City to acquire the
necessary right of way and maintenance easement by eminent domain. Within six months of
adoption of the Resolution, the City would be allowed to prepare and file a complaint in the Sutter
County Superior Court commencing the eminent domain proceeding.

Fiscal Impact:

There is no fiscal impact associated with adopting a Resolution of Necessity. Acquiring the property
through eminent domain proceedings will result in additional legal expenses. Sufficient funds are
budgeted for eminent domain proceedings through Account No. 921084-65517.

Alternatives:
a. Do not adopt the Resolution of Necessity at this time, which could result in a delay to the
construction schedule.
b. Abandon the acquisition effort altogether with the understanding that traffic circulation
throughout the project area would be greatly impacted.

Recommendation:

A. Conduct a public hearing to consider the adoption of the Resolution of Necessity, including
providing all interested parties of the affected property, and their attorneys or their
representative, an opportunity to appear and be heard on the issues relevant to the resolution.

B. Make the following findings:

1. The public interest and necessity require the project.

2. The project is planned or located in the manner that will be most compatible with the
greatest public good and the least private injury.

3. The property sought to be acquired is necessary for the project.

4. The offer required by Section 7267.2 of the Government Code has been made to the
owner of record.

C. Adopt a Resolution of Necessity determining that the public interest and necessity require the
acquisition of certain right-of-way fee and maintenance easement interests in a portion of certain
real property identified as Assessor Parcel No. 052-480-001 for constructing and maintaining
roadway, soundwall, and related appurtenances associated with the 5" Street Bridge
Replacement Project.

Prepared by: Submitted by:
/s Kevin Bradford /s/ Stevew C. Kroeger
Kevin Bradford Steven C. Kroeger

Senior Engineer City Manager



Reviewed by:

Department Head
Finance

City Attorney



EXHIBIT “A”
COPELAND RIGHT OF WAY ACQUISITION

All that real property situate in the City of Yuba City, County of Sutter, State of California being
a portion of that certain Grant Deed to Jerry Lee Copeland, as Trustee of the Jerry Lee Copeland,
July 17, 2007 Revocable Trust, recorded July 23, 2007 as Document No. 2007-0014919 filed in
the office of the County Recorder of the County of Sutter, State of California more particularly
described as follows:

Commencing at the Northeast corner of Lot 1 as shown on the Map of “Teegarden Addition to
the Town of Yuba City”, filed in the Office of the County Recorder of Sutter County on June 23,
1888 in Book “T” of Deeds at Page 126, said point being at the intersection of the westerly line
of Sutter Street with the southerly right of way of the Northern California Railroad as said street
and right of way are shown on said Map of “ Teegarden Addition to the Town of Yuba City”,
thence, along the northerly line of said Lot 1, South 65°17°13” West, 194.00 feet to the
southwesterly comer of the property described as Parcel No. 2 in the document executed by the
Southern Pacific Company, a corporation to the County of Sutter, dated February 27, 1958 and
recorded September 5, 1958 in Book 494 at Page 495, Official Records, Sutter County,
California, said point being the TRUE POINT OF BEGINNING of the herein described parcel
of land; thence, continuing along said northerly line, South 65°17°13” West, 109.51 feet; thence
leaving said northerly line, North 22°09°31” East, 39.92 feet; thence North 27°42°58” East,
52.90 feet; thence, North 27°42°58” East, 27.66 feet; thence, North 35°14°04” East, 82.75 feet;
thence, North 39°23°19” East, 70.85 feet; thence, North 52°03°36" East, 46.33 feet to the
westerly line of that certain 0.86 acre parcel of land described in deed dated July 25, 1946 from
Southern Pacific Railroad Company to State of California; thence, South 35°23°33” East, 9.96
feet to the northeasterly corner of said Parcel No. 2; said point being on a curve, concave to the
northwest, having a radial bearing of North 57°02°26” West, a radius of 588.14 feet and a central
angle of 15°53°47”; thence, along the arc of said curve a distance of 163.18 feet to the
northwesterly corner of said Parcel No. 2; thence along the westerly line of said Parcel no. 2,
South 13°38°36” East, 84.34 feet to the point of beginning.

The property described hereinabove contains 9,092 square feet more or less which is
approximately 0.21 acres.

See Exhibit “B” attached hereto and made a part of this description.

The basis of bearings for the above described parcel of land are referenced to the California

Coordinate System, Zone 2 originating from found monuments KS1971 and KS1813 established
by the National Geodetic Survey and part of the national readjustment of 200Z-=Adldjstances are
ground measurement.

END OF DESCRIPTIQN
Prepared by MHM, Inc
2/17/2016

P! Survey Surveying Documents Survey Descriptions W 2010110666 Copeland ROW Acquisition 9-30-15.doc



EXHIBIT 'B'

RIGHT OF WAY ACQUISITION /'
5TH STREET BRIDGE REPLACEMEIGF :

BEING A PORTION OF LOTS 2 AND 8 AS SHOWN ON THAT CERTAIN MAP
ENTITLED " TEEGARDE ADDITION TO THE TOWN OF YUBA CITY" FILED IN BOOK
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51 STREET BRIDGE REPLACEMENT PROJECT

REVISED COPELAND ROW ACQUISITION
BOUNDARY CLOSURE CALCULATIONS

Prepared by: MHM, Inc. R.K. Hanlin, PLS

Date: February 17, 2016

Project No: 16-606 Dokken Engineering

COPELAND RIGHT OF WAY

North: 2176837.8874
Curve Length: 163.18

Delta: 15-53-47

Chord: 162.65

Course In: N 57-02-26 W  Course Out: S 41-08-39 E
RP North: 2177157.8622
End North: 2176714.9596

East: 6672499.1729
Radius: 588.14

Tangent: 82.12

Course: S 40-54-28 W

East : 6672005.6906
East: 6672392.6608

Line Course: S 12-38-36 E Length: 84.34

North: 2176632.6647

East: 6672411.1213

Line Course: S 65-17-13 W Length: 109.51

North: 2176586.8814

Line Course: N 22-09-31 E

North: 2176623.8531

Line Course: N 27-42-58 E

North: 2176670.6835

Line Course: N 27-42-58 E

North: 2176695.1699

Line Course: N 35-14-04 E

North: 2176762.7599

Line Course: N 39-23-19 E

North: 2176817.5170

Line Course: N 52-03-36 E

North: 2176846.0024

Line Course: S 35-23-33 E

North: 2176837.8829

Line Course: N 33-41-24 E

North: 2176837.8829

East: 6672311.6410
Length: 39.92

East : 6672326.6977
Length: 52.90

East: 6672351.3010
Length: 27.66

East: 6672364.1654
Length: 82.75

East: 6672411.9058
Length: 70.85

East : 6672456.8656
Length: 46.33

East : 6672493.4040
Length: 9.96

East : 6672499.1725
Length: 0.00

East: 6672499.1725

Perimeter: 687.40 Area: 9,092 sq. ft. 0.21 acres

Mapcheck Closure - (Uses listed courses, radii, and deltas)

Error Closure: 0.0045
Error North: -0.00450
Precision 1: 152,755.56

Course: S 04-50-46 W
East : -0.00038
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EXHIBIT “A”
COPELAND MAINTENANCE EASEMENT

All that real property situate in the City of Yuba City, County of Sutter, State of California being
a portion of that certain Grant Deed to Jerry Lee Copeland, as Trustee of the Jerry Lee Copeland,
July 17, 2007 Revocable Trust, recorded July 23, 2007 as Document No. 2007-0014919 filed in
the office of the County Recorder of the County of Sutter, State of California more particularly
described as follows:

Commencing at the Northeast corner of Lot 1 as shown on the Map of “Teegarden Addition to
the Town of Yuba City”, filed in the Office of the County Recorder of Sutter County on June 23,
1888 in Book “T” of Deeds at Page 126, said point being at the intersection of the westerly line
of Sutter Street with the southerly right of way of the Northern California Railroad as said street
and right of way are shown on said Map of “Teegarden Addition to the Town of Yuba City”,
thence, along the northerly line of said Lot 1, South 65°17°15” West, 194.00 feet; thence,
continuing along said northerly line, South 65°17°15” West, 14.00 feet; thence leaving said
northerly line, North 27°50°38” West, 21.08 feet; thence North 13°34°14” East, 33.00 feet;
thence South 77°18°10” West, 34.79 feet to the TRUE POINT OF BEGINNING of the herein
described parcel of land; thence, South 77°18°10” West, 1.88 feet; thence, South 56°12°35”
West, 17.97 feet; thence, North 27°42°58” East, 45.33 feet; thence, North 35°14°04” East, 83.12
feet; thence, North 39°23°19” East, 72.40 feet; thence, North 52°03°36” East, 40.81 feet; thence,
South 34°48°32” East, 10.01 feet; thence, South 52°03°36”West, 39.15°, South 39°23°19” West,
70.85 feet; thence, South 35°14°04” West, 82.75 feet; thence, South 27°42°58” West, 27.66 feet
to the point of beginning.

The property described hereinabove contains 2,307 square feet more or less which is
approximately 0.05 acres.

See Exhibit “B” attached hereto and made a part of this description.

The basis of bearings for the above described parcel of land are referenced to the California
Coordinate System, Zone 2 originating from found monuments KS1971 and KS1813 established
by the National Geodetic Survey and part of the national readjustment of 2007. All distances are
ground measurement.

END OF DESCRIPTION
ared by MHM, Inc
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Roger K. Hanlin, PLS 5912
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RESOLUTION NO.

RESOLUTION OF THE CITY COUNCIL OF THE CITY OF YUBA CITY
FINDING AND DETERMINING THAT THE PUBLIC INTEREST AND
NECESSITY REQUIRES THE ACQUISITION AND CONDEMNATION OF
PORTIONS OF PROPERTY LOCATED AT 640 SUTTER STREET, YUBA
CITY, CALIFORNIA (APN 052-480-001) FOR THE PURPOSES OF THE 5™
STREET BRIDGE REPLACEMENT PROJECT

WHEREAS, the City of Yuba City is proposing to construct, install and maintain an on-
ramp, soundwall, and related appurtenances from Sutter Street to westbound Bridge Street as
part of the 5" Street Bridge Replacement Project (the "Project”), which requires acquisition of
certain right-of-way fee and maintenance easement interests in a portion of certain real property
identified as Assessor Parcel No. 052-480-001, commonly known as 640 Sutter Street, in the
City of Yuba City, California (the "Property"); and

WHEREAS, the environmental impacts of the Project were previously analyzed with an
initial study and mitigated negative declaration, and a notice of determination was filed on or
about August 21, 2014; and

WHEREAS, the City has advised the owners of the Property of the need for the Project
and offered said owners an opportunity for a hearing before the City Council on May 3, 2016,
pursuant to section 1245.235 of the Code of Civil Procedure, State of California; and

WHEREAS, said hearing has been held by the City and each person whose property is
to be acquired by eminent domain was afforded an opportunity to be heard on said matters; and

WHEREAS, the City Council adopts this resolution in compliance with Section 1245.230
of the Code of Civil Procedure, State of California;

NOW THEREFORE, THE CITY COUNCIL OF THE CITY OF YUBA CITY HEREBY
RESOLVES AS FOLLOWS:

Section 1. The Property to be acquired is for construction, installation, and
maintenance of an on-ramp, soundwall, and related appurtenances from Sutter Street to
westbound Bridge Street as part of the 5" Street Bridge Replacement Project

The City is authorized to acquire property for the Project pursuant to, among others, the
following statutes: Government Code section 37350.5.

Section 2. The general location and extent of the Property to be acquired is as set
forth in the legal description attached hereto as Exhibit A and incorporated herein by reference.

Section 3. The City Council declares that it has found and determined as follows:
a. The public interest and necessity require the proposed Project;
b. The proposed Project is planned and located in the manner that will be most

compatible with the greatest public good and the least private injury;
C. The Property described in Exhibit A is necessary for the proposed Project, and;

d. The offer of just compensation required by Government Code section 7267.2 has
been made to the owners of record of the Property.



Section 4. Use Not Unreasonably Interfering with Existing Public Use(s). Some or all of
the real property to be acquired is subject to easements and rights-of-way appropriated to
existing public uses. The legal description of these easements and rights-of-way are on file with
the City and describe the general location and extent of these easements and rights-of-way with
sufficient detail for reasonable identification. In the event the herein described use or uses will
not unreasonably interfere with or impair the continuance of the public use as it now exists or
may reasonably be expected to exist in the future, counsel for the City is authorized to acquire
the real property subject to such existing public use(s) pursuant to section 1240.510 of the
California Code of Civil Procedure.

Section 5. More Necessary Public Use. Some or all of the real property to be acquired
is subject to easements and rights-of-way appropriated to existing public uses. To the extent
that the herein described use or uses will unreasonably interfere with or impair the continuance
of the public use as it now exists or may reasonably be expected to exist in the future, the City
finds and determines that the herein described use or uses are more necessary than said
existing public uses. Counsel for the City is authorized to acquire the real property appropriated
to such existing public use(s) pursuant to section 1240.610 of the California Code of Civil
Procedure. Staff is further authorized to make such improvements to the real property being
acquired that it determines is reasonably necessary to mitigate any adverse impact upon the
existing public uses.

Section 7. Further Activities. Counsel for the City is hereby authorized to file legal
proceedings necessary to acquire the hereinabove described real property in the name of and
on behalf of the City by eminent domain, and counsel is authorized to institute and prosecute
such legal proceedings as may be required in connection therewith. Legal counsel is further
authorized to take such steps as may be authorized and required by law, and to make such
security deposits as may be required by order of court, to permit the City to take possession of
and use said real property at the earliest possible time. Counsel is further authorized to correct
any errors or to make or agree to non-material changes in the legal description of the real
property that are deemed necessary for the conduct of the condemnation action or other
proceedings or transactions required to acquire the subject real property. Counsel is further
authorized to reduce or modify the extent of the interests or property to be acquired so as to
reduce the compensation payable in the action where such reduction or mediation would not
substantially impair the construction and operation of the Project for which the real property is
being acquired.

Section 8. Effective Date. This Resolution shall take effect upon adoption.

The foregoing resolution was duly and regularly introduced, passed, and adopted by the City
Council of the City of Yuba City at a regular meeting thereof held on the 3 day of May 2016.

AYES:
NOES:
ABSENT:

John Buckland, Mayor

ATTEST:

Terrel Locke, City Clerk
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CITY OF YUBA CITY
STAFF REPORT
Date: May 3, 2016
To: Honorable Mayor & Members of the City Council
From: Director Development Services Department

Presentation By: Arnoldo Rodriguez, AICP, Development Services Director

Summary
Subject: Sign Ordinance Update

Recommendation: Introduce an Ordinance amending Title 8, Chapter 5, Article 63 relating
to signs and Section 8-5.8055 relating to sign definitions, and waive the
first reading

Fiscal Impact: Code Enforcement will be covered with existing staff resources. Sign
permits will continue to be subject to the payment of permit fees that will
cover future costs incurred by the City

Purpose:
Amend the Sign Ordinance. The proposal applies citywide.

Project Information:

The Sign Code Update process commenced several years ago, dating back to a workshop
initially held by the City Council on August 9, 2011. Prior to the August 9, 2011 workshop, the
City Council discussed temporary signs on December 9, 2009. At the City Council’s direction,
staff conducted research on signs and made several relatively minor modifications, during the
past several years. However, in an effort to better reflect contemporary City Planning and
business practices, the Development Services Department has recently taken a proactive
approach toward finalizing the sign code. These efforts include reviewing regulations pertaining
to temporary signs, electronic message boards, shopping center signs, and sign design,
including lighting. The purpose of the Department’s latest effort is a proposed text amendment
in the current regulatory scheme for on-site signs.

This text amendment was derived from studying the application of the current ordinance,
policies, and researching other communities. The existing regulatory scheme evolved over an
extended period of time and while it has resulted in excellent signs, it does not address all of
the various sign types.

After an analysis of the current ordinance and researching other communities, staff’s intent is
to:

Protect public welfare and property values;

Raise the bar for quality signs, in terms of materials, style, and lighting;

Create clear and concise definitions;

Create minimum development standards that are easy to read in a user friendly format;

YV VY
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» Ensure consistency and predictably while minimizing arbitrary discretion; and
» Avoid conflicts between regulations.

After extensive research, including reviewing staff reports to the Planning Commission on
January 27, 2010 and October 24, 2014, a joint workshop between the Planning Commission
and City Council on July 9, 2013, a workshop with the Planning Commission on February 16,
2016, and two public hearings (March 23, 2016 and April 13, 2016), staff:

Assessed the existing ordinance;

Drafted design principles;

Clarified the regulations pertaining to exempt and prohibited signs;

Incorporated illustrations;

Deleted obsolete language;

Established sign criteria for specific uses;

Established criteria for Electronic Message Boards;

Updated the sign definitions; and

Established objective criteria for signs, such as proximity to residences and lighting
types.

VVVVVVVYY

Based on comments expressed by the Planning Commission, City staff incorporated regulations
pertaining to political signs, lost animals and pets, and clarifying language for social events and
non-profit organizations.

While Attachment 1 provides a summary of the proposed changes, a few modifications worth
highlighting:
1. Electronic Message Boards. Would be permitted along State Routes 20 and 99, subject
to parcel size limitations.
Special event signs would be permitted on a limited basis.

3. On-site subdivision signs would be permitted on a limited basis, and subject to design
criteria.

4. A-Frame signs would be permitted, subject to design criteria.
5. Master Sign Programs would be required for new shopping centers.

Overall, the proposed changes, with a few exceptions, are nominal. Rather, staff is primarily
proposing modifications to obsolete language and clarifying existing regulations, while also
providing greater flexibility for temporary signage. Attachment 1 provides a summary of the
proposed modifications.

Environmental Finding:

The State Guidelines for the implementation of the California Environment Act (CEQA) provide
for the exemption of projects which will clearly have no significant effects on the environment.
More specifically, Section 15061(b)(3) of the CEQA Guidelines states:

“...CEQA only applies to projects which have the potential for causing a
significant effect on the environment. Where it can be seen with certainty that
there is no possibility that the activity in question may have a significant effect on
the environment, the activity is not subject to CEQA.”



It has been determined that there is no possibility of significant adverse effects as a result of
this proposal. Therefore, it is not subject to CEQA.

Alternatives:

Delay, modify, or return to staff for additional analysis.

Recommendation:

Introduce an ordinance amending Title 8, Chapter 5, Article 63 relating to signs, and Section 8-
5.8055 relating to sign definitions, and waive the first reading.

Attachments:

1.

Table 1: Summary of proposed modifications

2. Draft Yuba City Sign Regulations (no track changes) and definitions
3. Draft Yuba City Sign Regulations (with track changes)
4. Ordinance

Prepared By: Submitted By:

s/ Arnoldo Rodriguez /s/ Steven C, Kroeger
Arnoldo Rodriguez Steven C. Kroeger
Development Services Director City Manager
Reviewed By:

Finance RB

City Attorney TH by email



Attachment 1: City Council Report May 3, 2016

Table 1: Synopsis of proposed changes

Sign Type Proposal Example of Sign

Wall Proposed regulations would not alter Discouraged Sign Encouraged Sign
permitted sign areas, however
language is proposed that would limit
new cabinet signs (refer to the “Park
Place Pharmacy” sign to the right).
Language is also proposed that would
limit internally lit signs above the first
floor in a multi-story building.

Monument Proposed regulations would not modify Discouraged Sign Encouraged Sign
permitted signs areas, height, or
locations, rather language is proposed
that would require the inclusion of
architectural elements, such as
columns, and that a minimum 12 inch
base made of a decorative material be
incorporated. A minimum landscaping
requirement is also proposed.

Awning Proposed regulations would not alter Discouraged Sign Encouraged Sign
sign areas, rather language is proposed
that clarifies clearances from the finish
grade, materials, and lighting.



Projecting

A-frame

Political

Proposed regulations would not alter
sign areas or locational criteria. Rather,
language is proposed that clarifies
clearances from the finish grade, and
materials. Proposed code would also
require that Projecting Signs be
externally light (no internal lighting).

Clarifying language has been
incorporated pertaining to the size,
height, materials, proximity to primary
business entrance, maintenance,
design, and building materials.
Proposed ordinance would prohibit
plastic A-Frame signs such as the
AAMCO sign to the right.

Current regulations defer to State
regulations. Proposed ordinance would
limit signs to a maximum of 32 square
feet in area and 10 feet in height.
Moreover, it would require that signs
be removed within seven days after a
general election.

Discouraged Sign Encouraged Sign

Discouraged Sign Encouraged Sign

Examples of Political Signs. These types of signs would be permitted.



Electronic
fuel price

Electronic
Message
Board

Proposed ordinance would permit
static fuel price signs. Maximum letter
height of two feet.

Currently not permitted. Proposal
would permit signs along State Routes
20 and 99. Parcels would need to be a
minimum of 5 acres and have 300 feet
of frontage. Language is included
regarding the dimming of the lighting in
the evening. Proposed regulations
would not permit single color (e.g.
monochrome) signs.

Examples of static fuel prices. These type of signs would be permitted.

Currently not permitted. Proposed regulations would permit subject to meeting criteria.



Subdivision
signs for

the sale of
new homes

Drive-thru
menu
boards

Current ordinance does not permit. Discouraged Sign
Proposed code would limit signs to on-

site, active subdivisions. The quantity

of signs would be dependent on the

size of the subdivision. Material

language is provided, while the City of

Yuba City name and logo would be

required to be prominently displayed

on the sign.

Current regulations are silent in regards Example of drive-thru sign
to drive-thru signs. Proposed
regulations provide sign area criteria.

Encouraged Sign



Pole

Snipe

Currently not permitted. No
modifications are proposed.

Currently not permitted. No
modifications are proposed.

Prohibited

Prohibited



Attachment 2. Draft Yuba City Sign Regulations

(no track changes)



Article 63. Signs

Contents

Sec. 8-5.6301.
Sec. 8-5.6302.
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Sec. 8-5.6314.
Sec. 8-5.6315.
Sec. 8-5.6316.
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Sec. 8-5.6318.
Sec. 8-5.6319.
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Sec. 8-5.6301. Purpose.

The purpose of this article is to regulate signs as an information system that expresses the character
and environment of Yuba City and implements the General Plan, consistent with State and federal
law. These regulations recognize the importance of business activity to the economic vitality of the
City as well as the need to protect the visual environment. Specifically, these regulations are
intended to:

A. Provide adequate opportunity for the exercise of the right of free speech by display of a
message or image on a sign, while balancing that opportunity with other community and
public interests;

B. Provide minimum standards to safeguard life, health, property, public welfare, and traffic
safety by controlling the design, quality of materials, construction, illumination, size,
location and maintenance of signs and sign structures;

C. Preserve and enhance the visual attractiveness of the City, for residents, businesses and
visitors;
D. Protect and enhance property values and community appearance by encouraging signs that

are compatible with the architectural style, character, and scale of the building to which
they relate and with adjacent buildings and businesses;

E. Restrict signs that may create visual clutter or a nuisance to nearby properties, violate
privacy, or create hazards or unreasonable distractions for pedestrians and drivers; and

F. Ensure that commercial signs are accessory or auxiliary to a principal business or
establishment on or near the same premises, rather than functioning as general advertising
for hire.

Sec. 8-5.6302. Applicability.

This article regulates all signs on public and private property, except where expressly stated
otherwise. No sign shall be erected or maintained anywhere in the City except in conformity with
this article.

Sec. 8-5.6303. Design Principles.

A. Architectural Compatibility. A sign (including its supporting structure, if any) should be
designed as an integral design element of a building’s architecture and be architecturally
compatible, including color and scale, with any building to which the sign is to be attached
and with surrounding structures. A sign that covers a window or that spills over “natural”
boundaries or architectural features and disrupts parts of upper floors of buildings is
detrimental to visual order and is not permitted.

B. Consistency with Area Character. The size, materials, colors, graphic style, illumination, and
other features of the sign shall be in keeping with the visual character of the street or area
in which it is proposed. Proposed new signs should reflect the highest quality of design
possible for a given area.
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Legibility. The size and proportion of the elements of the sign’s message, including logos,
letters, icons and other graphic images, should be selected based on the anticipated
distance and travel speed of the viewer. Sign messages oriented towards pedestrians may
be smaller than those oriented towards automobile drivers. Colors chosen for the sign text
and/or graphics should have sufficient contrast with the sign background in order to be
easily read during both day and night hours.

Readability. To ensure that signs perform their essential communicative function,
characteristics such as the proportion between different parts of the sign, visibility from
important vantage points, and other design features will be considered. A sign message
should be easily recognized and designed in a clear, unambiguous and concise manner, so
that a viewer can understand or make sense of what appears on the sign. Excessive use of
large areas of several colors can create competition for the eye and significantly reduce
readability.

Finish. Signs must have finished edges with a clean, smooth, consistent surface. Lettering
on the sign is to be of complementary size, proportion and font and either carved, routed,

painted or applied.

Visibility. A sign should be conspicuous and readily distinguishable from its surroundings.

Sec. 8-5.6304. Permits Required.

With the exception of exempt signs as listed in Section 8-5.6305, permits shall be required as
follows, unless otherwise stated.

A.

Zone Clearance Required. Subject to Section 8-5.7002, Zone Clearance, the Development
Services Department will review applications for building permits for signs and determine
if the proposed signs are consistent with the requirements contained in this article. All
signs, temporary or permanent, and flags per this article, shall require a Zone Clearance,
unless specifically exempted.

Master Sign Program (MSP). A Master Sign Program is required for signage proposals as
specified in Sec. 8-5.6316, Master Sign Program.

Building Permit Required. No person shall erect, alter, repair, or relocate any sign without
first obtaining any required building permit from the City for such work. No permit shall be
issued until the City determines that such work is in accordance with the building or
electrical codes of the City. Except as otherwise provided, permits required by this article
will be issued pursuant to the same terms and according to the same fee schedule as all
other building permits.

Encroachment Permit. Signs that project over a public street, sidewalk, or other City owned

property or easement shall be subject to an Encroachment Permit approval by the Public
Works Department.
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Sec. 8-5.6305. Exempt Signs.

The following signs are exempt from Planning permit requirements of this article and do not count
toward the total sign area limit for a site, provided that they conform to applicable standards.
Building permits may be required.

A.

Address Signs and Name Plates. Each residence and establishment may post one address
sign and one name plate, not to exceed four square feet.

Barber Poles. Barber poles less than 30 inches in height.

City Property/Bus Stop Signs. Signs placed by the City or the transit authority on property
or public right-of-way held by the City.

Civic signs. Memorial signs and plaques installed by a civic organization. Said signs shall
first be approved by the City Council.

Commemorative signs. A sign, tablet, or plague memorializing a person, event, structure,
or site. Said sign shall be approved by the City Council.

Decorative Holiday Decorations and Lights. Provided that such displays are removed
within 60 days of their installation.

Equipment Signs. Signs incorporated into permitted displays, machinery, or equipment by
a manufacturer, distributor, or vendor and identifying or advertising only the product or
service dispensed by the machine or equipment, such as signs customarily fixed to
automated teller machines (ATMs) and gasoline pumps.

Fence signs. Signs attached or painted on fences or freestanding walls that are not
associated with a building may be permitted:

a. When located for noncommercial purposes and for advertising community events,
such as youth sports and events, school functions, or events organized by a
government entity. Signs shall not exceed 48 square feet, and may be installed 30
days prior to the event it is promoting. Sign shall be removed within 48 hours after
the event. Signs promoting a single event shall be spaced a minimum of 600 feet.
Signs shall only promote events occurring within the City’s Sphere of Influence.

b. Along the boundary fences of sporting fields when not oriented towards the public
right-of-way.

Garage Sales/Yard Sales. Limited to 2 such signs, having a maximum of 5 square feet each
and not to exceed 6 feet high, located on private property with the property owner's
permission. Signs may not be erected prior than 24 hours to the event and shall be removed
no later than 24 hours of the conclusion of the sale.
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Gateway Signs. Signs erected by the City or in partnership with the City, contents of which
are limited to the name of the City and the name of or other information regarding civic,
fraternal, or religious organizations located within the City.

Interior Graphics or Signage. Visual communicative devices that are located entirely within
a building or other structure and are not visible from the exterior thereof, or located on the
inside of a building and at least three feet from the window, door, and/or opening.

Memorial Signs. Memorial signs or tablets, names of buildings or date of building erection,
when cut into any masonry surface or when on a bronze plaque, or other durable material
as approved by the Director.

. Missing Person/Lost Pet. Signs seeking assistance locating a missing person or pet are
exempt, so long as they remain in good condition, free of tears. Such signs shall not be
placed or located in such a manner as to constitute a safety hazard or to impede the public
use of the public right-of-way.

Official Government Notices. Official and legal notices used by any court, public body,
person, or officer in the performance of a public duty; any legal or official notices posted by
a utility or other quasi-public agency; temporary or permanent signs erected and
maintained by or required by the City, State, or federal government, or government
transportation or transit agencies, for the purpose of providing official governmental
information to the general public, including, but not limited to: traffic direction, city
entrance, or for designation of direction to any school, hospital, historical site, or public
service, property, or facility; public hearing or meeting notices; seismic warning signs; or
other signs required or authorized by law.

Open/Closed Signs. Open/Closed signs are permitted in Commercial and Industrial
Districts. Signs shall not exceed six square feet. Such signs shall not be placed or located in
such a manner as to constitute a safety hazard or to impede the public use of the public
right-of-way.

Operational Window Signs. Window signs limited to the hours of operation, address,
occupancy, and emergency information, subject to the following standards:

a. Limitations on Placement. Operational window signs shall not be mounted or
placed on windows higher than the second story.

b. Maximum Area. The maximum area of exempt window signage shall not exceed
three square feet in area.

Public Carrier Graphics. Graphic images mounted on carrier vehicles such as buses,
taxicabs, and limousines that legally pass through the City.

Traffic signs. Traffic, directional, warning, or informational signs required or authorized by
a governmental agency.
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Sec. 8-5.6306. Prohibited Signs

Unless expressly allowed by another subsection of this article or other applicable law, the following
sign types, locations, and materials are prohibited:

A.

Animated Signs/Moving Signs. Animated, flashing, blinking, reflecting, revolving, or other
similar signs, or signs with visibly moving or rotating parts or visible mechanical movement
of any kind, rolling or running letters or message.

Flashing signs. No sign (including window sign, exterior lighting or window lighting)
shall be permitted which is animated by means of flashing, scintillating, blinking, or
traveling lights or any other means not providing constant illumination, except for date,
time and temperature signs.

Flying signs. Signs such as blimps or kits designed to be kept aloft by mechanical, wind,
chemical, or hot air means.

Pole signs.

Posters. The tacking, painting, pasting or otherwise affixing of signs or posters of a
miscellaneous character, visible from a public right-of-way, located on the walls of a
building, bars, shed, on trees, poles, posts, fences, or other structures, or anywhere
on public property is prohibited, unless permitted as a Garage/Yard Sale Sign.

Roof signs.

Signs blocking doors or windows. Signs shall not be located or installed on any door,
window, or fire escape in a manner that will prevent free ingress or egress.

Signs on standpipes or fire escapes. No sign shall be attached to any standpipe or fire
escape, except those required by other codes.

Snipe signs. All off-site signs, tacked, nailed, posted, pasted, glued, or otherwise attached
to trees, poles, stakes, fences, trailers, temporary construction barriers, or other supporting
structures.

Signs in the public right-of-way. Unless otherwise noted, no sign shall be affixed within or
on public property or public right-of-way including but not limited to median strips or
islands, on sidewalks, trees, retaining walls, bridges, benches, traffic signals, public fences,
poles or utility equipment, street lighting, utility poles, traffic signs, or traffic sign posts,
supporting structures, anchor wires, or guy wires.

Signs that produce noise or emissions. Signs that produce noise or sounds that can be

heard at the property line, excluding voice units at menu boards, and signs that emit visible
smoke, vapor, particles, or odors.
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L.

Signs creating a traffic hazard or affecting pedestrian safety. Signs placed or located in
such a manner as to constitute a safety hazard or to impede the public use of the public
right-of-way.

a. Exits and Entrances. No sign shall be placed, mounted, erected, or installed in any
manner that obstructs the use of any door, window, or fire escape.

b. Sidewalks. No sign shall be mounted or displayed in such a manner that it blocks or
impedes the normal pedestrian use of public sidewalks.

c. Intersections. No sign shall be erected or maintained at or near any street
intersection that will obstruct the free and clear vision of drivers and pedestrians.
Other than traffic control signals, no sign shall be installed in the visibility triangle
at intersections pursuant to Public Works policy ST 22, Site Distance Triangle.

M. Vehicle signs. Signs on vehicles, trailers, boats, storage boxes or other similar objects where

such signs are not incidental to the primary use of the vehicle or other similar objects for
conveyance of persons or property or storage of property, and where the primary purpose
of the sign and vehicle or other similar object upon which the sign is attached or affixed is
for advertising purposes.

Sec. 8-5.6307. Measuring Sign Area.

A

Single-Faced Signs. Sign area shall include the entire area within a single continuous
perimeter composed of squares or rectangles (consisting of horizontal and vertical lines and
no more than 12 corners) that enclose the extreme limits of all sign elements, including,
but not limited to, sign structures or borders, written copy, logos, symbols, illustrations,
and color. Supporting structures such as sign bases and columns are not included in the
sign area provided that they contain no lettering or graphics except for addresses or
required tags. The calculation of sign area for various types of single-faced signs is
illustrated in Figure 8-5.6307-A(1).
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FIGURE 8-5.6307-A(1): MEASURING SIGN AREA
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B. Double-Faced Signs. Where two faces of a double-faced sign are parallel, or less than an
interior angle of 45 degrees from one another, the sign area shall be computed as the area
of one face. Where the two faces are not equal in size, the larger sign face shall be used.
Where two faces of a double-faced sign are located equal to or more than 45 degrees from
one another, both sign faces shall be counted toward sign area.

C. Multi-Faced Signs. On a three-faced sign, where at least one interior angle is 45 degrees or
less, the area of two faces (the largest and smallest face) shall be summed to determine

sign area. In all other situations involving a sign with three or more sides, sign area shall be
calculated as the sum of all faces.

Double-Faced Signs Multi-Faced Signs
<< -0
£f f= & - £ £ Ny "
7 <
v &
.
}_>|_ N 3 Face C
Distance < 18 in. Angle <45° Distance > 18 in. Angle >45°
Total Sign Area = One Sign Face Total Sign Area = Sum Of All Sign Faces
FIGURE 8-5.6307-A(2): DOUBLE AND MULTI-FACED SIGNS

D. Three-Dimensional Signs. Signs that consist of, or have attached to them, one or more
three-dimensional objects (i.e., balls, cubes, clusters of objects, sculpture, or statue-like
trademarks), shall have a sign area of the sum of all areas using the two vertical sides of the
smallest cube that will encompass the sign.

9|Page



FIGURE 8-5.6307-A(3): THREE DIMENSIONAL SIGNS

Measuring Sign Height. The height of a sign is the vertical distance measured from the
finish grade directly beneath the sign to the highest point at the top of the sign.

Measuring Sign Clearance. Sign clearance shall be measured as the smallest vertical
distance between finished grade and the lowest point of the sign, including any framework
or other embellishments.

Measuring Building Frontage. Building frontage is the building facade that directly abuts a
public street, private street, parking lot driveway, or parking spaces. For buildings with two
or more frontages, the length of the wall and allowable sign area shall be calculated
separately for each building frontage.

Sec. 8-5.6308. General Standards.

A.

Visibility Triangles. No sign, permanent or temporary, flag, flagpole, etc. may be erected
within the visibility triangle per Public Works policy ST 22, Site Distance Triangle.

Residential and Non-Residential Interface. Signs in Commercial and Industrial Zone
Districts shall be set back a minimum distance of 45 feet from a Residential Zone District.

Materials and Mounting Required.

a. Materials. Signs shall be made of sturdy, durable materials. Paper, plastic,
cardboard, and other materials subject to rapid deterioration may only be used for
temporary signs.

b. Mounting Required. All permanent signs shall be firmly anchored, shall comply

with all requirements for public safety, and shall satisfy all applicable safety codes
and all other applicable governmental enactments, rules, regulations, or policies.
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D. Changeable Copy. Non-electronic changeable copy shall cover no more than 20 percent of
the total sign area, except for the following uses which are allowed up to 75 percent of the
maximum sign area to be changeable copy: public facilities uses, indoor theaters, and fuel
price signs.

E. Illlumination. Theillumination of signs shall be designed, installed, and maintained to avoid
negative impacts on surrounding right-of-ways and properties. The following standards
shall apply to all illuminated signs:

a. Shielding Required. To the extent feasible, and at the discretion of the Review
Authority, light sources shall be concealed or shielded to prevent or minimize light
spillage, glare, momentary blindness, or other annoyance, disability, or discomfort
to persons within the view of such light sources.

b. Colored Lights. Colored lights shall not be used at a location or in a manner so as
to be confused or construed as traffic control devices.

F. Light Sources Adjacent to Residential Areas. Signs that are adjacent to Residential Areas
that in the opinion of the Review Authority (i.e., Development Services Director, Planning
Commission, or City Council) shall come equipped with automatic dimming technology
which automatically adjusts the brightness of the sign in direct correlation with ambient
light conditions (i.e., daytime, nighttime, cloudy conditions).

G. Concealed Electrical Systems. External conduits, boxes, and other connections related to

the function of a sign and associated lighting shall not be exposed. A switch disconnecting
each circuit shall be placed in plain sight and near the inspection opening.
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Sec. 8-5.6309. Permitted sign types by Zone District

Additional regulations are denoted in the right hand column. Numbers indicated in parenthesis ( ) are references to notes at the bottom of
the table. Square feet is represented as sf, while feet or foot is ft.

Table 8-5.6309(A): Residential Zones Districts R-1(1), R-2(2), R-3)

Maximum  |Maximum Areal| Maximum Location Lighting
Sign Type Number Per Sign Sign Height Requirements Allowed? Additional Regulations
Monument 1 per site. 32 sf 6 ft 5 ft from all property lines. Yes, external, | For public, quasi- public uses, religious
Signs backlit, or halo.| institutions an Electronic Message
Board copy sign is permitted provided
it occupies no more than 50% of total
sign area Refer to Sec. Sec. 8-5.6312.
(1)
Directional 1 for one- 4 sf 3ft Outside of the public right- of-way. (2)
Signs way, 2 for two-
way driveways.
Directory 1 per building 8 sf 6 ft As near the main entrance of the (2)
Signs complex. building complex as possible and
not readable from the public right-
of- way.
Wall Signs |1 sign per street 32 sf Not to exceed| Attached to building below eaves. | Yes, external, | For public, quasi- public, churches and
frontage. the eaves of backlit, or halo.| similar uses a changeable copy sign is
the building permitted provided it occupies no
which it is more than 50% of total sign area.
affixed.
Changeable |1 attached to a|50% or less of Yes, externally | Limited to the activities and events to
Copy Signs wall or total permitted or internally. |be offered by the use and public, quasi-
monument sign area to public, religious institutions and similar
sign. which it is uses. A changeable copy sign is
attached. permitted provided it occupies no

more than 50% of total sign area.

12| Page




(1) Requires a Use Permit.
(2) Yes, between the hours of 6 a.m. and 10 p.m. or during normal business hours, whichever is more restrictive. Lighting shall be limited to
external, halo, or backlit.
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Table 8-5.6309(B): Commercial Zone Districts (C-0, C-1, C-2, C-3, C-M)

Maximum Building Maximum Area Per Maximum Location Lighting Additional
Sign Type Number SF Sign Sign Height Requirements Allowed? |Regulations
Monument Signs| 1 sign per each C-0, C-1: 40 sf C-0,C-1,C-M: 6 | 5 ft from all property lines. Yes, (1) (2) (3)
(1-4 businesses) | 300 ft of lineal C-M: 48 sf ft externally or
street frontage. C-2, C-3: 64 sf C-2, C-3: 10 ft. internally.
Monument 1 sign per each 1- 50k 80 sf 12.5ft 5 ft from all property lines. Yes, (1) (2) (3)
Signs 300 ft of lineal 50,001 - 96 sf 15 ft externally or
(5 or more) street frontage. 100k internally.
100,001 - 112 sf 17.5-ft
150k
150,001k+ 128 sf 20 ft
Directional 1 for one-way, 2 4 sf 3ft Outside of the public right-of- |Yes, external,
Signs for two-way way and building setbacks. backlit, or
driveways. halo lit
Tenant/ 1 per building 12 sf 6 ft As near the main entrance of |Yes, external,
Occupancy frontage. the building complex as backlit, or
Signs possible and not readable from| halo lit.
the public right-of-way.
Wall Signs C-0, C-1: 1 sf. for each| Not to exceed Attached to building below Yes, (3) (4) (5)
1 lineal ft. of building| the building eaves. externally
frontage eaves of the or internally.
C-2, C-3, C-M: 1 1/2 sf|building to which
for each 1 lineal ft of | it is affixed.
building frontage.
Projecting Not to exceed Not to exceed Not to exceed |Lowest portion of the sign must|Yes, external, (6)
Wall Signs combined total combined total the eaves of the | be a minimum of 8 feet above | backlit, or
square footage square footage [building to which| the average grade. May not halo.
allowed for wall allowed for wall signs.| itis affixed. [project more than 4 ft from the
signs. wall to which it is attached.
Blade/ Valance | 1 per building 6 sf The sign must be perpendicular No. (6)
frontage. to the building face and no less
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than 8 ft above the average
grade.

Suspended 1 double-faced 6 sf Must be located |Lowest portion of the sign must No.
Signs sign per business under a covered [be a minimum of 8 ft above the
entrance. walkway and average grade.
perpendicular to
the walkway.
Awning/ Canopy Refer to Sec. 8-5.6311-C (7)
Signs

A-frame Signs

Refer to Sec. 8-5.6314

(6) (8)

(1) Increased sign area and/or height in excess of maximums are only allowed following the approval by the Planning Commission of a Use
Permit (Sec. 8-5.7003). Prior to the issuance of the Use Permit the finding must be made that the sign is needed to advertise a business(es)
that have limited visibility from the adjacent public roadway.

(2) For an Electronic Message Boards, refer to Sec. 8-5.6312.

(3) Should a sign be within 100 feet of a Residential Zone District, lighting, if proposed, shall be backlit, external or halo.

(4) Buildings over one story: Signs located above the first or ground floor of a multiple story building shall be individual letters,
externally lit, including but not limited halo lit or backlit. For signs located above the first floor, the maximum letter height shall
be 3 ft. 6 inches, while the maximum symbol height shall be 3 ft. 10 inches, or as permitted per the underlying Zone District,
whichever is less. Only one sign is permitted per building face above the first/ground floor.

(5) New cabinet or can signs shall not exceed 20 percent of the total area of the proposed sign(s).

(6) An encroachment permit issued by the Engineering Division of Development Services may be required if sign projects into a public
right-of-way.

(7) Signs must be uniform in color, design and materials for all tenants identified within the center

(8) For regulations pertaining to the Civic Center Specific Plan, refer to the Plan.
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Table 8-5.6309(B): Industrial Zone Districts (M-1, M-2)

Maximum Maximum Maximum Location Lighting Additional
Sign Type Number Area Per Sign Height Requirements Allowed? Regulations
Monument |1 sign per each 300 ft 48 sf 6 ft 5 ft from all property lines. Sight Yes, externally or (1) (2) (3)
Signs of lineal street distance requirements must be internally.
frontage. maintained.
Directional | 1 for one-way, 2 for 4 sf 3ft Outside of the public right-of- way. Yes, during the
Signs two-way driveways. business hours only.
Directory 1 per building 12 sf 6 ft As near the main entrance of the Yes, during the
Signs frontage. building complex as possible and not |business hours only.
readable from the public right-of-way.
Off-site Only with an 300 sf 30 ft Minimum distance of 1,000 ft from No internally
Advertising |approved Use Permit. another off-site sign on same side of | illuminated signs.
Signs Number street and 500 ft apart if located on | May be externally
based on Locational opposite sides of the street. illuminated, with no
Requirements. moving parts.
Wall Signs 1 sf for each Not to exceed the | Attached to building below eaves. Yes, externally or (3) (4)
1 lineal foot ft of [eaves of the building internally.
building frontage. [to which it is affixed.
Projecting Not to exceed total | Not to exceed the | Lowest portion of the sigh must be Yes, external, (5)
Wall combined square [eaves of the building] minimum of 8 ft above the average | backlit, or halo lit
Signs footage allowed for [to which it is affixed.|grade. May not project more than 4 ft
wall signs. from the wall to which it is attached.
Suspended | 1 double- faced sign 6 sf Must be located | Lowest portion of the sign must be a No. (5)
Signs per business under a covered minimum of 8 ft above the average
entrance. walkway and grade.
perpendicular to
the walkway.
Awning/ Refer to Sec. 8-5.6311-C (5)
Canopy Signs
A-frame Signs Refer to Sec. 8-5.6314 (5)
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(1) Increased sign area and/or height in excess of maximums are only allowed following the approval by the Planning Commission of a Use
Permit (Sec. 8-5.7003). Prior to the issuance of the use permit the finding must be made that the sign is needed to advertise a business(es)
that have limited visibility from the adjacent public roadway.

(2) Should a sign be within 100 feet of a Residential Zone District, lighting, if proposed, shall be external lit, backlit, or halo lit.

(3) For an Electronic Message Board, refer to Sec. 8-5.6312

(4) Buildings over one story: Signs located above the first or ground floor of a multiple story building shall be individual letters, externally lit,
including but not limited halo lit or backlit. For signs located above the first floor, the maximum letter height shall be 3 ft. 6 inches, while the
maximum symbol height shall be 3 ft. 10 inches, or as permitted per the underlying Zone District, whichever is less. Only one sign is
permitted per building face above the first/ground floor.

(5) Anencroachment permit issued by the Engineering Division of Development Services may be required if sign projects into a public right-of-
way.
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Sec. 8-5.6310. Specific Plan, Master Plan, or Planned Development Areas.

Any new sign or enlargement to an existing sign on property located within a Specific Plan, or
Master Plan area or a planned development district shall comply with the more specific
standards.

Sec. 8-5.6311. Standards for Specific Sign Types.

This section establishes location and other general standards for specific sign types that apply to all
areas where such signs are permitted.

A. Wall Signs. Wall signs are subject to the following standards:

a. Projection Allowed. Wall signs shall not extend more than 12 inches beyond the
face of the wall to which they are attached.

b. Placement. No wall sign may cover, wholly or partially, any wall opening. Wall signs
shall not occupy more than 80 percent of any architectural element that they
occupy (frieze, pilaster, etc.).

c. Orientation. Signs shall be oriented towards a public street, a private street, or
parking lot designated to serve patrons of said establishment.

FIGURE 8-5.6311-A(1): WALL SIGN

B. Monument Signs. Monument signs are subject to the following standards:

a. Base. Signs shall have a solid architectural base constructed of a permanent
material, such as concrete block, stone, or brick. The base of the Monument
Sign shall be a minimum width of 75 percent of the sign and a minimum 12
inches in height from the top of the finished grade.
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b. Depth. A monument sign shall have a depth of at least 12 inches between the two

d.

faces.

Design.

Architectural elements such as columns, pilasters, cornices, trellises, and
similar details shall provide design interest and frame the sign.

Signs shall be constructed of materials and colors related to the principal
building.

Monument Signs shall have an encasing constructed of brick, stone,
synthetic material, or masonry. An aluminum and/or sheetmetal
encasing is not an acceptable material.

Embellishment, either structural or decorative elements of a sign
incorporating representations of the significant architectural features of
the associated building or development may be included.
Embellishment shall not include letters, numerals, figures, emblems,
logos, color bands, or other features conveying a commercial advertising
message.

Synthetic material shall adequately simulate the appearance of the
natural material it imitates, demonstrates the ability to age similar to
natural material, and should have the ability to withstand being pressure
washed.

Landscaping. Signs shall provide a minimum landscape area of five feet measured
in all directions.

C—
Min. of
12 inch
base
_"“‘-'—-._,_\_‘_‘_‘_‘,_/
Base: Min. 75 percent of sign width /Min. 12 inch
depth
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C.

FIGURE 8-5.6311-B(1): MONUMENT SIGNS

Awning Signs. Signs painted on awnings, canopies, arcades, or similar features or
structures are subject to the following standards:

a. Location. Awnings shall be located on the ground floor of buildings.

b. Maximum Sign area per Sign. 10 square feet or 25 percent of the surface area of
the awning, whichever is less.

c. Minimum Sign Clearance. Eight feet from finished grade.

d. Signs or awnings which they are placed may not be plastic, transparent, or
translucent, and may not be backlit from inside the awning.

FIGURE 8-5.6311-C(1): AWNING SIGN

Projecting Signs. Signs projecting from buildings are allowed, subject to the following
additional standards:

a. Maximum Number: One per tenant space.

b. Maximum Sign Area Per Sign: 12 square feet.

C. Height Limit: 12 feet.

d. Minimum Sign Clearance: Eight feet from finished grade.

e. Projection Allowed. A projecting sign cannot extend more than four feet from the

building to which it is attached and shall be designed and located so as to cause no
harm to street trees.
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f.  Hllumination: No internal illumination is permitted.

Minimum
Vertical
Clearance: 8 Ft.

FIGURE 8-5.6311-D(1):: PROJECTING SIGNS

Sec. 8-5.6312. Electronic Message Board Signs.

Any Electronic Message Board signage to be used must be high-quality resolution and shall comply
with the following design standards:

A. A Use Permit shall be required for Electronic Message Board Signs. A Use Permit shall not
be required for static Fuel Price signs.

B. Signs may be allowed for use in the project’s Monument Signage.

C. Signs are permitted only on parcels or unified developments of at least five acres in area
and a minimum frontage of at least 300 feet along State Route 99 or State Route 20 (Colusa
Highway).

D. All non-conforming signs shall be made to conform to the strict requirements of this Sign
Ordinance. Should a nonconforming monument, freestanding, and/or pole signs exist on
the property, or in the case of a unified shopping center, all the parcels, all signs shall be
brought into compliance with the strict application of this article as part of the Use Permit
process.

E. Electronic Message Boards may only advertise establishments and/or products available
on-site.
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Electronic Message Boards shall be available for emergencies, such as distressed conditions
(e.g., flood, natural disaster, etc.), law enforcement emergencies (e.g., Amber Alert), or
issues of Statewide concern (e.g. drought conditions) at the request of the City. Time
allocated for City requested messages shall not exceed 15 percent, unless determined to
be an emergency by the City.

All electronic signage shall display static images only.
Message Duration. Signs may only change their static images once every 10 seconds.

Transitions from one static image to the next shall appear instantaneous without the use
of animation, swipes, flashing, or frame effects.

Such signs shall come equipped with automatic dimming technology which automatically
adjusts the brightness of the sign in direct correlation with ambient light conditions (i.e.,
daytime, nighttime, cloudy conditions).

Signs shall be a constructed of high quality pixel pitch resolution.

Signs shall be full color digital displays. No monochrome displays.

. Signs shall be comprised of high definition, light emitting diodes (LED).

Signs shall not be illuminated between 10 pm and sunrise when located within 150 feet of
a Residential Zone District.

Electronic Message Boards signs shall not exceed a brightness level of 0.3 foot candles
above ambient light.

The owner of any illuminated sign shall arrange for a certification by an independent
contractor showing compliance with brightness standards at the request of the City. The
results of the inspection shall be provided within 14 days of the request by the City.

Default Display. In the case of malfunction, digitally-illuminated signs shall contain a default
design to freeze the sign message in one position.

Each automatic changeable copy sign shall be operated with monitoring and methods in
place that shall either turn off the display, or show a full black image on the display, in the
event of a malfunction that affects more than 50 percent of the sign face

New electronic monument signs shall be located in an enhanced landscape planter within
the project boundaries. The enhanced landscape planter shall be a minimum area of two
times the size of the sign copy.

Signs located on a project site with four or less business, no more than one-half (1/2) of the

Monument Sign shall be designed with electronic messaging.
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U. Signs located on project sites with more than five businesses, no more than one-third (1/3)
of the Monument Sign shall be designed with electronic messaging.

Sec. 8-5.6313. Signage Allowances for Specific Uses.

This section establishes signage allowances for specific uses. These signs are allowed in addition to
the signs allowed by Zoning District, if any.

A. Drive-thru menu Display Boards. A maximum of 2 menu boards, not exceeding 20 square
feet in area apiece, with a maximum height of six feet are permitted per drive-through.
Should a facility have two drive-throughs, each drive-through may have two menu boards.
All outdoor speakers shall be directed away from a Residential Zone District.

B. Service Stations.

a. Monument signs may provide electronic fuel prices. A freestanding and/or
monument sign that is to be converted to an electronic fuel price sign shall comply

with the size requirements and setbacks required by the Sign Ordinance.

b. Fuel prices shall be static and shall not be blinking, flashing, continuously changing
colors, etc.

c. Only one electronic fuel price sign is permitted per site.

d. Electronic numbers shall not exceed 24 inches in height.
Sec. 8-5.6314. Temporary Signs.

A. A-frame signs.
A-frame signs shall comply with the standards below. A permit is not required.
a. Quantity. A maximum of one A-frame sign per business is allowed.
b. Locations.

i. Private Property. May be on privately owned commercial property
landscape setbacks.

ii. Public Property. Where there is no private property available because the
storefront of the business is directly adjacent to the public right-of-way, a
business may place an A-frame sign on the sidewalk, directly in front of the
subject business with the approval of an encroachment permit from the
City.
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Vi.

Vii.

viii.

If located on a pedestrian path four foot wide travel path shall be
maintained for through pedestrian traffic.

A-frame signs shall not be located less than 18 inches from a curb.

A-frame signs shall not be located in front of another commercial
establishment.

A-frame signs shall not be located more than 50 feet from the
establishment for which it is advertising.

May only be displayed during the normal business hours of the business it
is advertising.

It is the business owner's responsibility to assure that signs remain in good
condition and repair (no peeling paint, tacked on notices or general
unkempt appearance).

c. Lighting. A-frame signs shall not be illuminated except by ambient sources.

d. Design:

Vi.

Vii.

A-frame signs shall have no more than two sides.

The height of an A-frame signs shall be no less than 18 inches and no more
than 36 inches.

The width of an A-frame signs shall be no less than 18 inches and no more
than 24 inches.

Signs shall be professionally manufactured.

The sign must be constructed of materials that present a finished
appearance. The sign frame shall be painted or stained wood or anodized
aluminum or metal. Plastic framed signs are prohibited, as are stenciled or
spray painted signs. Chalkboard signs are permitted.

Common rough-cut plywood is not permitted. All interior parts of the signs
shall be finished with a painted surface to blend with the rest of the sign

design.

Paper signs, wind-activated items (such as balloons, windsocks, and
pinwheels), and non-rigid changeable areas may not be attached to a sign.
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viii. Stabilization. Signs shall be able to withstand wind gusts or be removed
during inclement weather.

ix. Creative shapes that reflect the theme of the businesses are encouraged.

B. Window Signs. Permanent or temporary signs that are painted on, or otherwise displayed
from the inside surface of a window, showcase, or other similar facility are permitted in
addition to other permitted signs, provided that all such commercial and incidental signs
(both temporary and permanent) do not exceed a combined maximum of 35 percent of the
total window area. Window signs do not include window coverings, such as films, so long
as the film does not provide advertising.

C. Special Event Signs. Temporary flags, banners, moving signs, and inflatables (including air
dancers, balloons, and similar objects) are allowed subject to Temporary Sign Permit and/or
Zone Clearance approval for establishments within Non-Residential Zone Districts, subject
to the following standards. Signs of this type do not count towards total maximum sign
area.

a. Maximum Number. A maximum of one type of sign is allowed per street frontage,
plus two flags per street frontage.

b. Maximum Height. If a banner is on a freestanding pole, the pole height shall not
exceed 10 feet; signs affixed to the building shall not be located above the roofline.
Flags shall not exceed 10 feet in height.

c. Maximum Size. The maximum total sign area is 60 square feet.

d. Balloon Sign/Air-inflated Signs. Air-inflated signs shall have a minimum separation
of one-half mile from other air-inflated signs and may not be within 100 feet from
a Residential Zoning District. Air inflated signs shall not exceed 20 feet in height
measured from the top of the finished grade to the top of the sign.

e. Duration. No sign per this section shall be displayed for more than 30 days, and a
period of 30 days must lapse before displaying another Special Event Sign. Signs
shall not be displayed for more than 90 total days during a calendar year.

f.  Removal. Signs shall be removed within 12 hours of completion of the event.

D. Seasonal Displays. For Commercial Zone Districts seasonal displays may be suspended
from the parking lot light standards, such as bunting used to attract attention to a unified

shopping center, provided the following can be met:

a. Thedisplay does not advertise a company; product or special event associated with
an individual business.
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b. The display is designed so it does not obstruct traffic, sight distance, parking area
lighting or existing directional signs.

c. Individual decorative features shall not exceed 12 square feet per light posts.

d. There shall be a minimum clearance of eight feet from the floor to the bottom of a
decorative feature attached to a light posts.

e. Installation shall be subject to securing a zoning clearance (Sec. 8-5.7002)
by the Development Services Director.

E. Contractor Signs. Contractor signs advertising materials, appliances, and buildings trades
shall comply with the following:

a. Signs shall not to exceed 80 square feet per street frontage
b. Signs shall not to exceed 10 feet in height

c. Duration. Signs may be installed for the duration of an active building permit. Signs
shall be removed within five days of a Certificate of Occupancy.

F. Temporary Subdivision Signs. On-Site temporary real estate signs advertising real property
which has been subdivided for purposes of sale shall be subject to the following conditions:

a. AZone Clearance is required.

b. Location Criteria. May not be located within 2,500 feet of another subdivision sign
except in the case of signs on different corners of an intersection.

c. Signs may only advertise subdivisions located within the City limits and/or within
the City's Sphere of Influence and which have applied for annexation to the City.

d. Maximum Number. Two per subdivision, plus 1 additional sign for every 20 acres
over 40 acres in area. Signs shall be on-site.

e. Maximum Sign Area per Sign. 48 square feet for sites less than 20 acres in area; 72
square feet for sites 20 acres or greater in area.

f. Height Limit. 10 feet.

g. Duration. The sign shall remain only as long as a portion of the property advertised
for sale remains unsold, or for a period of two years, whichever period is shorter.
The two year period shall begin on a date determined by the Director. The Director

may extend this period.

h. [lllumination. Signs shall not be illuminated except by ambient sources.
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G.

Vi.

Vii.

viii.

The City name and logo shall be displayed prominently on the sign.
Signs shall be professionally manufactured.
Signs shall have no more than two sides.

Sign must be designed as an architecturally-enhanced structure that shall
include features such as a decorative cap and cornice detail, stone-clad or
masonry clad columns, stone-clad or masonry clad foundation,
carved/sculptured wood construction, or other similar architectural
features as determined to be appropriate by the Development Services
Department.

The sign must be constructed of materials that present a finished
appearance. The sign frame shall be painted or stained wood or anodized
aluminum or metal. Plastic framed signs are prohibited, as are stenciled or
spray painted signs.

Nonstructural trim. Nonstructural trim shall be incorporated into signs.
Surfaces may be of wood, metal, approved plastics, or any combination
thereof, treated or painted to resist oxidation, decay or dry rot.

Common rough-cut plywood is not permitted. All parts of the signs shall
be finished with a painted surface to blend with the rest of the sign design.

Stabilization. Signs shall be able to withstand wind gusts or be removed
during inclement weather.

j. There shall be no additions, tag signs, streamers, balloons, flags, devices, display

boards,

or appurtenances, added to the sign.

k. Maintenance. It is the owner's responsibility to assure that signs remain in good
condition and repair (no peeling paint, tacked on notices or general unkempt
appearance).

I.  Signs shall not be a visibility hazard to traffic on adjacent streets or parking areas.

Temporary Subdivision Flags. Bearing the name of the developer or development and only
when utilized in association with an approved model home sales office for a new residential
subdivision. Subdivision flags shall comply with the following:

a. Two flags per model home and 4 flags at the subdivision entrance not to exceed
a maximum area of 20 square feet each and a pole height of 20 feet.

27 |Page



b. If there are no model homes, then up to 4 flags may be utilized in addition to
those at the subdivision entrance.

H. Real Estate Signs. Real estate signs are subject to the regulations below. A permit is not
required. Real estate signs advertising real property for sale after being subdivided shall not
be subject to this subsection, but shall be subject to subsection G (Temporary Subdivision
Signs) above.

a. On-Site Real Estate Signs. On-premises signs conveying information about the sale,
rental, or lease of the lot, premises, dwelling, or structure on which they are
located, provided that they comply with the following standards:

i. No more than one real estate sign per lot in a Residential Zone District, or
one real estate sign per street frontage per lot in non-residential districts,
is displayed at any one time;

ii. Height and Area:

iii. Wall signs shall not be higher than 7 feet above grade in a Residential Zone
District or 15 feet in Non-Residential District. Freestanding signs shall not
exceed six feet in height in residential districts or eight feet in height in non-
residential districts.

iv. The sign or signs are not illuminated; and

v. The sign or signs shall be removed within 15 days after the sale, lease, or
rental of the property has been completed.

b. Directional Signs for Open Houses. Up to three off-site signs directing the public
to “open house” events for the viewing of lots, premises, dwellings, or structures
that are for sale, lease, or rent, are permitted on public or private land, provided
that they comply with the following standards:
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vi. No sign or signs shall exceed 6 square feet in area, or 3 feet in height from
finished grade.

vii. The sign or signs may not be placed more than 12 hours before the start or
remain more than 12 hours after the conclusion of the open house event.

viii. Signs shall not inhibit circulation nor be within the visibility triangle per
Public Works policy ST 22, Site Distance Triangle.

I. Political/Campaign Signs. Shall comply with the standards below. Signs are not required
to obtain a permit.

a. Size. Signs shall not exceed 32 square feet.
b. Height. Signs shall not exceed 10 feet in height.

c. Time Limits. Signs shall be removed seven days after an election as determined by
the County election office.

d. Signs shall not obstruct. Signs shall be instructed in such a manner that they will,
or reasonably may be expected to, interfere with, obstruct, confuse, or mislead the
pedestrians, cyclist, or motorist.

Sec. 8-5.6315. Flags.

Free standing flagpoles may be installed in accordance with the standards below and subject to a
Zone Clearance per Sect. 8-5.7002.

A. Location.

a. Flags in Residential Zone Districts shall be set back a minimum of 15 feet from all
property lines.

b. Flags in Commercial and Industrial Zones Districts shall be set back a minimum of
one foot for each foot in height from a Residential Zone District.

B. Maximum Flagpole Height. The pole height shall not exceed 25 feet.

C. Maximum Size. 24 square feet in Residential Zone Districts, 32 square feet in all other zone
districts.

D. Decorative Flags. Flags may be for non-commercial purposes. Permitted flags include, but

are not limited to, countries, counties, cities, branches of the military, or decorative flags
that do not contain a commercial message.
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E. Residential Zones.

a.
b.

Developed with residential uses: 1 flagpole
Residential Zones developed with nonresidential uses: 2 flagpoles

F. Commercial and Industrial Zones. 2 flagpoles

G. Additional Flagpoles. The Planning Commission may approve up to four flagpoles subject
to approval of a Use Permit pursuant to Sec. 8-5.7003 in Non-Residential Districts.

H. Temporary Flags. For Temporary Flags refer to Sec. 8-5.6314(C), and for Temporary
Subdivision Flags refer to Sec. 8-5.6314(F).

Sec. 8-5.6316. Master Sign Program.

A. Projects Requiring a Master Sign Program. A Master Sign Program is required for the
following types of projects:

a.

Nonresidential or Mixed Use Projects. All new non-residential or mixed use projects
of five or more separate tenants.

Multiple Signs. Proposals for five or more signs on the same building or site with
one or two tenants, such as parking areas.

Shopping Centers. Any unified shopping center or shopping center that shares
common areas.

Signs with an Electronic Message Board.

B. Required Submittals. An application of approval of a Master Sign Program shall contain the
following information:

a.

A site plan showing the location of buildings, parking lots, driveways and
landscaped areas;

Computation of the maximum total sign area, the maximum area for individual
signs, the height of signs and the number of signs allowed;

An accurate indication on the site plan of the proposed location of each proposed
sign and existing sign which is to remain;

Lighting and sign construction materials; and

Sign dimensions (if tenants are not known, generic dimensions may be presented).
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Sec. 8-5.6317. Nonconforming Signs.

Refer to Sec. 8-5.7306 for Nonconforming Signs.

Sec. 8-5.6318. Sign Removal.

Demolition or Clearance of the Site. Should a site be cleared, signs, including poles, foundations,
etc., shall be removed. This includes sites that are cleared for redevelopment.

Sec. 8-5.6319. Sign Maintenance.

All signs and associated supporting structures shall be maintained in good condition, without rips,
tears, and similar damage.

A.

Deteriorated Signs. Any sign or sign structure that is sagging, leaning, fallen, decayed,
broken, deteriorated, or in an otherwise dilapidated condition shall be promptly repaired,
to the satisfaction of the City, or removed.

Graffiti. Graffiti on a sign shall be removed within 48 hours of notice of its placement on
such sign.

Maintenance Standards. All parts, portions, units, and materials composing a sign,
together with the frame, background, surface, support, or enclosure shall be maintained in
a safe condition, painted, and adequately protected from weathering with all braces, bolts,
and structural parts, supporting frames, and fastenings reasonably free from deterioration,
rot, rust, and loosening so that they do not create a hazard to persons, or property or
constitute a nuisance.

Summary Removal of Hazards. Whenever any sign, by virtue of its physical
nature and condition, poses an immediate and serious threat to the public safety, it
may be removed by City personnel, or have its physical deficiency cured, to the
extent necessary to protect the public safety. The cost of such removal or repair
shall be assessed against the sign owner.

Repair or Removal. Every sign displayed within the City, including but not limited to those
signs for which permits are or are not required, shall be maintained in good physical
condition. All signs, together with supports, braces, anchors, and electrical components,
shall be kept in a safe, presentable condition. All defective or broken parts shall be
replaced. Exposed surfaces shall be kept clean, in good repair, and painted where paint is
required. The Development Services Director may order the repair or removal of any sign
determined by the City to be unsafe, defective, damaged, or substantially deteriorated.
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Attachment 3. Draft Yuba City Sign Regulations

(with track changes)



Note to reader: Underlined text identifies proposed text while a strikethrough identifies existing text
that is proposed to be deleted. Red text reflects changes from the Feb. 23, 2016 Planning
Commission meeting to the March 23, 2016 meeting. Green text reflects changes from the March
23, 2016 meeting to the April 13, 2016. Purple text reflects changes made by the Planning
Commission at its April 13, 2016 public hearing. Blue text reflects changes made by City staff.
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Sec. 8-5.6301. Purpose.

The purpose of this article is to regulate signs as an information system that expresses the character
and environment of Yuba City and implements the General Plan, consistent with State and federal
law. These regulations recognize the importance of business activity to the economic vitality of the
City as well as the need to protect the visual environment. Specifically, these regulations are
intended to:

A. Provide adequate opportunity for the exercise of the right of free speech right by display of
a message or image on a sign, while balancing that opportunity with other community and

public interests;
B. Provide minimum standards to safeguard life, health, property, public welfare, and traffic

safety by controlling the design, quality of materials, construction, illumination, size,
location and maintenance of signs and sign structures;

C. Preserve and enhance the visual attractiveness of the City, for residents, businesses and
visitors;
D. Protect and enhance property values and community appearance by encouraging signs that

are compatible with the architectural style, character, and scale of the building to which
they relate and with adjacent buildings and businesses;

E. Restrict signs that may create visual clutter or a nuisance to nearby properties, violate
privacy, or create hazards or unreasonable distractions for pedestrians and drivers; and

F. Ensure that commercial signs are accessory or auxiliary to a principal business or
establishment on or near the same premises, rather than functioning as general advertising

for hire.;and

Sec. 8-5.6302. Applicability.

This article regulates all sighs on public and private property, except where expressly stated
otherwise. No sign shall be erected or maintained anywhere in the €City except in conformity with
this article. Ne—sign hall-be—erected—ormaintained—in—anytand—use districtestablished—by
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Sec. 8-5.6303. Design Principles.

A. Architectural Compatibility. A sign (including its supporting structure, if any) should be

designed as an integral design element of a building’s architecture and be architecturally
compatible, including color and scale, with any building to which the sign is to be attached
and with surrounding structures. A sign that covers a window or that spills over “natural”
boundaries or architectural features and disrupts parts of upper floors of buildings is
detrimental to visual order and is not permitted.

Consistency with Area Character. The size, materials, colors, graphic style, illumination, and
other features of the sign shall be in keeping with the visual character of the street or area
in which it is proposed. Proposed new signs should reflect the highest quality of design
possible for a given area.

Legibility. The size and proportion of the elements of the sign’s message, including logos,
letters, icons and other graphic images, should be selected based on the anticipated
distance and travel speed of the viewer. Sign messages oriented towards pedestrians may
be smaller than those oriented towards automobile drivers. Colors chosen for the sign text
and/or graphics should have sufficient contrast with the sign background in order to be
easily read during both day and night hours.

Readability. To ensure that signs perform their essential communicative function
appropriately, characteristics such as the proportion between different parts of the sign,
visibility from important vantage points, and other design features will be considered. A
sign message should be easily recognized and designed in a clear, unambiguous and concise
manner, so that a viewer can understand or make sense of what appears on the sign.
Excessive use of large areas of several colors can create competition for the eye and
significantly reduce readability.

Finish. Signs must have finished edges with a clean, smooth, consistent surface. Lettering
on the sign is to be of complementary size, proportion and font and either carved, routed,
painted or applied.

Visibility. A sign should be conspicuous and readily distinguishable from its surroundings.
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Sec. 8-5.6304. Permits Required.

With the exception of exempt signs as listed in Section 8-5.6305, Ppermits shall be required as

follows, unless otherwise stated.

A. Zone Clearance Required. Subject to Section 8-5.7002, Zone Clearance, which-may-be

conditionallyappreved; the Development Services Department will review applications for
building permits for signs and determine if the proposed signs are consistent with the
requirements contained in this article. All signs, temporary or permanent, and flags per
this article, shall require a Zone Clearance, unless specifically exempted.

Master Sign Program (MSP). A Master Sign Program is required for signage proposals as
specified in Sec. 8-5.6316, Master Sign Program-{MSP}.

Building Permit Required. No person shall erect, alter, repair, or relocate any sign without
first obtaining any required building permit from the City for such work frem-theCity. No
permit shall be issued until the City determines that such work is in accordance with the
building or electrical codes of the City. Except as otherwise provided, permits required by
this_article will be issued pursuant to the same terms and according to the same fee
schedule as all other building permits.

Encroachment Permit. Signs that project over a public street, e sidewalk, er other City
owned property or easement shall be subject to an Encroachment Permit approval by the

Public Works Department. pursuantto-the provisionsof Chapter TBD of the Municipal
Coede.

Sec. 8-5.6305. Exempt Signs.

The following signs are exempt from Planning the permit requirements of this article and do not

count toward the total sign area limit for a site, provided that they conform to applicable standards.

Building permits may be required.
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A= Address Signs and Name Plates. Each residence and establishment may post one address
sigh and one name plate, not to exceed four square feet.with-display-facesperSecTFBD;
Street Names & Addressing:

B. Barber Poles. Barber poles less than 48 30 inches in height.

C. City Property/Bus Stop Signs. Signs placed by the City or the transit authority on property
or public right-of-way held by the City.

D. Civic signs. Memorial signs and plagues installed by a civic organization. Said signs shall
first be recegnized approved by the City Council.

E. Commemorative signs. A sign, tablet, or plague memorializing a person, event, structure,
or site. Said sign shall be approved by the City Council.

F. Decorative Holiday Decorations and Lights. Provided that such displays are removed
within 45 60 days of their installation.

G. Equipment Signs. Signs incorporated into permitted displays, machinery, or equipment by
a manufacturer, distributor, or vendor and identifying or advertising only the product or
service dispensed by the machine or equipment, such as signs customarily fixed to
automated teller machines (ATMs) and gasoline pumps.

H. Fence Signs-signs. Signs attached or painted on fences or freestanding walls that are not
associated with part of a building may be permitted:

a. When located for noncommercial purposes and for advertising community events,
such as youth sports and events, school functions, or events organized by a
government entity. Signs shall not exceed 48 square feet, and may be installed 30
days prior to the event it is promoting. Sign shall be removed within 48 hours after
the event. Signs promoting a single event shall be spaced a minimum of 600 feet.
Signs shall only promote events occurring within the City’s Sphere of Influence.

b. Along the boundary fences of sporting fields when not oriented towards the public
right-of-way.

I. Garage Sales/Yard Sales. Limited to 2 such signs, having a maximum of 5 square feet each
and not to exceed 6 feet high, located on private property with the property owner's
permission. Signs may not be erected prior than 24 hours to the event and shall be removed
no later than 24 hours of the conclusion of the sale.

J.  Gateway Signs. Signs erected by the City or in partnership with the City, contents of which
are limited to the name of the City and the name of or other information regarding civic,
fraternal, or religious organizations located within the City.

5|Page



K. Interior Graphics or Signage. Visual communicative devices that are located entirely within
a building or other enclosed structure and are not visible from the exterior thereof, or
located on the inside of a building and at least three feet from the window, door, and/or

opening.

L. Memorial Signs. Memorial signs or tablets, names of buildings or date of building erection,
when cut into any masonry surface or when on a bronze plaque, or other durable material
as approved by the Director.

M. Missing Person/Lost Pet. Signs seeking assistance locating a missing person or pet are
exempt, so long as they remain in good condition, free of tears. Such signs shall not be
placed or located in such a manner as to constitute a safety hazard or to impede the public
use of the public right-of-way.

N. Official Government Notices. Official and legal notices used by any court, public body,
person, or officer in the performance of a public duty; any legal or official notices posted by
a_utility or other quasi-public _agency; temporary or permanent signs erected and
maintained by or required by the City, State, or federal government, or government
transportation or transit agencies, for the purpose of providing official governmental
information to the general public, including, but not limited to: traffic direction, city
entrance, or for designation of direction to any school, hospital, historical site, or public
service, property, or facility; public hearing or meeting notices; seismic warning signs; or
other signs required or authorized by law.

O. Open/Closed Signs. Open/Closed signs are permitted in Commercial and Industrial
Districts. Signs shall not exceed six square feet. Such signs shall not be placed or located in
such a manner as to constitute a safety hazard or to impede the public use of the public

right-of-way.

P. Operational Window Signs. Window signs limited to the hours of operation, address,
occupancy, and emergency information, subject to the following standards:

a. Limitations on Placement. Operational window signs shall not be mounted or
placed on windows higher than the second story.

b. Maximum Area. The maximum area of exempt window signage shall not exceed
three square feet in area.

Q. Public Carrier Graphics. Graphic images mounted on carrier vehicles such as buses,
taxicabs, and limousines that legally pass through the €City.

R. Traffic signs. Traffic, directional, warning, or informational signs required or authorized by
a governmental agency.

The followingsi e orohibited
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Sec. 8-5.6306. Prohibited Signs

Unless expressly allowed by another subsection of this article or other applicable law, the following

sign types, locations, and materials are prohibited:

A. Animated Signs/Moving Signs. Animated, flashing, blinking, reflecting, revolving, or other

similar signs, or signs with visibly moving or rotating parts or visible mechanical movement
of any kind, rolling or running letters or message.

Flashing signs. No sign (including window _sign, exterior lighting or window lighting)
shall be permitted which is animated by means of flashing, scintillating, blinking, or
traveling lights or any other means not providing constant illumination, except for date,
time and temperature signs. and-Christmastightsfordurationnotto-exceed-60-days-during
the-holiday-—season-

Flying Signs-signs. Ne-flying Ssigns such as blimps or kits designed to be kept aloft by
mechanical, wind, chemical, or hot air means shallbe-allowed.

F._Outdoor Advertising Signs.

H.

J.

K.

Pole signs Signs.

Posters. The tacking, painting, pasting or otherwise affixing of signs or posters of a
miscellaneous character, visible from a public right-of-way, located on the walls of a
building, bars, shed, on trees, poles, posts, fences, or other structures, or anywhere
on public property is prohibited, unless permitted as a undera Garage/Yard Sale Sign.

Roof signs Signs.

Signs blocking doors or windows. BleckingDoers-er-Windews- Signs shall not be located
or installed on any door, window, or fire escape in a manner that will prevent free ingress

or egress.
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Signs on standpipes or fire escapes Standpipes-or-Fire-Escapes. No sign shall be attached
to any standpipe or fire escape, except those required by other codes.

. Snipe signs Signs. All off-site signs, tacked, nailed, posted, pasted, glued, or otherwise
attached to trees, poles, stakes, fences, trailers, temporary construction barriers, or other
supporting structures.

Signs in the public right-of-way PublicRights-ef-Way. Unless otherwise noted, no sign
shall be affixed within or on public property or public right-of-way including but not limited
to median strips or islands, on sidewalks, trees, retaining walls, bridges, benches, traffic
signals, public fences, poles or utility equipment, street lighting, utility poles, traffic signs,

or traffic sign posts, supportmg structures anchor wires, or guy wires. Ihrs—p%emwn—

Signs that produce noise or emissions. FhatProduce NoiseorEmissions: Signs that
produce noise or sounds that can be heard at the property line, excluding voice units at
menu boards, and signs that emit visible smoke, vapor, particles, or odors.

Signs creating a traffic hazard or affecting pedestrian safety. CreatingaTraffic Hazardor
AffectingPedestrian-Safety—Signs placed or located in such a manner as to constitute a

safety hazard or to impede the public use of the public right-of-way.

a. Exits and Entrances. No sign shall be placed, mounted, erected, or installed in any
manner that obstructs the use of any door, window, or fire escape.

b. Sidewalks. No sign shall be mounted or displayed in such a manner that it blocks or
impedes the normal pedestrian use of public sidewalks.

c. Intersections. No sign shall be erected or maintained at or near any street
intersection that will obstruct the free and clear vision of drivers and pedestrians.
Other than traffic control signals, no sign shall be installed in the visibility triangle
at_intersections pursuant to Public Works policy ST 22, Site Distance Triangle ;

: ion Vicibility.

Vehicle signs. Signs on vehicles, trailers, boats, storage boxes or other similar objects where
such signs are not incidental to the primary use of the vehicle or other similar objects for
conveyance of persons or property or storage of property, and where the primary purpose
of the sign and vehicle or other similar object upon which the sign is attached or affixed is
for advertising purposes.
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Sec. 8-5.6307. Measuring Sign Area.

A. Single-Faced Signs. Sign area shall include the entire area within a single continuous
perimeter composed of squares or rectangles (consisting of horizontal and vertical lines and
no more than 12 corners) that enclose the extreme limits of all sign elements, including,
but not limited to, sign structures or borders, written copy, logos, symbols, illustrations,
and color. Supporting structures such as sign bases and columns are not included in the
sign_area provided that they contain no lettering or graphics except for addresses or
required tags. The calculation of sign area for various types of single-faced signs is
illustrated in Figure 8-5.6307-A(1).
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FIGURE 8-5.6307-A(1): MEASURING SIGN AREA
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B. Double-Faced Signs. Where two faces of a double-faced sign are parallel, or less than an
interior angle of 45 degrees erdess from one another, the sign area shall be computed as
the area of one face. Where the two faces are not equal in size, the larger sign face shall be
used. Where two faces of a double-faced sign are located equal to or more than 45 degrees
from one another, both sign faces shall be counted toward sign area.

C. Multi-Faced Signs. On a three-faced sign, where at least one interior angle is 45 degrees or
less, the area of two faces (the largest and smallest face) shall be summed to determine

sign area. In all other situations involving a sign with three or more sides, sign area shall be
calculated as the sum of all faces.

Double-Faced Signs Multi-Faced Signs
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Distance < 18 in. Angle <45° Distance > 18 in. Angle >45°
Total Sign Area = One Sign Face Total Sign Area = Sum Of All Sign Faces

FIGURE 8-5.6307-A(2): DOUBLE AND MULTI-FACED SIGNS

D. Three-Dimensional Signs. Signs that consist of, or have attached to them, one or more
three-dimensional objects (i.e., balls, cubes, clusters of objects, sculpture, or statue-like

trademarks), shall have a sign area of the sum of all areas using the feur two vertical sides
of the smallest cube that will encompass the sign.
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FIGURE 8-5.6307-A(3): THREE DIMENSIONAL SIGNS

Measuring Sign Height. The height of a sign is the vertical distance measured from the
ground-tevel finish grade directly beneath the sign to the highest point at the top of the

sign.

Measuring Sign Clearance. Sign clearance shall be measured as the smallest vertical
distance between finished grade and the lowest point of the sign, including any framework
or other embellishments.

Measuring Building Frontage. Building frontage is the building facade that directly abuts a
public street, private street, parking lot driveway, or parking spaces. For buildings with two
or more frontages, the length of the wall and allowable sign area shall be calculated
separately for each building frontage.




Sec. 8-5.6308. General Standards.

A.

Visibility Triangles. No sign, permanent or temporary, flag, flagpole, etc. may be erected
within the visibility triangle per Public Works policy ST 22, Site Distance Triangle.

Residential and Non-Residential Interface. Signs in Commercial and Industrial Zone
Districts zoned property shall be set back a minimum distance of 45 feet from a ¥Residential
zZone District.

Materials and Mounting Required.

a. Materials. Signs shall be made of sturdy, durable materials. Paper, plastic,
cardboard, and other materials subject to rapid deterioration may only be used for
temporary signs.

b. Mounting Required. All permanent signs shall be firmly anchored, shall comply
with all requirements for public safety, and shall satisfy all applicable safety codes
and all other applicable governmental enactments, rules, regulations, or policies.

Changeable Copy. Non-electronic changeable copy shall cover no more than 20 percent of
the total sign area, except for the following uses which are allowed up to 75 percent of the
maximum sign area to be changeable copy: all public facilities and-semi-public uses, indoor
theaters, and fuel price signs. Cepy-shallnetbechanged more thanonceevery24-hours:

lllumination. Theillumination of signs shall be designed, installed, and maintained to avoid
negative impacts on surrounding right-of-ways and properties. The following standards
shall apply to all illuminated signs:

a. Shielding Required. To the extent feasible, and at the discretion of the Review
Authority, light sources shall be concealed or shielded to prevent or minimize light
spillage, glare, momentary blindness, or other annoyance, disability, or discomfort
to persons within the view of such light sources.

b. Colored Lights. Colored lights shall not be used at a location or in a manner so as
to be confused or construed as traffic control devices.

Light Sources Adjacent to Residential Areas. Huminated -sichslocatedadiacenttoany

Signs that are adjacent to Residential Areas that in the opinion of the Review Authority (i.e.,
Development Services Director, Planning Commission, or City Council) shall come equipped
with automatic dimming technology which automatically adjusts the brightness of the sign
in_direct correlation with ambient light conditions (i.e., daytime, nighttime, cloudy

conditions).
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G. Concealed Electrical Systems. External conduits, boxes, and other connections related to
the function of a sign and associated lighting shall not be exposed. A switch disconnecting
each circuit shall be placed in plain sight and near the inspection opening.
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Sec. 8-5.6309. Permitted sign types by Zone District

A—Residential-Zones{R-14R2M_R-3}

Additional regulations are denoted in the r

the table. Square feet is represented as sf, while feet or foot is ft.

ight hand column. Numbers indicated in parenthesis ( ) are references to notes at the bottom of

Table 8-5.6309(A): Residential Zones Districts R-1(1), R-2(2), R-3)

possible and not

Maximum | Maximum | Maximum Location Lighting
Sign Type | Number Area Sign Height Text Requirements Allowed? Additional Regulations
Monument 1 per 32 sgqft-sf| 6 feetft Namelogo-and-natureof | 5feetftfromall | Yesrexternally—er| For public, quasi- public
Signs building occupancy-of the building te-| property lines. Sight| internaly—{3} |uses, religious institutions
bldg: site. be-advertised—Forpublic- distance- external, backlit, or| an electronicchangeable-
quasi-—publicuses,churehes-| reguirementsmust halo. €opy Electronic Message
religious-nstitutions-and- be-maintained: Board sign is permitted
stmitar-uses-a-non-electronic] provided it occupies no
changeable-copy-sign-is more than 50% of total
permitted-provided-it sign area Refer to Sec.
eccupiesno-more-than50%- Sec. 8-5.6312.
of totalsignarea: 1)
Directional| 1 for one- | 4 sg—ft—sf 3 feet-ft Directional-andregulatery- |Outside of the public| Yes;betweenthe-
Signs way, 2 for informationwith-no-more- right- of-way. hours-ef6-a-m-—and
two-way than20%of thesign-areato- 10p-m—(2)
driveways. identify-the-eceupaney-
Directory 1 per 8 se—fi—sf 6 feet-ft Name-and-nature of the As near the main (2)
Signs building oceupancy-to-which-thesign{ entrance of the
complex. isdirecting-the publie: building complex as
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Maximum | Maximum | Maximum Location Lighting
Sign Type | Number Area Sign Height Text Requirements Allowed? Additional Regulations
readable from the
public right-of- way.
Building | 1 sign per |32 se—ft—sf [Not to exceed| Nametogeandnatureof |Attached to building| Yes;externally-er| For public, quasi- public,
Wall Signs street the eaves of | eceupaney-ofthebuildingte- below eaves. iternally: external,|churches and similar uses
frontage. the building | be-advertised—Forpublic,- backlit, or halo. |a changeable copy sign is
which itis | guasi—publicechurchesand- permitted provided it
affixed. similarusesa-changeable- occupies no more than
copy-sign-ispermitted- 50% of total sign area.
provided-itoccupiesno-more
than50%-of tetalsigharea:
Changeable| 1 attached [50% or less Limited-to-theactivitiesand- Yes, externally or | Limited to the activities
Copy toawallor| of total eventsto-beoffered-by-the- internally. and events to be offered
Signs® | monument | permitted user by the use and public,
sign. sign area to quasi- public, religious
which it is institutions and similar
attached. uses. A changeable copy
sign is permitted provided
it occupies no more than

50% of total sign area.

(1) Inthe Bl anc B2 Districts mitedto uses requiring Requires a Use Permits. Addinga-sigh{si-to-an-existing

to extern

(3) Yes, between the hours of 6 a.m. and

al, halo, or backlit.

10 p.m. or during normal business hours, whichever is more restrictive. Lighting shall be limited
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Table 8-5.6309(B): Commercial Zones Districts (C-0,C-1, C-2, C-3, C-M)
Building
Preject Maximum Area
Maximum Sgtgre Per Maximum Location Lighting Additional
Sign Type | Number | Foetage SF Sign Sign Height Requirements Allowed? Regulations
Monument | 1 sign per C-0,C-1:40sf |C-0,C-1,C-M: 6 Nameloegeand | 5feetAftfromall |Yes,externally| (1)(2)(3) {4}
Signs each se—ft in €0, €1 | feetAftin: property lines. Sight| or internally.®
(1-4 300 ft feet C-M: 48 sf sg—ft- occupancy of the distance-
businesses) | of lineal nc-M i reguirementsmust
street C-2,C-3:64sfse] C-2,C-3:10 businesstobe | bormcininined e
frontage. ftinc2Cc3 feetft. in- advertised(6} See-TBD
Monument | 1 sign per | 1-56,00050k 80 se—Ftsf 12.5 feetft | Namelogoand | 5feetAftfromall |Yes, externally| (1) (2) (3) {4
Signst* each 50,001 - 96 sg—ft—sf 15 feetAt property lines. Sight orinternally.
(5 or more |300 ft feet |100,006 100k eccupaney-ofthe- distanee-
|businesses-in| of lineal 100,001 - 112 se—ftsf 17.5 feetft Heh reguirements-must
€-2o0r€C-3)-| street |150,000-150k businessto-be- be-maintaineds
frontage. | 150,001k+ 128 sg—ft.sf 20 feetft advertised—{6}
Directional | 1 for one- 4 se—f-sf 3 feet-ft Directionaland- Outside of the  |Yes-duringthe
Signs way, 2 for public right-of-way |business-heurs
two-way nformationwith- and building enly-Yes,
driveways. Ao-more-than20% setbacks. external,
of the sigh-area-to- backlit, or halo
identify the lit
Directory- 1 per 12 sg—ftsf 6 feetft Name-and-nature-| As near the main |Yes, duringthe]
Tenant/ building entrance of the |business-heurs
Occupancy | frontage. to-which-thesign-is{ building complex as | erhyexternal,
Signs directingthe- possible and not |backlit, or halo
i readable from the lit.
public right-of-way.
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Building

Project Maximum Area
Maximum Sgtgre Per Maximum Location Lighting Additional
Sign Type | Number | Feotage SF Sign Sign Height Fext Requirements Allowed? Regulations
Advertising-| {Orhy-with- of Herinated-
approved- anotheroff-sitesign| externally
use-permit) ensamesideof | Hluminated;-
Number street-and-500-feet[with-ne-moving
Locational oppositesides-ofthe
Regdireme street:
As:
Building C-0, C-1: 1 sf sg—| Not to exceed | Name,nature-and-|Attached to building| Yes, externally 3)(4) (5
Wall ft. foreach 1 the building logo-ofthe below eaves. or internally.
Signs# lineal ft. foot of | eaves of the | eceupaney-ofthe
building frontage| building to buildingor
C-2,C-3,C-M:1 which it is businessto-be-
1/2 sf sg—ft for affixed. advertised:
each 1 lineal ft
foet of building
frontage.
electrenic)¥ exceed-total building to- lettersor
Projecting Not to Not to exceed | Not to exceed Limited-to-the- Lowest portion of | Yes, external, (6)
Wall Signs*| exceed combined total |the eaves of the| ramenatureand-| the sigh must be a |backlit, or halo.
combined square footage building to logo-ofthe- minimum of 8 feet
total eceupaney-ofthe- | above the average
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Building
Project Maximum Area
Maximum Sgtgre Per Maximum Location Lighting Additional
Sign Type | Number | Feotage SF Sign Sign Height Requirements Allowed? Regulations
square allowed for wall which itis grade. May not
footage signs. affixed. businessto-be- |project more than 4
allowed for ised: ft feet from the wall
wall signs. May-onlybe- to which it is
attached-to-the- attached.
iiding. .
the-copy-relates:
Canopy- awning/canopy- [theeavesofthe] name natureand-| thesignmustbea-
Sighs areas buildingte- mrinimum-of 8ftfeet
total-sequare- businessto-be-
footage-of i
allewed-wal-
signages
Under 1 per 6 sf squarefeet Namenatureand-| The sign must be No. (6)
Canopy- building perpendicular to the
Sign{5) frontage. oceupaney-ofthe- |building face and no
Blade/ businesste-be- | lessthan 8 ft feet
Valance® i above the average
grade.
Suspend |1 double- 6 sg—ft—sf Must be located| Limitedto-the- Lowest portion of No. (7)
ed faced sign under a covered| Aame,hatureand-| the sign must be a
Signs per walkway and minimum of 8 Zft
business perpendicular | eceupaneyofthe-| feetabovethe
entrance. to the walkway. itk average grade.
businessto-be-
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Building
Project Maximum Area
Maximum Sgtgre Per Maximum Location Lighting Additional
Sign Type | Number | Feotage SF Sign Sign Height Text Requirements Allowed? Regulations
Awning/ Refer to Sec. 8-5.6311-C (6)
Canopy
Signs
A-frame Refer to Sec. 8-5.6314 (6) (8)
Signs

(1) Increased sign area and/or height in excess of maximums are only allowed following the approval by the Planning Commission of a
Use Permit (Sec. 8-5.7003). Prior to the issuance of the Use Permit the finding must be made that the sign is needed to advertise a
business(es) that have limited visibility from the adjacent public roadway.

(2) For an Electronic Message Boards, refer to Sec. 8-5.6312.

(3) Should a sign be within 100 feet of a Residential Zone District, lighting, if proposed, shall be backlit, external or halo.

(4) Buildings over one story: Signs located above the first or ground floor of a multiple story building shall be individual letters,
externally lit, including but not limited halo lit or backlit. For signs located above the first floor, the maximum letter height shall

be 3 ft. 6 inches, while the maximum symbol height shall be 3 ft. 10 inches, or as permitted per the underlying Zone District,
whichever is less. Only one sign is permitted per building face above the first/ground floor.

(5) New cabinet or can signs shall not exceed 20 percent of the total area of the proposed sign(s).

(6) An encroachment permit issued by the Engineering Division of Development Services may be required if sign projects into a
public right-of-way.

(7) Signs must be uniform in color, design and materials for all tenants identified within the center

(8) For regulations pertaining to the Civic Center Specific Plan, refer to the Plan.

22| Page



Table 8-5.6309(B): Industrial Zones Districts (M-1, M-2)
Maximum Maximum Maximum Location Lighting Additional
Sign Type Number  |Area Per Sign| Sin Height Text Requirements Allowed? Regulations
Monument|1 sign per each| 48 se—ft-sf 6 fect ft  [Nometogoond-natu 5 feet ft from all Yes, externally or (1) (2) (3)
Signs{x} | 300 feet ft of of-oceupaney-ofthe- | property lines. Sight internally.
lineal street building-erbusine distance requirements
frontage. be-advertised{3} must be maintained.
Directional|1 for one-way,| 4 se—ftsf 3 feet ft Directionaland- Outside of the public Yes, during the
Signs 2 for two-way regulatory- right-of- way. business hours only.
driveways. informationwith-no-
more-than20%-of the-
. . £
the-occupaney:
Directory | 1 per building [ 12 seg—ft—sf 6 feet ft Name-and-nature-of As near the main Yes, during the
Signs frontage. the-oceupaneyto- |entrance of the building|business hours only.
which-thesighis- complex as possible
directing-the-publie: | and not readable from
the public right-of-way.
Off-site | Only with an | 300 seg—ftsf | 30 feet ft Minimum distance of No internally
\Advertising| approved Use 1,000 feet ft from illuminated signs.
Signst* Permit use- another off-site sign on| May be externally
permit same side of street and |illuminated, with no
Number 500 feet ft apart if moving parts.
based on located on opposite
Locational sides of the street.
Requirements.
Building +sg—ft. 1 sf |Not to exceed| Limited-to-the-name,-| Attached to building | Yes, externally or (3) (4)
Wall Signs for each the eaves of [rature-andlogo-ofthe] below eaves. internally.
1 lineal feet ft| the building oceupaney-of-the-
of building | to which it is |buildinrg-erbusinesste
frontaget®: affixed. beadvertised-
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Table 8-5.6309(B): Industrial Zones Districts (M-1, M-2)
Maximum Maximum Maximum Location Lighting Additional
Sign Type Number |Area Per Sign| Sin Height Text Requirements Allowed? Regulations
Projecting Not to exceed|Not to exceed| Limited-to-the-rame,-| Lowest portion of the | Yes, externally-or (5)
Wall total the eaves of |pature-andlege-efthe{ sign must be minimum | interraty—external,
Signs combined | the building oceupaney-ofthe- of 8 feet ft above the | backlit, or halo lit
square to which it is [buiding-erbusinesstelaverage grade. May not
footage affixed. be-advertisedMay- | project more than 4
allowed for only-beattachedto- | feet ft from the wall to
wall signs. the buildingte-which-| which it is attached.
the-copy-relates:
Awning/ 50%ofthe- [Notto-exceed| Limitedtothename,-| Lowestportionofthe Yes-
combined-
totalsquare-
footageof
allewed-wal
signages
Suspended| 1 double- 6 se—ftsf Must be Limited to the name, | Lowest portion of the No. (5)
Signs | faced sign per located under|nature and logo of the sign must be a Sipasransithbe
business a covered occupancy of the minimum of 8 7feet waierrancelerand]
entrance. walkway and [building or business to| above the average design-forall-
perpendicular be advertised. grade. tenants-identified-
to vrRia-thesenten
the walkway.
Awning/ Refer to Sec. 8-5.6311-C (5)
Canopy
Signs
A-frame Refer to Sec. 8-5.6314 (5)
Signs*
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(1) Increased sign area and/or height in excess of maximums are only allowed following the approval by the Planning Commission of a
Uuse Ppermit (Sec. 8-5.7003). Prior to the issuance of the use permit the finding must be made that the sign is needed to
advertise a business(es) that have limited visibility from the adjacent public roadway.

(2) Should a sign be within 100 feet of a Residential Zone District, lighting, if proposed, shall be external lit, backlit, or halo lit.

(3) For an Electronic Message Board eleetronic-oranimated-signs, refer to Sec. 8-5.6312 ¥BB

(4) Buildings over one story: Signs located above the first or ground floor of a multiple story building shall be individual letters,
externally lit, including but not limited halo lit or backlit. For signs located above the first floor, the maximum letter height
shall be 3 ft. 6 inches, while the maximum symbol height shall be 3 ft. 10 inches, or as permitted per the underlying Zone
District, whichever is less. Only one sign is permitted per building face above the first/ground floor.

(5) An encroachment permit issued by the Engineering Division of Development Services may be required if sign projects into
a public right-of-way.
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Sec. 8-5.6310. Specific Plan, Master Plan, or Planned Development Areas.

Any new sign or enlargement to an existing sign on property located within a sSpecific pPlan,
or Master Plan area or a planned development district shall comply with the these more
specific standards.
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Sec. 8-5.6311. Standards for Specific Sign Types.

This section establishes location and other general standards for specific sign types that apply to all

areas where such signs are permitted.

A. Wall Signs. Wall signs are subject to the following standards:

Projection Allowed. Wall signs shall not extend more than 12 inches beyond the
face of the wall to which they are attached.

Placement. No wall sigh may cover, wholly or partially, any wall opening. Wall signs
shall not occupy more than 80 percent of any architectural element that they
occupy (frieze, pilaster, etc.).

Orientation. Ynless—a-different-orientationis—specificallyauthorized,—each-wal-
mounted-sign-shall-be placed-flatagainst thewallof the building. = = - =
oriented towards a public street, a private street, or parking lot designated to serve
patrons of said establishment.

FIGURE 8-5.6311-A(1): WALL SIGN

B. Monument Signs. Monument signs are subject to the following standards:

C.

Base. Signs shall have a solid architectural base constructed of a permanent
material, such as concrete block, stone, or brick. The base of the Monument
Sign shall be a minimum width of 75 percent of the sign and a minimum 12
inches in height from the top of the finished grade.

Depth. A monument sign shall have a depth of at least 12 inches between the two
faces.

Design.
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i. Architectural elements such as columns, pilasters, cornices, trellises, and
similar details shall provide design interest and frame the sign.

ii. Signs shall be constructed of materials and colors related to the principal
building.

iii. Monument Signs shall have an encasing constructed of brick, stone,
synthetic material, or masonry. An aluminum and/or sheetmetal
encasing is not an acceptable material.

iv. Embellishment, either structural or decorative elements of a sign
incorporating representations of the significant architectural features of
the associated building or development may be included.
Embellishment shall not include letters, numerals, figures, emblems,
logos, color bands, or other features conveying a commercial advertising

message.

V. Synthetic material shall adequately simulate the appearance of the
natural material it imitates, demonstrates the ability to age similar to
natural material, and should have the ability to withstand being pressure
washed.

d. Landscaping. Signs shall provide a minimum landscape area of five feet measured
in all directions.

———=
Min. of
12 inch
base
“"'--...________/
Base: Min. 75 percent of sign width /Min. 12 inch
depth

FIGURE 8-5.6311-B(1): MONUMENT SIGNS

C. Awning Signs. Signs painted on awnings, canopies, arcades, or similar features or
structures are subject to the following standards:

a. Location. Awnings shall be located on the ground floor of buildings.
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b. Maximum Sign area per Sign. 10 square feet or 25 percent of the surface area of
the awning, whichever is less.

c. Minimum Sign Clearance. Eight feet from finished grade.

d. Signs or awnings which they are placed may not be plastic, transparent, or
translucent, and may not be backlit from inside the awning.

FIGURE 8-5.6311-C(1): AWNING SIGN

D. Projecting Signs. v oRjY oR-W bed an-waloaay
or——sSigns projecting from buildings are allowed, subject to the following additional

standards:

a. Maximum Number: One per buildingor tenant space.

b. Maximum Sign Area Per Sign: 12 square feet.

c. Height Limit: 12 feet.

d. Minimum Sign Clearance: Eight feet from finished grade.

e. Projection Allowed. A projecting sign cannot extend more than four feet from the
building to which it is attached and shall be desighed and located so as to cause no
harm to street trees.

f.  llumination: No internal illumination is permitted.
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Minimum
Vertical
Clearance: 8 Ft.

FIGURE 8-5.6311-D(1):: PROJECTING SIGNS

Sec. 8-5.6312. Electronic Message Board Signs.

Any Electronic Message Board signage to be used must be high-quality resolution and shall comply

with the following design standards:

A.

A Use Permit shall be required for Electronic Message Board Signs. A Use Permit shall not
be required for static Fuel Price signs.

ElectronicSigns may be allowed for use in the project’s Monument Signage.

Signs are permitted only on parcels or unified developments of at least five acres in area
and a minimum frontage of at least 300 feet along State Route 99 or State Route 20 (Colusa

Highway).

All non-conforming signs shall be made to conform to the strict requirements of this Sign
Ordinance. Should a nonconforming monument, freestanding, and/or pole signs exist on
the property, or in the case of a unified shopping center, all the parcels, all said signs shall
be brought into compliance with the strict application of this article as part of the Use

Permit process.

Electronic Message Boards may only advertise establishments and/or products available
on-site.

Electronic Message Boards shall be available for emergencies, such as distressed conditions
(e.g., flood, natural disaster, etc.), law enforcement emergencies (e.g., Amber Alert), or
issues of Statewide concern (e.g. drought conditions) at the request of the City. Time
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allocated for City requested messages shall not exceed 15 percent, unless determined to
be an emergency by the City.

All electronic signage shall display static images only.

Message Duration. Sueh sSigns may only change their static images once every three 10
seconds.

Transitions from one static image to the next shall appear instantaneous without the use
of animation, swipes, flashing, or frame effects.

Such signs shall come equipped with automatic dimming technology which automatically
adjusts the sign’s brightness of the sign in direct correlation with ambient light conditions
(i.e., daytime, nighttime, cloudy conditions).

Signs shall be a constructed of high quality pixel pitch resolution.

Signs shall be full color digital displays. No monochrome displays.

. Signs shall be comprised of high definition, light emitting diodes (LED).

Signs shall not be illuminated between 10 pm and sunrise when located within 150 feet of
a Residential Zone District.

Ne Electronic Message Boards electronic signs shall not exceed a brightness level of 0.3 foot
candles above ambient light.

The owner of any illuminated sign shall arrange for a certification by an independent
contractor showing compliance with brightness standards at the request of the City. The
results of the inspection shall be provided within 14 days of the request by the City.

Default Display. In the case of malfunction, digitally-illuminated signs shall contain a default
design to freeze the sigh message in one position.

Each automatic changeable copy sign shall be operated with monitoring and methods in
place that shall either turn off the display, or show a full black image on the display, in the
event of a malfunction that affects more than 50 percent of the sign face

New electronic monument signs shall must be located in an enhanced landscape planter
within the project boundaries. The enhanced landscape planter shall be a minimum area
of two times the size of the sign copy.

Signs located on a project site with four or less business, no more than one-half (1/2) of the
monumentsign Monument Sign shall be designed with electronic messaging.
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U. Signs located on project sites with more than five businesses, no more than one-third (1/3)
of the Monument Sign menumentsign shall be designed with electronic messaging. Fhe

Sec. 8-5.6313. Signage Allowances for Specific Uses.

This section establishes signage allowances for specific uses. These signs are allowed in addition to
the signs allowed by Zoning District, if any.

Drive-thru mMenu Display Boards. A maximum of 2 menu boards, not exceeding 20
square feet in area apiece, with a maximum height of six feet are permitted per drive-
through. Should a facility have two drive-throughs, each drive-through may have two menu
boards. All outdoor speakers shall be directed away from any a fResidential Zone dDistrict.

B. Service Stations.

b. Freestandingormonument Monument signs may provide electronic fuel prices. A
freestanding and/or monument sign that is to be converted to an electronic fuel
price sign shall comply with the size requirements and setbacks required by the

Sign Ordinance.

c. Fuel prices shall be static and shall not be blinking, flashing, continuously changing
colors, etc.

e. Only one electronic fuel price sign is permitted per site.

f. Electronic numbers shall not exceed 24 inches in height.

 ueloricosi | ! 33 foet i | 8 ot in heicht

32|Page



Sec. 8-5.6314. Temporary Signs.

A. A-frame signs. CommonlyreferredtoasSsidewalk A-frame signs shall comply with the

standards below. A permit is not required.

a. Quantity. A maximum of one A-frame Sidewalk sign per business is allowed.

b. Locations.

i. Private Property. May be on privately owned commercial property
landscape setbacks.

ii. Public Property. Where there is no private property available because the
storefront of the business is directly adjacent to the public right-of-way, a
business may place an A-frame Sidewalk sign on the sidewalk, directly in
front of the subject business with the approval of an encroachment permit

from the City.

i If located on a pedestrian path,-Sidewalk-sighsshall belocatedaway-from
impertantpathsofpedestriantravel—Afive four foot wide travel path shall

be mamtamed for through pedestrian trafflc —ﬁe#tpa#el—#em—emsswaks

iv. A-frame Sidewalk signs shall not be located less than 18 inches from a curb.

v. A-frame Sidewalk signs shall not be located in front of another commercial
establishment.

vi. A-frame Sidewsalk signs shall not be located more than 50 feet from the
establishment for which it is advertising.

vii. May only be displayed during the normal business hours of the business it
is advertising.
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viii. Itis the business owner's responsibility to assure that signs remain in good
condition and repair (no peeling paint, tacked on notices or general
unkempt appearance).

c. Lighting. A-frame Sidewalk signs shall not be illuminated except by ambient
sources.

d. Design:

i. A-frame Sidewalk signs shall have no more than two sides.

ii. The height of an A-frame Sidewsalk signs shall be no less than 18 inches and
no more than 36 inches.

jiii. The width of an A-frame Sidewsalk signs shall be no less than 18 inches and
no more than 24 inches.

iv. Signs shall be professionally manufactured.

v. The sign must be constructed of materials that present a finished
appearance. The sign frame shall be painted or stained wood or anodized
aluminum or metal. Plastic framed signs are prohibited, as are stenciled or
spray painted signs. Chalkboard signs are permitted.

vii. Common rough-cut plywood is not permitted. All interior parts of the signs
shall be finished with a painted surface to blend with the rest of the sign

design.

viii. Paper signs, wind-activated items (such as balloons, windsocks, and
pinwheels), and non-rigid changeable areas may not be attached to a sign.

ix. Stabilization. Signs shall be able to withstand wind gusts or be removed
during inclement weather.

X. Creative shapes that reflect the theme of the businesses are encouraged.

Window Signs. Permanent or temporary signs that are painted Signs—painted-on, or
otherwise displayed from the inside surface of a window, showcase, or other similar facility
are permitted in addition to other permitted signs, provided that all such commercial and
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C.

incidental signs (both temporary and permanent) do not exceed a combined maximum of
35 percent of the total window area. Window signs do not include window coverings, such
as films, so long as the film does not provide advertising.

Special Event Signs. Temporary flags, banners, streamers, moving signs, and inflatables
(including air dancers, balloons, and similar objects) are allowed subject to Temporary Sign
Permit and/or Zone Clearance approval for establishments within Non-Residential Zone
Districts, subject to the following standards. Signs of this type do not count towards total
maximum sign area.

a. Maximum Number. A maximum of one type of sign is allowed per street frontage,
plus two flags per Maijer street frontage.

b. Maximum Height. If a banner is on a freestanding pole, the pole height shall not
exceed 10 feet; signs affixed to the building shall not be located above the roofline.
Flags shall not exceed 10 feet in height.

c. Maximum Size. The maximum total sign area is 60 square feet.

d. Balloon Sign/Air-inflated Signs. Air-inflated signs shall have a minimum separation
of one-half mile from other air-inflated signs and may not be within 100 feet from

onabutting parcelsoradjacenttoa Residential Zoning District. Air inflated signs

shall not exceed 20 feet in height measured from the finished grade to the top of
the sign.

e. Duration. No sign per this section shall be displayed for more than 30 days, and a
period of 30 days must lapse before displaying another Special Event Sign. Signs
shall not be displayed for more than 90 total days during a calendar year.

f.  Removal. Signs shall be removed within 24 12 hours of completion of the event.
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D. Seasonal Displays. For Commercial Zone Districts eemmerciallyzoned-and-developedlots

permanent-orsemi-permanent-seasonal displays may be suspended from the parking lot
light standards, such as bunting used to attract attention to a eeherent unified shopping

center retail-property-orproperties, provided the following can be met:

a.

b.

The display does not advertise a company; product or special event associated with
an individual business.

The display is designed so it does not obstruct traffic, sight distance, parking area
lighting or existing directional signs.

Individual decorative features shall not exceed 6-sguare-feetor 12 square feet per
light posts.

There shall be a minimum clearance of eight feet from the floor to the bottom of a
decorative feature attached to a light posts.

Installation shall be subject to securing a zoning clearance (Sec. 8-5.7002)
by the Development Services Planning Director.

E. Contractor Signs. Contractor signs advertising materials, appliances, and buildings trades

shall comply with the following:

a.

b.

C.

Signs shall not to exceed 80 square feet per street frontage

Signs shall not to exceed 10 feet in height

Duration. Signs may be installed for the duration of an active building permit. Signs
shall be removed within five days of a Certificate of Occupancy.
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F. Temporary Subdivision Signs. On-Site temporary real estate signs advertising real property
which has been subdivided for purposes of sale erlease-shall be permitted; subject to the
following conditions:

a. A Zone Clearance is required.

b. Location Criteria. May not be located within 2,500 feet of another subdivision sign
except in the case of signs on different corners of an intersection.

c. Signs may only advertise subdivisions located within the City limits and/or within
the City's Sphere of Influence and which have applied for annexation to the City.

d. Maximum Number. Two Eeur per subdivision, plus 1 additional sign for every 20
acres over 40 acres in area. Signs shall be on-site.

f.  Maximum Sign Area per Sign. -80 48 square feet for sites less than 20 acres erless

ia-size-in area; 160 72 square feet for sites moerethan 20 acres or greater in size
area.

g. Height Limit. 36 10 feet.

h- Duration. The sign shall remain only as long as seme a portion of the property
advertised for sale remains unsold, or for a period of two years, whichever period
is shorter. The two year period shall begin on a date determined by the Director.

The Director may extend this period.;butnotit shallnotexceed-oneyear:

i. lllumination. Signs shall not be illuminated except by ambient sources.

j.  Design.

i. The City name and logo and-mette shall be displayed prominently on the

sign.

ii. Signs shall be professionally manufactured.

iii. Signs shall have no more than two sides.

iv. Sign must be designed as an architecturally-enhanced structure that shall
include features such as a decorative cap and cornice detail, stone-clad or
masonry clad columns, stone-clad or masonry clad foundation,
carved/sculptured wood construction, or other similar_architectural
features as determined to be appropriate by the Development Services

Department.
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G.

v. The sign must be constructed of materials that present a finished
appearance. The sign frame shall be painted or stained wood or anodized
aluminum or metal. Plastic framed signs are prohibited, as are stenciled or
spray painted signs.

vi. Nonstructural trim. Nonstructural trim shall be incorporated into signs.
Surfaces may be of wood, metal, approved plastics, or any combination
thereof, treated or painted to resist oxidation, decay or dry rot.

vii. Common rough-cut plywood is not permitted. All parts of the signs shall
be finished with a painted surface to blend with the rest of the sign design.

viii. Stabilization. Signs shall be able to withstand wind gusts or be removed
during inclement weather.

k. There shall be no additions, tag signs, streamers, balloons, flags, devices, display
boards, or appurtenances, added to the sign.

[.  Maintenance. It is the owner's responsibility to assure that signs remain in good
condition and repair (no peeling paint, tacked on notices or general unkempt

aggearance).

m. Signs shall not be a visibility hazard to traffic on adjacent streets or parking areas.

Temporary Subdivision Flags. Bearing the name of the developer or development and only
when utilized in association with an approved model home sales office for a new residential
subdivision. Subdivision flags shall comply with the following:

a. Two flags per model home and 4 flags at the subdivision entrance not to exceed
a maximum area of 20 square feet each and a pole height of 20 feet.

b. If there are no model homes, then up to 4 flags may be utilized in addition to
those at the subdivision entrance.

Real Estate Signs. Real estate signs are subject to the regulations below. A permit is not
required. Real estate signs advertising real property for sale after being subdivided shall not
be subject to this subsection, but shall be subject to subsection B G (Temporary Subdivision

Signs) above.

a. On-Site Real Estate Signs. On-premises signs conveying information about the sale,
rental, or lease of the lot, premises, dwelling, or structure on which they are
located, provided that they comply with the following standards:
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No more than one real estate sign per lot in a Residential Zone District
residential-districts, or one real estate sign per street frontage per lot in
non-residential districts, is displayed at any one time;

Height and Area:

Wall signs shall not be higher than seven 7 feet above grade in a Residential
Zone District residential—districts or fifteen 15 feet in nen-residential
distriets Non-Residential District. Freestanding signs shall not exceed six
feetin height in residential districts or eight feet in height in non-residential
districts.

The sign or signs are not illuminated; and

The sign or signs shall be are removed within 15 days after the sale, lease,
or rental of the property has been completed.

b. Directional Signs for Open Houses. Up to three off-site signs directing the public

to “open house” events for the viewing of lots, premises, dwellings, or structures

that are for sale, lease, or rent, are permitted on public or private land, provided

that they comply with the following standards:

Vi.

Vii.

viii.

No sign or signs shall exceed six 6 square feet in area, or three 3 feet in
height from finished grade.

The sign or signs may not be placed more than 12 hours before the start or
remain more than 12 hours after the conclusion of the open house event.

Signs shall not inhibit circulation nor be within the visibility triangle per
Public Works policy ST 22, Site Distance Triangle.

Political/Campaign Signs.
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Shall comply with the standards below. Signs are not required to obtain a permit.

a. Size. Signs shall not exceed 32 square feet.

b. Height. Signs shall not exceed 10 feet in height.

c. Time Limits. Signs shall retbe-erected-ordisplayed-earlierthan90-daysbeforeor
be removed seven Z days after an election as determined by the County election
office.

d. Signs shall not obstruct. Signs shall be instructed in such a manner that they will,
or reasonably may be expected to, interfere with, obstruct, confuse, or mislead the
pedestrians, cyclist, or motorist.

Sec. 8-5.6315. Flags.

Free standing flagpoles may be installed in accordance with the fellowing standards below and
subject to a Zone Clearance per Sect. 8-5.7002.

A. Location.

a. Flagsin Residential Zone Districts zeres shall be set back a minimum of 15 feet from
all property lines.

b: Flags in Commercial and Industrial Zones Districts shall be set back a minimum of
one foot for each foot in height from a Residential Zone District. Residential Zones-:

B. Maximum Flagpole Height. The pole height shall not exceed 25 feet.

C. Maximum Size. 24 square feet in Residential Zone Districts residential-distriets, 32 square
feet in all other zone districts.

D. Decorative Flags. Flags may be for non-commercial purposes. Permitted flags include, but
are not limited to, countries, counties, cities, branches of the military, or decorative flags
that do not contain a commercial message.

E. Residential Zones.

a. Developed with residential uses: 1 flagpole
b. Residential Zones developed with nonresidential uses: 2 flagpoles

F. Commercial and Industrial Zones. 2 flagpoles
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G. Additional Flagpoles. The Planning Commission may approve up to four flagpoles subject

to approval of a Use Permit pursuant to Sec. 8-5.7003 in Non-Residential Districts. aren-

residentialzones:

H. Temporary Flags. For Temporary Flags refer to Sec. 8-5.6314(C), and for Temporary

Subdivision Flags refer to Sec. 8-5.6314(F)5{C)-

Sec. 8-5.6316. Master Sign Program.

A. Projects Requiring a Master Sign Program. A Master Sign Program is required for the

following types of projects:

Nonresidential or Mixed Use Projects. All new non-residential or mixed use projects
of five or more separate tenants.

Multiple Signs. Proposals for five or more signs on the same building or site with
one or two tenants, such as parking areas.

Shopping Centers. Any unified shopping center or shopping center that shares
common areas.

Signs with electroniccopy an Electronic Message Board.

B. Required Submittals. An application of approval of a Master Sign Program shall contain the

following information:

e.

A site plan showing the location of buildings, parking lots, driveways and
landscaped areas;

Computation of the maximum total signh area, the maximum area for individual
signs, the height of signhs and the number of signs allowed;

An accurate indication on the site plan of the proposed location of each proposed
sign and existing sign which is to remain;

Lighting and sign construction materials; and

Sign dimensions (if tenants are not known, generic dimensions may be presented).

Sec. 8-5.6317. Nonconforming Signs.

Refer to Sec. 8-5.7306 for Nonconforming Signs.

Sec. 8-5.6318. Sign Removal.
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Demolition or Clearance of the Site. Should a site be cleared, signs, including poles, foundations,

etc., shall be removed. This includes sites that are cleared for redevelopment.

Sec. 8-5.6319. Sign Maintenance.

All signhs and associated supporting structures shall be maintained in good condition, without rips,

tears, and similar damage.

A

Deteriorated Signs. Any sign or sign structure that is sagging, leaning, fallen, decayed,
broken, deteriorated, or in an otherwise dilapidated condition shall be promptly repaired,
to the satisfaction of the City, or removed.

Graffiti. Graffiti on a sign shall be removed within 48 hours of notice of its placement on
such sign.

Maintenance Standards. All parts, portions, units, and materials composing a_sign,
together with the frame, background, surface, support, or enclosure shall be maintained in
a safe condition, painted, and adequately protected from weathering with all braces, bolts,
and structural parts, supporting frames, and fastenings reasonably free from deterioration,
rot, rust, and loosening so that they do not create a hazard to persons, or property or
constitute a nuisance.

Summary Removal of Hazards. Whenever any sign, by virtue of its physical nature and
condition, poses an immediate and serious threat to the public safety, it may be removed
by City personnel, or have its physical deficiency cured, to the extent necessary to protect
the public safety. The cost of such removal or repair shall be assessed against the sign
owner.

deteriorated. Every sign displayed within the City, including but not limited to those signs
for which permits are or are not required, shall be maintained in good physical condition.
All signs, together with supports, braces, anchors, and electrical components, shall be kept
in a safe, presentable condition. All defective or broken parts shall be replaced. Exposed
surfaces shall be kept clean, in good repair, and painted where paint is required. The
Planning Development Services Director may order the repair or removal of any sign
determined by the City to be unsafe, defective, damaged, or substantially deteriorated.
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ORDINANCE NO.

AN ORDINANCE OF THE CITY OF YUBA CITY AMENDING TITLE 63,
CHAPTER 5 TO TITLE 8 OF THE YUBA CITY MUNICIPAL CODE RELATING
SIGNS AND SECTION 8-5.8055 RELATING TO DEFINITIONS PERTAINING
TO SIGNS

WHEREAS, Zoning Code Text Amendment No. R-14-01 has been filed by the City of Yuba
City pertaining to sign regulations within the City of Yuba City (City); and

WHEREAS, the City Council of the City of Yuba City recognizes that an updated Sign
Ordinance is critical to encouraging a desirable urban character that is consistent with the City’s
General Plan; preserving and improving the appearance of the City as a place to live, work, and
visit; promoting commerce; eliminating confusing and distracting sign displays that interfere with
vehicular traffic and safety of drivers; providing for fair and equal treatment of sign users; and
promoting ease of administration; and

WHEREAS, the Planning Commission of the City of Yuba City held a public workshop to
discuss sign regulations on February 24, 2016; and

WHEREAS, pursuant to the provisions of Article 72, Chapter 8, of the City of Yuba City
Municipal Code, the Planning Commission held a public hearing on the 23rd day of March, 2016,
to consider Zoning Code Text Amendment No. 14-01 during which the Commission continued the
public hearing to April 13, 2016; and

WHEREAS, pursuant to the provisions of Article 72, Chapter 8, of the City of Yuba City
Municipal Code, the Planning Commission held a public hearing on the 13" day of April, 2016, to
consider Zoning Code Text Amendment No. 14-01 during which the Commission recommended
to the Council of the City of Yuba City approval of the Zoning Code Text Amendment per
Attachment A; and

WHEREAS, the Council of the City of Yuba City, on the 3" day of May, 2016, received the
recommendation of the Planning Commission.

NOW, THEREFORE, THE CITY COUNCIL OF THE CITY OF YUBA CITY DOES
HEREBY ORDAIN AS FOLLOWS:

Section 1. The City Council of the City of Yuba City seeks to amend the regulations
pertaining to signs through the creation of clear and concise signs regulations.

Section 2. Article 63, Chapter 5, Title 8 pertaining to signs of the Yuba City Municipal
Code is hereby amended as shown in Attachment A, and the definitions in Sec. 8-5.8055 of the
Yuba City Municipal Code beginning with the definition of “Address Sign” and ending with
“‘Window Sign” shall be replaced with the definitions in Attachment A.

Section 3. This ordinance shall be effective and in full force and effect at 12:01 a.m. on
the thirty-first day after its passage, and shall be published as provided by law.



Section 4. Publication. This ordinance shall be published in accordance with the
provisions of Government Code Section 36933.

Introduced and read at a regular meeting of the City Council of the City of Yuba City on the 3rd

day of May, 2016, and passed and adopted at a regular meeting held on the _ day of
, 2016.

AYES:

NOES:

ABSENT:

John Buckland, Mayor

ATTEST:

Terrel Locke, City Clerk

APPROVED AS TO FORM:

Timothy Hayes, City Attorney



Article 63. Signs

Contents

Sec. 8-5.6301.
Sec. 8-5.6302.
Sec. 8-5.6303.
Sec. 8-5.6304.
Sec. 8-5.6305.
Sec. 8-5.6306.
Sec. 8-5.6307.
Sec. 8-5.6308.
Sec. 8-5.6309.
Sec. 8-5.6310.
Sec. 8-5.6311.
Sec. 8-5.6312.
Sec. 8-5.6313.
Sec. 8-5.6314.
Sec. 8-5.6315.
Sec. 8-5.6316.
Sec. 8-5.6317.
Sec. 8-5.6318.
Sec. 8-5.6319.

PUIPOSE. e e e e e e e e e e e e e e e e e e e e e e e e e e nens 2
AN oY o [ToF1 o 11 L Y28 ST 2
[DLETy F=d T o g T Vol o] [ P RPRPPPRN 2
PermitsS REQUITE. ...uviiiiiieee ettt e et e e s et e e e s s bte e e s sbaeeeeenaaeaeeanes 3
(] Y o) Y =4 E TN 4
(o] o] o T =T BT o [P PPPPPPRN 6
MEASUIING SN ATCQ...iiiiiiiiiiiiiiitiee et e ettt e e e e s e sttt eeeeeessssstbtaeeeeesssssssssaeaeesssssssnnsnns 7
GeENEral StAaNdArds. ..o e 10
Permitted sign types by Zone DiStriCt .......eeeeciieeeeiiiie et 12
Specific Plan, Master Plan, or Planned Development Areas. ........cccccevveeecveeeeennneen. 18
Standards for SPecific SIgN TYPES. .uvi i 18
Electronic Message BOard SigNS. ......cciccuiiieieiiieeeiiiieeeesiieeessree e e seveeeeseveeeesssneeeeeeanes 21
Signage Allowances for SPecific USES. .....coucuiiiiiciiieiciee et e 23
BT g T oo = 1 1= 1N 23
o Y=L 29
Y E T T Y T4 d W e C o= -] ¢ T PP PPTPUPPPPRN 30
NONCONTOIMING SIBNS. .uvvieiiiiiiee ettt ere e e sbre e e e s sbtr e e e eertaeeessaraeessanes 31
SIBN REMOVAL oot et e e e et e e e e e bt e e e e abae e e e abeeeeennreeas 31
YT o I\ =TT 1 =T = (ol =T PPNt 31

1|Page



Sec. 8-5.6301. Purpose.

The purpose of this article is to regulate signs as an information system that expresses the character
and environment of Yuba City and implements the General Plan, consistent with State and federal
law. These regulations recognize the importance of business activity to the economic vitality of the
City as well as the need to protect the visual environment. Specifically, these regulations are
intended to:

A. Provide adequate opportunity for the exercise of the right of free speech by display of a
message or image on a sign, while balancing that opportunity with other community and
public interests;

B. Provide minimum standards to safeguard life, health, property, public welfare, and traffic
safety by controlling the design, quality of materials, construction, illumination, size,
location and maintenance of signs and sign structures;

C. Preserve and enhance the visual attractiveness of the City, for residents, businesses and
visitors;
D. Protect and enhance property values and community appearance by encouraging signs that

are compatible with the architectural style, character, and scale of the building to which
they relate and with adjacent buildings and businesses;

E. Restrict signs that may create visual clutter or a nuisance to nearby properties, violate
privacy, or create hazards or unreasonable distractions for pedestrians and drivers; and

F. Ensure that commercial signs are accessory or auxiliary to a principal business or
establishment on or near the same premises, rather than functioning as general advertising
for hire.

Sec. 8-5.6302. Applicability.

This article regulates all signs on public and private property, except where expressly stated
otherwise. No sign shall be erected or maintained anywhere in the City except in conformity with
this article.

Sec. 8-5.6303. Design Principles.

A. Architectural Compatibility. A sign (including its supporting structure, if any) should be
designed as an integral design element of a building’s architecture and be architecturally
compatible, including color and scale, with any building to which the sign is to be attached
and with surrounding structures. A sign that covers a window or that spills over “natural”
boundaries or architectural features and disrupts parts of upper floors of buildings is
detrimental to visual order and is not permitted.

B. Consistency with Area Character. The size, materials, colors, graphic style, illumination, and
other features of the sign shall be in keeping with the visual character of the street or area
in which it is proposed. Proposed new signs should reflect the highest quality of design
possible for a given area.
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Legibility. The size and proportion of the elements of the sign’s message, including logos,
letters, icons and other graphic images, should be selected based on the anticipated
distance and travel speed of the viewer. Sign messages oriented towards pedestrians may
be smaller than those oriented towards automobile drivers. Colors chosen for the sign text
and/or graphics should have sufficient contrast with the sign background in order to be
easily read during both day and night hours.

Readability. To ensure that signs perform their essential communicative function,
characteristics such as the proportion between different parts of the sign, visibility from
important vantage points, and other design features will be considered. A sign message
should be easily recognized and designed in a clear, unambiguous and concise manner, so
that a viewer can understand or make sense of what appears on the sign. Excessive use of
large areas of several colors can create competition for the eye and significantly reduce
readability.

Finish. Signs must have finished edges with a clean, smooth, consistent surface. Lettering
on the sign is to be of complementary size, proportion and font and either carved, routed,

painted or applied.

Visibility. A sign should be conspicuous and readily distinguishable from its surroundings.

Sec. 8-5.6304. Permits Required.

With the exception of exempt signs as listed in Section 8-5.6305, permits shall be required as
follows, unless otherwise stated.

A.

Zone Clearance Required. Subject to Section 8-5.7002, Zone Clearance, the Development
Services Department will review applications for building permits for signs and determine
if the proposed signs are consistent with the requirements contained in this article. All
signs, temporary or permanent, and flags per this article, shall require a Zone Clearance,
unless specifically exempted.

Master Sign Program (MSP). A Master Sign Program is required for signage proposals as
specified in Sec. 8-5.6316, Master Sign Program.

Building Permit Required. No person shall erect, alter, repair, or relocate any sign without
first obtaining any required building permit from the City for such work. No permit shall be
issued until the City determines that such work is in accordance with the building or
electrical codes of the City. Except as otherwise provided, permits required by this article
will be issued pursuant to the same terms and according to the same fee schedule as all
other building permits.

Encroachment Permit. Signs that project over a public street, sidewalk, or other City owned

property or easement shall be subject to an Encroachment Permit approval by the Public
Works Department.

3|Page



Sec. 8-5.6305. Exempt Signs.

The following signs are exempt from Planning permit requirements of this article and do not count
toward the total sign area limit for a site, provided that they conform to applicable standards.
Building permits may be required.

A.

Address Signs and Name Plates. Each residence and establishment may post one address
sign and one name plate, not to exceed four square feet.

Barber Poles. Barber poles less than 30 inches in height.

City Property/Bus Stop Signs. Signs placed by the City or the transit authority on property
or public right-of-way held by the City.

Civic signs. Memorial signs and plaques installed by a civic organization. Said signs shall
first be approved by the City Council.

Commemorative signs. A sign, tablet, or plague memorializing a person, event, structure,
or site. Said sign shall be approved by the City Council.

Decorative Holiday Decorations and Lights. Provided that such displays are removed
within 60 days of their installation.

Equipment Signs. Signs incorporated into permitted displays, machinery, or equipment by
a manufacturer, distributor, or vendor and identifying or advertising only the product or
service dispensed by the machine or equipment, such as signs customarily fixed to
automated teller machines (ATMs) and gasoline pumps.

Fence signs. Signs attached or painted on fences or freestanding walls that are not
associated with a building may be permitted:

a. When located for noncommercial purposes and for advertising community events,
such as youth sports and events, school functions, or events organized by a
government entity. Signs shall not exceed 48 square feet, and may be installed 30
days prior to the event it is promoting. Sign shall be removed within 48 hours after
the event. Signs promoting a single event shall be spaced a minimum of 600 feet.
Signs shall only promote events occurring within the City’s Sphere of Influence.

b. Along the boundary fences of sporting fields when not oriented towards the public
right-of-way.

Garage Sales/Yard Sales. Limited to 2 such signs, having a maximum of 5 square feet each
and not to exceed 6 feet high, located on private property with the property owner's
permission. Signs may not be erected prior than 24 hours to the event and shall be removed
no later than 24 hours of the conclusion of the sale.
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Gateway Signs. Signs erected by the City or in partnership with the City, contents of which
are limited to the name of the City and the name of or other information regarding civic,
fraternal, or religious organizations located within the City.

Interior Graphics or Signage. Visual communicative devices that are located entirely within
a building or other structure and are not visible from the exterior thereof, or located on the
inside of a building and at least three feet from the window, door, and/or opening.

Memorial Signs. Memorial signs or tablets, names of buildings or date of building erection,
when cut into any masonry surface or when on a bronze plaque, or other durable material
as approved by the Director.

. Missing Person/Lost Pet. Signs seeking assistance locating a missing person or pet are
exempt, so long as they remain in good condition, free of tears. Such signs shall not be
placed or located in such a manner as to constitute a safety hazard or to impede the public
use of the public right-of-way.

Official Government Notices. Official and legal notices used by any court, public body,
person, or officer in the performance of a public duty; any legal or official notices posted by
a utility or other quasi-public agency; temporary or permanent signs erected and
maintained by or required by the City, State, or federal government, or government
transportation or transit agencies, for the purpose of providing official governmental
information to the general public, including, but not limited to: traffic direction, city
entrance, or for designation of direction to any school, hospital, historical site, or public
service, property, or facility; public hearing or meeting notices; seismic warning signs; or
other signs required or authorized by law.

Open/Closed Signs. Open/Closed signs are permitted in Commercial and Industrial
Districts. Signs shall not exceed six square feet. Such signs shall not be placed or located in
such a manner as to constitute a safety hazard or to impede the public use of the public
right-of-way.

Operational Window Signs. Window signs limited to the hours of operation, address,
occupancy, and emergency information, subject to the following standards:

a. Limitations on Placement. Operational window signs shall not be mounted or
placed on windows higher than the second story.

b. Maximum Area. The maximum area of exempt window signage shall not exceed
three square feet in area.

Public Carrier Graphics. Graphic images mounted on carrier vehicles such as buses,
taxicabs, and limousines that legally pass through the City.

Traffic signs. Traffic, directional, warning, or informational signs required or authorized by
a governmental agency.
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Sec. 8-5.6306. Prohibited Signs

Unless expressly allowed by another subsection of this article or other applicable law, the following
sign types, locations, and materials are prohibited:

A.

Animated Signs/Moving Signs. Animated, flashing, blinking, reflecting, revolving, or other
similar signs, or signs with visibly moving or rotating parts or visible mechanical movement
of any kind, rolling or running letters or message.

Flashing signs. No sign (including window sign, exterior lighting or window lighting)
shall be permitted which is animated by means of flashing, scintillating, blinking, or
traveling lights or any other means not providing constant illumination, except for date,
time and temperature signs.

Flying signs. Signs such as blimps or kits designed to be kept aloft by mechanical, wind,
chemical, or hot air means.

Pole signs.

Posters. The tacking, painting, pasting or otherwise affixing of signs or posters of a
miscellaneous character, visible from a public right-of-way, located on the walls of a
building, bars, shed, on trees, poles, posts, fences, or other structures, or anywhere
on public property is prohibited, unless permitted as a Garage/Yard Sale Sign.

Roof signs.

Signs blocking doors or windows. Signs shall not be located or installed on any door,
window, or fire escape in a manner that will prevent free ingress or egress.

Signs on standpipes or fire escapes. No sign shall be attached to any standpipe or fire
escape, except those required by other codes.

Snipe signs. All off-site signs, tacked, nailed, posted, pasted, glued, or otherwise attached
to trees, poles, stakes, fences, trailers, temporary construction barriers, or other supporting
structures.

Signs in the public right-of-way. Unless otherwise noted, no sign shall be affixed within or
on public property or public right-of-way including but not limited to median strips or
islands, on sidewalks, trees, retaining walls, bridges, benches, traffic signals, public fences,
poles or utility equipment, street lighting, utility poles, traffic signs, or traffic sign posts,
supporting structures, anchor wires, or guy wires.

Signs that produce noise or emissions. Signs that produce noise or sounds that can be

heard at the property line, excluding voice units at menu boards, and signs that emit visible
smoke, vapor, particles, or odors.
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L.

Signs creating a traffic hazard or affecting pedestrian safety. Signs placed or located in
such a manner as to constitute a safety hazard or to impede the public use of the public
right-of-way.

a. Exits and Entrances. No sign shall be placed, mounted, erected, or installed in any
manner that obstructs the use of any door, window, or fire escape.

b. Sidewalks. No sign shall be mounted or displayed in such a manner that it blocks or
impedes the normal pedestrian use of public sidewalks.

c. Intersections. No sign shall be erected or maintained at or near any street
intersection that will obstruct the free and clear vision of drivers and pedestrians.
Other than traffic control signals, no sign shall be installed in the visibility triangle
at intersections pursuant to Public Works policy ST 22, Site Distance Triangle.

M. Vehicle signs. Signs on vehicles, trailers, boats, storage boxes or other similar objects where

such signs are not incidental to the primary use of the vehicle or other similar objects for
conveyance of persons or property or storage of property, and where the primary purpose
of the sign and vehicle or other similar object upon which the sign is attached or affixed is
for advertising purposes.

Sec. 8-5.6307. Measuring Sign Area.

A

Single-Faced Signs. Sign area shall include the entire area within a single continuous
perimeter composed of squares or rectangles (consisting of horizontal and vertical lines and
no more than 12 corners) that enclose the extreme limits of all sign elements, including,
but not limited to, sign structures or borders, written copy, logos, symbols, illustrations,
and color. Supporting structures such as sign bases and columns are not included in the
sign area provided that they contain no lettering or graphics except for addresses or
required tags. The calculation of sign area for various types of single-faced signs is
illustrated in Figure 8-5.6307-A(1).
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FIGURE 8-5.6307-A(1): MEASURING SIGN AREA
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B. Double-Faced Signs. Where two faces of a double-faced sign are parallel, or less than an
interior angle of 45 degrees from one another, the sign area shall be computed as the area
of one face. Where the two faces are not equal in size, the larger sign face shall be used.
Where two faces of a double-faced sign are located equal to or more than 45 degrees from
one another, both sign faces shall be counted toward sign area.

C. Multi-Faced Signs. On a three-faced sign, where at least one interior angle is 45 degrees or
less, the area of two faces (the largest and smallest face) shall be summed to determine

sign area. In all other situations involving a sign with three or more sides, sign area shall be
calculated as the sum of all faces.

Double-Faced Signs Multi-Faced Signs
<< -0
£f f= & - £ £ Ny "
7 <
v &
.
}_>|_ N 3 Face C
Distance < 18 in. Angle <45° Distance > 18 in. Angle >45°
Total Sign Area = One Sign Face Total Sign Area = Sum Of All Sign Faces
FIGURE 8-5.6307-A(2): DOUBLE AND MULTI-FACED SIGNS

D. Three-Dimensional Signs. Signs that consist of, or have attached to them, one or more
three-dimensional objects (i.e., balls, cubes, clusters of objects, sculpture, or statue-like
trademarks), shall have a sign area of the sum of all areas using the two vertical sides of the
smallest cube that will encompass the sign.
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FIGURE 8-5.6307-A(3): THREE DIMENSIONAL SIGNS

Measuring Sign Height. The height of a sign is the vertical distance measured from the
finish grade directly beneath the sign to the highest point at the top of the sign.

Measuring Sign Clearance. Sign clearance shall be measured as the smallest vertical
distance between finished grade and the lowest point of the sign, including any framework
or other embellishments.

Measuring Building Frontage. Building frontage is the building facade that directly abuts a
public street, private street, parking lot driveway, or parking spaces. For buildings with two
or more frontages, the length of the wall and allowable sign area shall be calculated
separately for each building frontage.

Sec. 8-5.6308. General Standards.

A.

Visibility Triangles. No sign, permanent or temporary, flag, flagpole, etc. may be erected
within the visibility triangle per Public Works policy ST 22, Site Distance Triangle.

Residential and Non-Residential Interface. Signs in Commercial and Industrial Zone
Districts shall be set back a minimum distance of 45 feet from a Residential Zone District.

Materials and Mounting Required.

a. Materials. Signs shall be made of sturdy, durable materials. Paper, plastic,
cardboard, and other materials subject to rapid deterioration may only be used for
temporary signs.

b. Mounting Required. All permanent signs shall be firmly anchored, shall comply

with all requirements for public safety, and shall satisfy all applicable safety codes
and all other applicable governmental enactments, rules, regulations, or policies.
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D. Changeable Copy. Non-electronic changeable copy shall cover no more than 20 percent of
the total sign area, except for the following uses which are allowed up to 75 percent of the
maximum sign area to be changeable copy: public facilities uses, indoor theaters, and fuel
price signs.

E. Illlumination. Theillumination of signs shall be designed, installed, and maintained to avoid
negative impacts on surrounding right-of-ways and properties. The following standards
shall apply to all illuminated signs:

a. Shielding Required. To the extent feasible, and at the discretion of the Review
Authority, light sources shall be concealed or shielded to prevent or minimize light
spillage, glare, momentary blindness, or other annoyance, disability, or discomfort
to persons within the view of such light sources.

b. Colored Lights. Colored lights shall not be used at a location or in a manner so as
to be confused or construed as traffic control devices.

F. Light Sources Adjacent to Residential Areas. Signs that are adjacent to Residential Areas
that in the opinion of the Review Authority (i.e., Development Services Director, Planning
Commission, or City Council) shall come equipped with automatic dimming technology
which automatically adjusts the brightness of the sign in direct correlation with ambient
light conditions (i.e., daytime, nighttime, cloudy conditions).

G. Concealed Electrical Systems. External conduits, boxes, and other connections related to

the function of a sign and associated lighting shall not be exposed. A switch disconnecting
each circuit shall be placed in plain sight and near the inspection opening.
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Sec. 8-5.6309. Permitted sign types by Zone District

Additional regulations are denoted in the right hand column. Numbers indicated in parenthesis ( ) are references to notes at the bottom of
the table. Square feet is represented as sf, while feet or foot is ft.

Table 8-5.6309(A): Residential Zones Districts R-1(1), R-2(2), R-3)

Maximum  |Maximum Areal| Maximum Location Lighting
Sign Type Number Per Sign Sign Height Requirements Allowed? Additional Regulations
Monument 1 per site. 32 sf 6 ft 5 ft from all property lines. Yes, external, | For public, quasi- public uses, religious
Signs backlit, or halo.| institutions an Electronic Message
Board copy sign is permitted provided
it occupies no more than 50% of total
sign area Refer to Sec. Sec. 8-5.6312.
(1)
Directional 1 for one- 4 sf 3ft Outside of the public right- of-way. (2)
Signs way, 2 for two-
way driveways.
Directory 1 per building 8 sf 6 ft As near the main entrance of the (2)
Signs complex. building complex as possible and
not readable from the public right-
of- way.
Wall Signs |1 sign per street 32 sf Not to exceed| Attached to building below eaves. | Yes, external, | For public, quasi- public, churches and
frontage. the eaves of backlit, or halo.| similar uses a changeable copy sign is
the building permitted provided it occupies no
which it is more than 50% of total sign area.
affixed.
Changeable |1 attached to a|50% or less of Yes, externally | Limited to the activities and events to
Copy Signs wall or total permitted or internally. |be offered by the use and public, quasi-
monument sign area to public, religious institutions and similar
sign. which it is uses. A changeable copy sign is
attached. permitted provided it occupies no

more than 50% of total sign area.
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(1) Requires a Use Permit.
(2) Yes, between the hours of 6 a.m. and 10 p.m. or during normal business hours, whichever is more restrictive. Lighting shall be limited to
external, halo, or backlit.
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Table 8-5.6309(B): Commercial Zone Districts (C-0, C-1, C-2, C-3, C-M)

Maximum Building Maximum Area Per Maximum Location Lighting Additional
Sign Type Number SF Sign Sign Height Requirements Allowed? |Regulations
Monument Signs| 1 sign per each C-0, C-1: 40 sf C-0,C-1,C-M: 6 | 5 ft from all property lines. Yes, (1) (2) (3)
(1-4 businesses) | 300 ft of lineal C-M: 48 sf ft externally or
street frontage. C-2, C-3: 64 sf C-2, C-3: 10 ft. internally.
Monument 1 sign per each 1- 50k 80 sf 12.5ft 5 ft from all property lines. Yes, (1) (2) (3)
Signs 300 ft of lineal 50,001 - 96 sf 15 ft externally or
(5 or more) street frontage. 100k internally.
100,001 - 112 sf 17.5-ft
150k
150,001k+ 128 sf 20 ft
Directional 1 for one-way, 2 4 sf 3ft Outside of the public right-of- |Yes, external,
Signs for two-way way and building setbacks. backlit, or
driveways. halo lit
Tenant/ 1 per building 12 sf 6 ft As near the main entrance of |Yes, external,
Occupancy frontage. the building complex as backlit, or
Signs possible and not readable from| halo lit.
the public right-of-way.
Wall Signs C-0, C-1: 1 sf. for each| Not to exceed Attached to building below Yes, (3) (4) (5)
1 lineal ft. of building| the building eaves. externally
frontage eaves of the or internally.
C-2, C-3, C-M: 1 1/2 sf|building to which
for each 1 lineal ft of | it is affixed.
building frontage.
Projecting Not to exceed Not to exceed Not to exceed |Lowest portion of the sign must|Yes, external, (6)
Wall Signs combined total combined total the eaves of the | be a minimum of 8 feet above | backlit, or
square footage square footage [building to which| the average grade. May not halo.
allowed for wall allowed for wall signs.| itis affixed. [project more than 4 ft from the
signs. wall to which it is attached.
Blade/ Valance | 1 per building 6 sf The sign must be perpendicular No. (6)
frontage. to the building face and no less
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than 8 ft above the average
grade.

Suspended 1 double-faced 6 sf Must be located |Lowest portion of the sign must No.
Signs sign per business under a covered [be a minimum of 8 ft above the
entrance. walkway and average grade.
perpendicular to
the walkway.
Awning/ Canopy Refer to Sec. 8-5.6311-C (7)
Signs

A-frame Signs

Refer to Sec. 8-5.6314

(6) (8)

(1) Increased sign area and/or height in excess of maximums are only allowed following the approval by the Planning Commission of a Use
Permit (Sec. 8-5.7003). Prior to the issuance of the Use Permit the finding must be made that the sign is needed to advertise a business(es)
that have limited visibility from the adjacent public roadway.

(2) For an Electronic Message Boards, refer to Sec. 8-5.6312.

(3) Should a sign be within 100 feet of a Residential Zone District, lighting, if proposed, shall be backlit, external or halo.

(4) Buildings over one story: Signs located above the first or ground floor of a multiple story building shall be individual letters,
externally lit, including but not limited halo lit or backlit. For signs located above the first floor, the maximum letter height shall
be 3 ft. 6 inches, while the maximum symbol height shall be 3 ft. 10 inches, or as permitted per the underlying Zone District,
whichever is less. Only one sign is permitted per building face above the first/ground floor.

(5) New cabinet or can signs shall not exceed 20 percent of the total area of the proposed sign(s).

(6) An encroachment permit issued by the Engineering Division of Development Services may be required if sign projects into a public
right-of-way.

(7) Signs must be uniform in color, design and materials for all tenants identified within the center

(8) For regulations pertaining to the Civic Center Specific Plan, refer to the Plan.
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Table 8-5.6309(B): Industrial Zone Districts (M-1, M-2)

Maximum Maximum Maximum Location Lighting Additional
Sign Type Number Area Per Sign Height Requirements Allowed? Regulations
Monument |1 sign per each 300 ft 48 sf 6 ft 5 ft from all property lines. Sight Yes, externally or (1) (2) (3)
Signs of lineal street distance requirements must be internally.
frontage. maintained.
Directional | 1 for one-way, 2 for 4 sf 3ft Outside of the public right-of- way. Yes, during the
Signs two-way driveways. business hours only.
Directory 1 per building 12 sf 6 ft As near the main entrance of the Yes, during the
Signs frontage. building complex as possible and not |business hours only.
readable from the public right-of-way.
Off-site Only with an 300 sf 30 ft Minimum distance of 1,000 ft from No internally
Advertising |approved Use Permit. another off-site sign on same side of | illuminated signs.
Signs Number street and 500 ft apart if located on | May be externally
based on Locational opposite sides of the street. illuminated, with no
Requirements. moving parts.
Wall Signs 1 sf for each Not to exceed the | Attached to building below eaves. Yes, externally or (3) (4)
1 lineal foot ft of [eaves of the building internally.
building frontage. [to which it is affixed.
Projecting Not to exceed total | Not to exceed the | Lowest portion of the sigh must be Yes, external, (5)
Wall combined square [eaves of the building] minimum of 8 ft above the average | backlit, or halo lit
Signs footage allowed for [to which it is affixed.|grade. May not project more than 4 ft
wall signs. from the wall to which it is attached.
Suspended | 1 double- faced sign 6 sf Must be located | Lowest portion of the sign must be a No. (5)
Signs per business under a covered minimum of 8 ft above the average
entrance. walkway and grade.
perpendicular to
the walkway.
Awning/ Refer to Sec. 8-5.6311-C (5)
Canopy Signs
A-frame Signs Refer to Sec. 8-5.6314 (5)
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(1) Increased sign area and/or height in excess of maximums are only allowed following the approval by the Planning Commission of a Use
Permit (Sec. 8-5.7003). Prior to the issuance of the use permit the finding must be made that the sign is needed to advertise a business(es)
that have limited visibility from the adjacent public roadway.

(2) Should a sign be within 100 feet of a Residential Zone District, lighting, if proposed, shall be external lit, backlit, or halo lit.

(3) For an Electronic Message Board, refer to Sec. 8-5.6312

(4) Buildings over one story: Signs located above the first or ground floor of a multiple story building shall be individual letters, externally lit,
including but not limited halo lit or backlit. For signs located above the first floor, the maximum letter height shall be 3 ft. 6 inches, while the
maximum symbol height shall be 3 ft. 10 inches, or as permitted per the underlying Zone District, whichever is less. Only one sign is
permitted per building face above the first/ground floor.

(5) Anencroachment permit issued by the Engineering Division of Development Services may be required if sign projects into a public right-of-
way.
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Sec. 8-5.6310. Specific Plan, Master Plan, or Planned Development Areas.

Any new sign or enlargement to an existing sign on property located within a Specific Plan, or
Master Plan area or a planned development district shall comply with the more specific
standards.

Sec. 8-5.6311. Standards for Specific Sign Types.

This section establishes location and other general standards for specific sign types that apply to all
areas where such signs are permitted.

A. Wall Signs. Wall signs are subject to the following standards:

a. Projection Allowed. Wall signs shall not extend more than 12 inches beyond the
face of the wall to which they are attached.

b. Placement. No wall sign may cover, wholly or partially, any wall opening. Wall signs
shall not occupy more than 80 percent of any architectural element that they
occupy (frieze, pilaster, etc.).

c. Orientation. Signs shall be oriented towards a public street, a private street, or
parking lot designated to serve patrons of said establishment.

FIGURE 8-5.6311-A(1): WALL SIGN

B. Monument Signs. Monument signs are subject to the following standards:

a. Base. Signs shall have a solid architectural base constructed of a permanent
material, such as concrete block, stone, or brick. The base of the Monument
Sign shall be a minimum width of 75 percent of the sign and a minimum 12
inches in height from the top of the finished grade.
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b. Depth. A monument sign shall have a depth of at least 12 inches between the two

d.

faces.

Design.

Architectural elements such as columns, pilasters, cornices, trellises, and
similar details shall provide design interest and frame the sign.

Signs shall be constructed of materials and colors related to the principal
building.

Monument Signs shall have an encasing constructed of brick, stone,
synthetic material, or masonry. An aluminum and/or sheetmetal
encasing is not an acceptable material.

Embellishment, either structural or decorative elements of a sign
incorporating representations of the significant architectural features of
the associated building or development may be included.
Embellishment shall not include letters, numerals, figures, emblems,
logos, color bands, or other features conveying a commercial advertising
message.

Synthetic material shall adequately simulate the appearance of the
natural material it imitates, demonstrates the ability to age similar to
natural material, and should have the ability to withstand being pressure
washed.

Landscaping. Signs shall provide a minimum landscape area of five feet measured
in all directions.

C—
Min. of
12 inch
base
_"“‘-'—-._,_\_‘_‘_‘_‘,_/
Base: Min. 75 percent of sign width /Min. 12 inch
depth
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C.

FIGURE 8-5.6311-B(1): MONUMENT SIGNS

Awning Signs. Signs painted on awnings, canopies, arcades, or similar features or
structures are subject to the following standards:

a. Location. Awnings shall be located on the ground floor of buildings.

b. Maximum Sign area per Sign. 10 square feet or 25 percent of the surface area of
the awning, whichever is less.

c. Minimum Sign Clearance. Eight feet from finished grade.

d. Signs or awnings which they are placed may not be plastic, transparent, or
translucent, and may not be backlit from inside the awning.

FIGURE 8-5.6311-C(1): AWNING SIGN

Projecting Signs. Signs projecting from buildings are allowed, subject to the following
additional standards:

a. Maximum Number: One per tenant space.

b. Maximum Sign Area Per Sign: 12 square feet.

C. Height Limit: 12 feet.

d. Minimum Sign Clearance: Eight feet from finished grade.

e. Projection Allowed. A projecting sign cannot extend more than four feet from the

building to which it is attached and shall be designed and located so as to cause no
harm to street trees.
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f.  Hllumination: No internal illumination is permitted.

Minimum
Vertical
Clearance: 8 Ft.

FIGURE 8-5.6311-D(1):: PROJECTING SIGNS

Sec. 8-5.6312. Electronic Message Board Signs.

Any Electronic Message Board signage to be used must be high-quality resolution and shall comply
with the following design standards:

A. A Use Permit shall be required for Electronic Message Board Signs. A Use Permit shall not
be required for static Fuel Price signs.

B. Signs may be allowed for use in the project’s Monument Signage.

C. Signs are permitted only on parcels or unified developments of at least five acres in area
and a minimum frontage of at least 300 feet along State Route 99 or State Route 20 (Colusa
Highway).

D. All non-conforming signs shall be made to conform to the strict requirements of this Sign
Ordinance. Should a nonconforming monument, freestanding, and/or pole signs exist on
the property, or in the case of a unified shopping center, all the parcels, all signs shall be
brought into compliance with the strict application of this article as part of the Use Permit
process.

E. Electronic Message Boards may only advertise establishments and/or products available
on-site.
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Electronic Message Boards shall be available for emergencies, such as distressed conditions
(e.g., flood, natural disaster, etc.), law enforcement emergencies (e.g., Amber Alert), or
issues of Statewide concern (e.g. drought conditions) at the request of the City. Time
allocated for City requested messages shall not exceed 15 percent, unless determined to
be an emergency by the City.

All electronic signage shall display static images only.
Message Duration. Signs may only change their static images once every 10 seconds.

Transitions from one static image to the next shall appear instantaneous without the use
of animation, swipes, flashing, or frame effects.

Such signs shall come equipped with automatic dimming technology which automatically
adjusts the brightness of the sign in direct correlation with ambient light conditions (i.e.,
daytime, nighttime, cloudy conditions).

Signs shall be a constructed of high quality pixel pitch resolution.

Signs shall be full color digital displays. No monochrome displays.

. Signs shall be comprised of high definition, light emitting diodes (LED).

Signs shall not be illuminated between 10 pm and sunrise when located within 150 feet of
a Residential Zone District.

Electronic Message Boards signs shall not exceed a brightness level of 0.3 foot candles
above ambient light.

The owner of any illuminated sign shall arrange for a certification by an independent
contractor showing compliance with brightness standards at the request of the City. The
results of the inspection shall be provided within 14 days of the request by the City.

Default Display. In the case of malfunction, digitally-illuminated signs shall contain a default
design to freeze the sign message in one position.

Each automatic changeable copy sign shall be operated with monitoring and methods in
place that shall either turn off the display, or show a full black image on the display, in the
event of a malfunction that affects more than 50 percent of the sign face

New electronic monument signs shall be located in an enhanced landscape planter within
the project boundaries. The enhanced landscape planter shall be a minimum area of two
times the size of the sign copy.

Signs located on a project site with four or less business, no more than one-half (1/2) of the

Monument Sign shall be designed with electronic messaging.
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U. Signs located on project sites with more than five businesses, no more than one-third (1/3)
of the Monument Sign shall be designed with electronic messaging.

Sec. 8-5.6313. Signage Allowances for Specific Uses.

This section establishes signage allowances for specific uses. These signs are allowed in addition to
the signs allowed by Zoning District, if any.

A. Drive-thru menu Display Boards. A maximum of 2 menu boards, not exceeding 20 square
feet in area apiece, with a maximum height of six feet are permitted per drive-through.
Should a facility have two drive-throughs, each drive-through may have two menu boards.
All outdoor speakers shall be directed away from a Residential Zone District.

B. Service Stations.

a. Monument signs may provide electronic fuel prices. A freestanding and/or
monument sign that is to be converted to an electronic fuel price sign shall comply

with the size requirements and setbacks required by the Sign Ordinance.

b. Fuel prices shall be static and shall not be blinking, flashing, continuously changing
colors, etc.

c. Only one electronic fuel price sign is permitted per site.

d. Electronic numbers shall not exceed 24 inches in height.
Sec. 8-5.6314. Temporary Signs.

A. A-frame signs.
A-frame signs shall comply with the standards below. A permit is not required.
a. Quantity. A maximum of one A-frame sign per business is allowed.
b. Locations.

i. Private Property. May be on privately owned commercial property
landscape setbacks.

ii. Public Property. Where there is no private property available because the
storefront of the business is directly adjacent to the public right-of-way, a
business may place an A-frame sign on the sidewalk, directly in front of the
subject business with the approval of an encroachment permit from the
City.
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Vi.

Vii.

viii.

If located on a pedestrian path four foot wide travel path shall be
maintained for through pedestrian traffic.

A-frame signs shall not be located less than 18 inches from a curb.

A-frame signs shall not be located in front of another commercial
establishment.

A-frame signs shall not be located more than 50 feet from the
establishment for which it is advertising.

May only be displayed during the normal business hours of the business it
is advertising.

It is the business owner's responsibility to assure that signs remain in good
condition and repair (no peeling paint, tacked on notices or general
unkempt appearance).

c. Lighting. A-frame signs shall not be illuminated except by ambient sources.

d. Design:

Vi.

Vii.

A-frame signs shall have no more than two sides.

The height of an A-frame signs shall be no less than 18 inches and no more
than 36 inches.

The width of an A-frame signs shall be no less than 18 inches and no more
than 24 inches.

Signs shall be professionally manufactured.

The sign must be constructed of materials that present a finished
appearance. The sign frame shall be painted or stained wood or anodized
aluminum or metal. Plastic framed signs are prohibited, as are stenciled or
spray painted signs. Chalkboard signs are permitted.

Common rough-cut plywood is not permitted. All interior parts of the signs
shall be finished with a painted surface to blend with the rest of the sign

design.

Paper signs, wind-activated items (such as balloons, windsocks, and
pinwheels), and non-rigid changeable areas may not be attached to a sign.
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viii. Stabilization. Signs shall be able to withstand wind gusts or be removed
during inclement weather.

ix. Creative shapes that reflect the theme of the businesses are encouraged.

B. Window Signs. Permanent or temporary signs that are painted on, or otherwise displayed
from the inside surface of a window, showcase, or other similar facility are permitted in
addition to other permitted signs, provided that all such commercial and incidental signs
(both temporary and permanent) do not exceed a combined maximum of 35 percent of the
total window area. Window signs do not include window coverings, such as films, so long
as the film does not provide advertising.

C. Special Event Signs. Temporary flags, banners, moving signs, and inflatables (including air
dancers, balloons, and similar objects) are allowed subject to Temporary Sign Permit and/or
Zone Clearance approval for establishments within Non-Residential Zone Districts, subject
to the following standards. Signs of this type do not count towards total maximum sign
area.

a. Maximum Number. A maximum of one type of sign is allowed per street frontage,
plus two flags per street frontage.

b. Maximum Height. If a banner is on a freestanding pole, the pole height shall not
exceed 10 feet; signs affixed to the building shall not be located above the roofline.
Flags shall not exceed 10 feet in height.

c. Maximum Size. The maximum total sign area is 60 square feet.

d. Balloon Sign/Air-inflated Signs. Air-inflated signs shall have a minimum separation
of one-half mile from other air-inflated signs and may not be within 100 feet from
a Residential Zoning District. Air inflated signs shall not exceed 20 feet in height
measured from the top of the finished grade to the top of the sign.

e. Duration. No sign per this section shall be displayed for more than 30 days, and a
period of 30 days must lapse before displaying another Special Event Sign. Signs
shall not be displayed for more than 90 total days during a calendar year.

f.  Removal. Signs shall be removed within 12 hours of completion of the event.

D. Seasonal Displays. For Commercial Zone Districts seasonal displays may be suspended
from the parking lot light standards, such as bunting used to attract attention to a unified

shopping center, provided the following can be met:

a. Thedisplay does not advertise a company; product or special event associated with
an individual business.
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b. The display is designed so it does not obstruct traffic, sight distance, parking area
lighting or existing directional signs.

c. Individual decorative features shall not exceed 12 square feet per light posts.

d. There shall be a minimum clearance of eight feet from the floor to the bottom of a
decorative feature attached to a light posts.

e. Installation shall be subject to securing a zoning clearance (Sec. 8-5.7002)
by the Development Services Director.

E. Contractor Signs. Contractor signs advertising materials, appliances, and buildings trades
shall comply with the following:

a. Signs shall not to exceed 80 square feet per street frontage
b. Signs shall not to exceed 10 feet in height

c. Duration. Signs may be installed for the duration of an active building permit. Signs
shall be removed within five days of a Certificate of Occupancy.

F. Temporary Subdivision Signs. On-Site temporary real estate signs advertising real property
which has been subdivided for purposes of sale shall be subject to the following conditions:

a. AZone Clearance is required.

b. Location Criteria. May not be located within 2,500 feet of another subdivision sign
except in the case of signs on different corners of an intersection.

c. Signs may only advertise subdivisions located within the City limits and/or within
the City's Sphere of Influence and which have applied for annexation to the City.

d. Maximum Number. Two per subdivision, plus 1 additional sign for every 20 acres
over 40 acres in area. Signs shall be on-site.

e. Maximum Sign Area per Sign. 48 square feet for sites less than 20 acres in area; 72
square feet for sites 20 acres or greater in area.

f. Height Limit. 10 feet.

g. Duration. The sign shall remain only as long as a portion of the property advertised
for sale remains unsold, or for a period of two years, whichever period is shorter.
The two year period shall begin on a date determined by the Director. The Director

may extend this period.

h. [lllumination. Signs shall not be illuminated except by ambient sources.
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G.

Vi.

Vii.

viii.

The City name and logo shall be displayed prominently on the sign.
Signs shall be professionally manufactured.
Signs shall have no more than two sides.

Sign must be designed as an architecturally-enhanced structure that shall
include features such as a decorative cap and cornice detail, stone-clad or
masonry clad columns, stone-clad or masonry clad foundation,
carved/sculptured wood construction, or other similar architectural
features as determined to be appropriate by the Development Services
Department.

The sign must be constructed of materials that present a finished
appearance. The sign frame shall be painted or stained wood or anodized
aluminum or metal. Plastic framed signs are prohibited, as are stenciled or
spray painted signs.

Nonstructural trim. Nonstructural trim shall be incorporated into signs.
Surfaces may be of wood, metal, approved plastics, or any combination
thereof, treated or painted to resist oxidation, decay or dry rot.

Common rough-cut plywood is not permitted. All parts of the signs shall
be finished with a painted surface to blend with the rest of the sign design.

Stabilization. Signs shall be able to withstand wind gusts or be removed
during inclement weather.

j. There shall be no additions, tag signs, streamers, balloons, flags, devices, display

boards,

or appurtenances, added to the sign.

k. Maintenance. It is the owner's responsibility to assure that signs remain in good
condition and repair (no peeling paint, tacked on notices or general unkempt
appearance).

I.  Signs shall not be a visibility hazard to traffic on adjacent streets or parking areas.

Temporary Subdivision Flags. Bearing the name of the developer or development and only
when utilized in association with an approved model home sales office for a new residential
subdivision. Subdivision flags shall comply with the following:

a. Two flags per model home and 4 flags at the subdivision entrance not to exceed
a maximum area of 20 square feet each and a pole height of 20 feet.
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b. If there are no model homes, then up to 4 flags may be utilized in addition to
those at the subdivision entrance.

H. Real Estate Signs. Real estate signs are subject to the regulations below. A permit is not
required. Real estate signs advertising real property for sale after being subdivided shall not
be subject to this subsection, but shall be subject to subsection G (Temporary Subdivision
Signs) above.

a. On-Site Real Estate Signs. On-premises signs conveying information about the sale,
rental, or lease of the lot, premises, dwelling, or structure on which they are
located, provided that they comply with the following standards:

i. No more than one real estate sign per lot in a Residential Zone District, or
one real estate sign per street frontage per lot in non-residential districts,
is displayed at any one time;

ii. Height and Area:

iii. Wall signs shall not be higher than 7 feet above grade in a Residential Zone
District or 15 feet in Non-Residential District. Freestanding signs shall not
exceed six feet in height in residential districts or eight feet in height in non-
residential districts.

iv. The sign or signs are not illuminated; and

v. The sign or signs shall be removed within 15 days after the sale, lease, or
rental of the property has been completed.

b. Directional Signs for Open Houses. Up to three off-site signs directing the public
to “open house” events for the viewing of lots, premises, dwellings, or structures
that are for sale, lease, or rent, are permitted on public or private land, provided
that they comply with the following standards:
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vi. No sign or signs shall exceed 6 square feet in area, or 3 feet in height from
finished grade.

vii. The sign or signs may not be placed more than 12 hours before the start or
remain more than 12 hours after the conclusion of the open house event.

viii. Signs shall not inhibit circulation nor be within the visibility triangle per
Public Works policy ST 22, Site Distance Triangle.

I. Political/Campaign Signs. Shall comply with the standards below. Signs are not required
to obtain a permit.

a. Size. Signs shall not exceed 32 square feet.
b. Height. Signs shall not exceed 10 feet in height.

c. Time Limits. Signs shall be removed seven days after an election as determined by
the County election office.

d. Signs shall not obstruct. Signs shall be instructed in such a manner that they will,
or reasonably may be expected to, interfere with, obstruct, confuse, or mislead the
pedestrians, cyclist, or motorist.

Sec. 8-5.6315. Flags.

Free standing flagpoles may be installed in accordance with the standards below and subject to a
Zone Clearance per Sect. 8-5.7002.

A. Location.

a. Flags in Residential Zone Districts shall be set back a minimum of 15 feet from all
property lines.

b. Flags in Commercial and Industrial Zones Districts shall be set back a minimum of
one foot for each foot in height from a Residential Zone District.

B. Maximum Flagpole Height. The pole height shall not exceed 25 feet.

C. Maximum Size. 24 square feet in Residential Zone Districts, 32 square feet in all other zone
districts.

D. Decorative Flags. Flags may be for non-commercial purposes. Permitted flags include, but

are not limited to, countries, counties, cities, branches of the military, or decorative flags
that do not contain a commercial message.
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E. Residential Zones.

a.
b.

Developed with residential uses: 1 flagpole
Residential Zones developed with nonresidential uses: 2 flagpoles

F. Commercial and Industrial Zones. 2 flagpoles

G. Additional Flagpoles. The Planning Commission may approve up to four flagpoles subject
to approval of a Use Permit pursuant to Sec. 8-5.7003 in Non-Residential Districts.

H. Temporary Flags. For Temporary Flags refer to Sec. 8-5.6314(C), and for Temporary
Subdivision Flags refer to Sec. 8-5.6314(F).

Sec. 8-5.6316. Master Sign Program.

A. Projects Requiring a Master Sign Program. A Master Sign Program is required for the
following types of projects:

a.

Nonresidential or Mixed Use Projects. All new non-residential or mixed use projects
of five or more separate tenants.

Multiple Signs. Proposals for five or more signs on the same building or site with
one or two tenants, such as parking areas.

Shopping Centers. Any unified shopping center or shopping center that shares
common areas.

Signs with an Electronic Message Board.

B. Required Submittals. An application of approval of a Master Sign Program shall contain the
following information:

a.

A site plan showing the location of buildings, parking lots, driveways and
landscaped areas;

Computation of the maximum total sign area, the maximum area for individual
signs, the height of signs and the number of signs allowed;

An accurate indication on the site plan of the proposed location of each proposed
sign and existing sign which is to remain;

Lighting and sign construction materials; and

Sign dimensions (if tenants are not known, generic dimensions may be presented).
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Sec. 8-5.6317. Nonconforming Signs.

Refer to Sec. 8-5.7306 for Nonconforming Signs.

Sec. 8-5.6318. Sign Removal.

Demolition or Clearance of the Site. Should a site be cleared, signs, including poles, foundations,
etc., shall be removed. This includes sites that are cleared for redevelopment.

Sec. 8-5.6319. Sign Maintenance.

All signs and associated supporting structures shall be maintained in good condition, without rips,
tears, and similar damage.

A.

Deteriorated Signs. Any sign or sign structure that is sagging, leaning, fallen, decayed,
broken, deteriorated, or in an otherwise dilapidated condition shall be promptly repaired,
to the satisfaction of the City, or removed.

Graffiti. Graffiti on a sign shall be removed within 48 hours of notice of its placement on
such sign.

Maintenance Standards. All parts, portions, units, and materials composing a sign,
together with the frame, background, surface, support, or enclosure shall be maintained in
a safe condition, painted, and adequately protected from weathering with all braces, bolts,
and structural parts, supporting frames, and fastenings reasonably free from deterioration,
rot, rust, and loosening so that they do not create a hazard to persons, or property or
constitute a nuisance.

Summary Removal of Hazards. Whenever any sign, by virtue of its physical
nature and condition, poses an immediate and serious threat to the public safety, it
may be removed by City personnel, or have its physical deficiency cured, to the
extent necessary to protect the public safety. The cost of such removal or repair
shall be assessed against the sign owner.

Repair or Removal. Every sign displayed within the City, including but not limited to those
signs for which permits are or are not required, shall be maintained in good physical
condition. All signs, together with supports, braces, anchors, and electrical components,
shall be kept in a safe, presentable condition. All defective or broken parts shall be
replaced. Exposed surfaces shall be kept clean, in good repair, and painted where paint is
required. The Development Services Director may order the repair or removal of any sign
determined by the City to be unsafe, defective, damaged, or substantially deteriorated.
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Section 8-5.8055 beginning with the definition “Address Sign” and ending with “Window Sign” shall be
replaced with the following:

Address Sign. The numeric reference of a structure or use to a street.

A-Frame Sign. A free standing sign usually hinged at the top or attached in a similar manner, and
widening at the bottom to form a shape similar to the letter "A."

Animated Sign. A sign with messages that visually change, or images that move or appear to move,
more frequently than once every 24 hours, regardless of the method by which the visual change is
affected. This definition does not include traditional barber poles, hand-held signs, personally
attended signs, commercial mascots, scoreboards, or signs which merely display time or
temperature.

Awning Sign. A nonelectric sign that is printed on, painted on, or attached to an awning, canopy,
or marquee.

Banner. Any sign of lightweight fabric or similar material that is mounted to a pole or a building at
one or more edges. Flags are not within this definition

Cabinet Sign. A sign that contains all the text and/or logo symbols within a single enclosed cabinet
and may or may not be illuminated.

Canopy Sign. See "Awning Sign."

Changeable Copy sign. A sign designed to allow the changing of copy through manual, mechanical,
means including date, time, and temperature. This does not include and Electric Message Board.

Civic Event Sign. A temporary sign, other than a commercial sign, posted to advertise a civic event
sponsored by a public agency or similar noncommercial organization.

Developer/Contractor Sign. A temporary sign erected on a parcel on which construction is taking
place, indicating the names of the architects, engineers, landscape architects, contractors, and
similar artisans, and the owner, financial supporters, sponsors, and similar individuals of firms
having a major role or interest with respect for the structure or project.

Directional Sign. Signs limited to directional messages for pedestrian or vehicular traffic, such as
"one-way," "entrance," and "exit."

Directory Sign. A sign listing the tenants or occupants and their suite numbers of a building or
center.

Face. That portion of a sign upon which the copy is mounted or displayed.
Flag. Any fabric or banner containing distinctive colors, patterns, or design that displays the
symbol(s) of a nation, state, local government, company, organization, belief system, idea, or other

meaning.

Freestanding Sign. A permanent sign that is self-supporting in a fixed location and not attached to
a building. Freestanding signs are of two types: monument and pole. Monument signs are



connected or attached to a sign structure, fence, or wall that is not an integral part of a building.
Pole signs are mounted on a pole(s) or other support(s) that are placed on and anchored in the
ground or on a base and that is independent from any building or other structure. Flag poles are not
within this definition.

Master Sign Program. A coordinated sign plan which includes details of all signs (not including
exempt or temporary signs) which are or will be placed on a site, including master identification,
individual business, and directory signs.

Monument Sign. A freestanding sign erected to rest on the ground or to rest on a monument base
designed as an architectural unit. The width of the base of a monument sign is at least 75 percent
of the width of the top of the sign.

Name Plate. A sign that identifies an occupant and/or address.

Off-site Sign. A sign that advertises or informs in any manner, businesses, services, goods, persons,
or events at a building site other than upon which the sign is located. Off-premise sign, billboard,
and outdoor advertising sign are equivalent terms.

Pennant. Any lightweight plastic, fabric, or other material, whether or not containing a message of
any kind, attached to a rope, wire, or string, usually in a series, designed to move in the wind and
attract attention. Flags and banners are not within this definition.

Pole Sign. A freestanding signh mounted on free-standing poles, columns, or other supports.
Political Sign. A temporary sign directly associated with national, state, or local elections.

Projecting Sign. Any sign that is perpendicular to the face of a building and projects more than 18
inches from the face. This category includes awning and under canopy signs.

Real Estate Sign. Any sign, temporary in nature, with copy which concerns a proposed sale, rent,
lease, or exchange of real property. This definition does not include occupancy signs at
establishments offering transient occupancy, such as hotels, motels, and "bed and breakfast"
facilities.

Roofline. The top edge of a roof or building parapet, whichever is higher, excluding any cupolas,
pylons, chimneys, or minor projections.

Roof Sign. A sign erected, constructed, or placed upon or above a roof of a building.

Sign. Any identification, description, illustration, or device illuminated or non-illuminated, which is
visible to the general public from any exterior public right-of-way, and directs attention to a product,
service, place, activity, person, institution, business, or solicitation, including any permanently
installed or situated merchandise; or any emblem, painting, banner, pennant, or placard designed
to advertise, identify, or convey information. A display, device, or thing need not contain lettering
to be a sign. Notwithstanding the generality of the foregoing, the following are not within this
definition:

Architectural features. Decorative or architectural features of buildings (not including lettering,
trademarks, or moving parts), that do not perform a communicative function;



Fireworks, etc. The legal use of fireworks, candles, and artificial lighting not otherwise regulated
by this Code;

Foundation stones, cornerstones;

Grave markers, grave stones, headstones, mausoleums, shrines, and other markers of the
deceased;

Personal appearance. ltems or devices of personal apparel, decoration, or appearance, including
tattoos, makeup, wigs, costumes, and masks, but not including commercial mascots or hand-held
signs; and

Symbols embedded in architecture. Symbols of non-commercial organizations or concepts
including, but not limited to, religious or political symbols, when such are permanently integrated
into the structure of a permanent building, including stained glass windows on churches, carved
or bas relief doors or walls, bells, and religious statuary.

Sign Area. The area contained within a single continuous perimeter enclosing all parts of such sign
copy, excluding any structural elements outside the limits of the sign required to support the sign

Snipe sign. A sign made of any material when such sign is tacked, nailed, posted, pasted, glued or
otherwise attached to trees, poles, fences or other objects, and the advertising matter appearing
thereon is not applicable to the present use of the premises upon which such sign is located.

Special Event Sign. A sign including but not limited to banners, flags, pennants, or balloons
intended to be erected on a temporary basis, and displayed for a limited period of time, to promote
a new business, the sale of new products, new management, new hours of operation, a new service,
or to promote a special sale.

Suspended Sign. A sign that is suspended from the underside of a canopy, portico or like structure.

Temporary Sign. A structure or device used for the public display of visual messages or images,
which is typically made of lightweight or flimsy materials which is not intended for or suitable for
long term or permanent display

Vehicle Sign. A sign which is attached to, or painted on or carried in a vehicle, the principal purpose
of which is to attract attention to a product sold or an activity or business.

Wall Sign. Any sign attached to, erected against, or painted upon the wall of a building or structure,
the face of which is in a single plane parallel to the plane of the wall. Wall signs also include signs
on a false or mansard roof.

Window Sign. Any sign painted, etched, or otherwise affixed to an exterior window of a building, or
in the interior of the building, within three feet of a window, intended to be viewed from the
exterior of such building. On-site advisory signs are not considered window signs.



Agenda Item 7

CITY OF YUBA CITY
STAFF REPORT
Date: May 3, 2016
To: Honorable Mayor & Members of the City Council
From: Development Services Department

Presentation By: Arnoldo Rodriguez, AICP, Development Services Director

Summary
Subject: Rezone 16-02 pertaining to Sierra Central Credit Union

Recommendation: Adopt an ordinance rezoning approximately eight acres of property to the
C-O (Office-Commercial) zone district to facilitate the installation of two
drive-up automated teller machines (ATMs) and waiving the second
reading

Fiscal Impacts: The costs for processing the land use entitlements is funded by the
payment of the required entitlement fee, a flat rate fee that covers staff
costs. Moreover, the development of the project will be subject to the
payment of building permit fees that will cover future costs incurred by the
City

Purpose:

Rezone approximately eight acres of property consistent with the City’'s General Plan
(Attachment 1, Location Map), supporting a local business’s effort to enhance their services.

Background:

The applicant has filed numerous land use entitlements pertaining to eight acres of property
located at the southeast corner of Butte House Road and Harter Parkway (See Attachment 1).
The project consists of a proposal to construct a new two-lane one-way driveway off of the existing
driveway that accesses Harter Parkway to serve two new drive-up ATMs. The drive-up ATMs will
be located just south of the existing office building. The two lanes will provide drive-up aisles
providing in-vehicle access to two freestanding automated teller machines.

Previous City Council Actions and/or Policies:
April 19, 2016 City Council public hearing

At its April 19, 2016 City Council public hearing, the City Council elected to approve the General
Plan Amendment, Harter Specific Plan Amendment, the Use Permit, and the environmental
assessment prepared for this project. In total the City Council approved:

1. GPA 16-01: Amending the General Plan land use designation from the Business,
Technology, Light Industrial designation to the Office and Office Park designation.

2. SPA 16-01: Amending the Harter Specific Plan land use designation from the Business
Park/Light Industrial designation to the Office Commercial designation.
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3. UP 16-01: A Use Permit for two drive-up ATMs.
4. Environmental Assessment. The environmental assessment prepared for the project.

Development Plan 12-02

In 2012, the City Council approved Development Plan 12-02, which serves as the master plan for
the eight acre Sierra Central Credit Union campus. The original plan called for the project to be
completed in three phases, Phase | of which is the existing 53,600 square foot building. Phase I
includes a new office building, as does Phase Ill. However, it should be noted that Phase lll
provided a parking area where the proposed ATMs are slated to be installed. Given that the drive-
up was not identified as part of the original project, the Development Plan will need to be revised
prior to the development of Phase llI.

Planning Commission Action:

On April 13, 2016, the Yuba City Planning Commission considered this project and by a vote of
6 to 0 with one Commission member absent, recommended approval of the project.

Project Analysis:

Staff prepared an in-depth analysis relative to the proposed rezone, and related General Plan
Amendment, Harter Specific Plan Amendment, Use Permit, and environmental assessment. This
analysis was presented to the City Council at its regularly scheduled meeting on April 19, 2016.
At the April 19, 2016 City Council meeting, the City Council waived the first reading of the
ordinance, and elected to adopt the related land use entitlements, sans this rezone application
which requires two formal readings.

Alternatives:
Delay, modify, or return to staff for additional analysis.

Recommendation:

The appropriateness of the proposed zoning has been examined with respect to its consistency
with the goals and policies of the General Plan, its compatibility with surrounding uses, and its
avoidance of potentially significant adverse environmental impacts.

Therefore, staff recommends that the Council adopt an ordinance for approval of Rezoning 16-02
for an amendment to the Official Zoning Map to amend the zoning classification for approximately
eight acres from the from the Heavy Commercial/Light Industrial (C-M) Zone District to the Office
Commercial (C-O) Zone District and waive the second reading.

Attachments:

1. Location Map
2. Rezone Ordinance R-16-01

Prepared By: Submitted By:
/s Arnoldo-Rodriguesy /s/ Steven C. Kroeger
Arnoldo Rodriguez Steven C. Kroeger

Development Services Director City Manager



Reviewed By:
Finance RB

City Attorney TH by email



ORDINANCE NO.

ORDINANCE OF THE CITY COUNCIL OF THE CITY OF YUBA CITY
AMENDING THE ZONING CLASSIFICATION FROM THE HEAVY
COMMERCIAL/LIGHT INDUSTRIAL (CM) ZONE DISTRICT TO THE OFFICE
COMMERCIAL (CO) ZONE DISTRICT ON APPROXIMATELY 8 ACRES OF
PROPERTY

WHEREAS, Rezone No. R-16-02 has been filed by Sierra Central Credit Union with the
City of Yuba City to reclassify approximately eight acres of property located on the southeast
corner of Harter Parkway and Butte House Road (Assessor’s Parcel No. 59-010-083), from the
Heavy Commercial/Light Industrial (C-M) Zone District to the Office Commercial (C-O) Zone
District;

WHEREAS, pursuant to the provisions of Article 72, Chapter 8-5, of the City of Yuba City
Municipal Code, the Planning Commission held a public hearing on April 13, 2016, to consider
Rezone No0.16-02 and related Environmental Assessment No. 16-01, during which the Planning
Commission considered the environmental assessment and recommended to the City Council
of the City of Yuba City approval of the rezone application which proposes to amend the City’s
Zoning Ordinance on real property per Exhibit A from the Heavy Commercial/Light Industrial (C-
M) Zone District to the Office Commercial (C-O) Zone District;

WHEREAS, at that same hearing the Planning Commission reviewed related General
Plan Amendment No. 16-01 proposing to redesignate the subject property from the Business,
Technology and Light Industrial Land Use Designation of the City’s General Plan to the Office
and Office Park Designation;

WHEREAS, at that same hearing the Planning Commission reviewed related Harter
Specific Plan Amendment No. 16-01 proposing to redesignate the subject property from the
Business Park/Light Industrial Land Use Designation to the Office Commercial Designation;

WHEREAS, at that same hearing the Planning Commission reviewed related Use Permit
No. 16-01 proposing to develop a double ATM drive-through; and

WHEREAS, the City Council of the City of Yuba City, on April 19, 2016, received the
recommendation of the Planning Commission.

THE CITY COUNCIL OF THE CITY OF YUBA CITY DOES HEREBY ORDAIN AS
FOLLOWS:

Section 1. The Planning Commission of the City of Yuba City having heretofore
conducted a public hearing on April 13, 2016, on the matter of rezoning of the property as
identified in Exhibit A, and at the conclusion of said hearing recommended that the City Council
adopt the Mitigated Negative Declaration prepared for the project determining that there are no
significant adverse environmental impacts resulting from the project, and recommended to the
City Council approval of the rezoning of said property from the Heavy Commercial/Light
Industrial (C-M) Zone District to the Office Commercial (C-O) Zone District.

Section 2. The City Council of the City of Yuba City having considered said
recommendations of the City Planning Commission on the matter of the rezoning of said
property and conducted a public hearing on the matter on April 19, 2016, and after review and



consideration of the Mitigated Negative Declaration found that the Mitigated Negative
Declaration prepared for the project is in conformance with State and local environmental
guidelines and adopted said Mitigated Negative Declaration.

Section 3. The Council finds the recommended Office Commercial (C-O) Zone District is
consistent with the Office and Office Park Land Use Designation as proposed in General Plan
Amendment No. 16-01.

Section 4. The Council finds the recommended Office Commercial Zone District is
consistent with the Office Commercial Land Use Designation as proposed in Specific Plan
Amendment 16-01.

IT IS HEREBY ORDERED, RESOLVED AND DECREED, that the property as depicted
in attached Exhibit A made a part hereof by this reference, be rezoned to the Office Commercial
(C-0) Zone District.

This ordinance shall be effective June 4, 2016, and, after it is adopted, shall be
published as provided by law.

Introduced and read at a regular meeting of the City Council of the City of Yuba City on
the 19" day of April, 2016, and passed and adopted at a regular meeting held on the 3™ day of
May, 2016.

AYES:
NOES:

ABSENT:

John Buckland, Mayor

ATTEST:

Terrel Locke, City Clerk

APPROVED AS TO FORM:

Timothy Hayes, City Attorney
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Agenda Item 8
CITY OF YUBA CITY
Written Requests

Members of the public submitting written requests at least 24 hours prior to the meeting will
normally be allotted 5 minutes to speak.

Procedure
When requesting to speak, please indicate your name and the topic and mail to:
City of Yuba City
Attn: City Clerk
1201 Civic Center Blvd
Yuba City CA 95993

Or email to:

Terrel Locke, City Clerk tlocke@vyubacity.net

The Mayor will call you to the podium when it is time for you to speak.
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Agenda Item 9
CITY OF YUBA CITY

Appearance of Interested Citizens
Members of the public may address the City Council on items of interest that are within the
City’s jurisdiction. Individuals addressing general comments are encouraged to limit their
statements.
Procedure
Complete a Speaker Card located in the lobby and give to the City Clerk. When a matter is
announced, wait to be recognized by the Mayor. Comment should begin by providing your

name and place of residence. A three-minute limit is requested when addressing Council.

e For Items on the Agenda

Public comments on items on the agenda are taken during Council’s consideration of each
agenda item. If you wish to speak on any item appearing on the agenda, please note the
number of the agenda item about which you wish to speak. If you wish to speak on more than
one item, please fill out a separate card for each item.

e |tems not listed on the Agenda

Public comments on items not listed on the agenda will be heard during the Public
Communication portion of the meeting.
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Agenda Item 10

MINUTES (DRAFT)
REGULAR MEETING OF THE CITY COUNCIL
CITY OF YUBA CITY
COUNCIL CHAMBERS
APRIL 19, 2016
6:00 P.M. — REGULAR MEETING

Reqgular Meeting—Council Chambers

The City of Yuba City City Council meeting was called to order by Mayor Buckland at
6:02 p.m.

Roll Call

Present: Councilmembers Cleveland, Didbal, Dukes, Gill and Mayor Buckland
Absent: None

Invocation

Councilmember Dukes gave the invocation.

Pledge of Allegiance to the Flag

Councilmember Gill led the Pledge of Allegiance.

Presentations & Proclamations

1. Mothers Against Drunk Driving Presentation
MADD Program Manager, Aaron Wade recognized Yuba City Police Officers David
Santana and Chad Cornwell for their excellent efforts in combatting drunk driving.

2. CPR Life Saving Award Proclamation

In recognition of excellent service by Yuba City emergency responders that resulted in
the saving of a life, Mayor Buckland provided proclamations to:

Aarika Campos, Police Department Dispatcher
Dave Newquist, Fire Captain

Matt Johnson, Fire Captain

Garry Gonzales, Fire Engineer

Chris Johnson, Fire Engineer

Scott Stevenson, Firefighter

Patrick Maher, Bi-County Ambulance Paramedic

Ben Lewis, Bi-County Ambulance Paramedic

3. Parks and Recreation Commission Report

Commissioner Ericka Summers presented the Report to the Mayor and Council.
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Public Hearing

4, A public hearing to consider a General Plan Amendment, Specific Plan
Amendment, Rezone, and Use Permit to facilitate the installation of two drive
through automated teller machines (ATMs) at Sierra Central Credit Union

Mayor Buckland opened the Public Hearing. Hearing no comment, he closed the Public
Hearing.

Councilmember Gill moved to:

A. Adopt the Mitigated Negative Declaration, EA 16-02 that determined that the
proposed project will not create any significant environmental impacts.

B. Adopt Resolution No. 16-017 amending the General Plan land use designation
from the Business, Technology, Light Industrial designation to the Office and Office
Park designation.

C. Adopt Resolution No. 16-018 amending the Harter Specific Plan land use
designation from the Business Park/Light Industrial designation to the Office
Commercial designation.

D. Introduce an Ordinance rezoning the site from the Heavy Commercial/Light
Industrial (C-M) Zone District to the Office Commercial (C-O) Zone District, and
waive the first reading

E. Adopt Resolution No. 16-019 approving a Use Permit for two drive-through ATMs

Councilmember Dukes seconded the motion that passed with a unanimous vote.

Ordinances
5. Pre-annexation Rezone 16-01 pertaining to the South Yuba City Area
The following persons spoke:
Bob Renton — Yuba City (written request — 5 minutes)
Tony Galyean, Yuba City
Mike Bustes, Yuba City

Councilmember Dukes moved to Adopt Ordinance No. 004-16 rezoning approximately
1,382 developed and undeveloped parcels, totaling roughly 625 acres consistent with
the City’s General Plan, and waive the second reading. Councilmember Didbal
seconded the motion that passed with a unanimous vote.

Public Communication

6. Written Requests - None

7. Appearance of Interested Citizens - None

Consent Calendar




Councilmember Cleveland moved to adopt the Consent Calendar as presented.
Councilmember Dukes seconded the motion that passed with a unanimous vote.

8.

10.

11.

12.

13.

14.

Minutes of March 22, 2016 & April 5, 2016
Approved the City Council Meeting Minutes of March 22, 2016 & April 5, 2016.

Public Employees’ Union Local #1 (Local 1) and First Level Managers (FLM)
Amendments

Adopt Resolution No. 16-020 with Public Employees’ Union Local #1 and Resolution
No. 16-021 with First Level Managers approving an amendments for City Provided
Uniforms.

Professional Services Agreement with Denis Cook for Planning Consulting
Services

Authorized the City Manager to execute a Professional Services Agreement between the
City of Yuba City and Denis Cook Consulting of Yuba City, CA for Planning and
Development Services Consulting in an amount not to exceed $115,000 with the finding
it is in the best interest of the City.

Support for City of Live Oak 2016 Transportation Investment Generating
Economic Recovery (TIGER) Grant Application for Improvements on State Route
99

Adopt Resolution No. 16-022 supporting the City of Live Oak TIGER Funding
application for the Live Oak Streetscape Project on State Route 99.

Wastewater Treatment Facility Bioassay Test Services

Authorized the City to enter into an agreement with Pacific Ecorisk of Fairfield, CA for
acute and chronic bioassay testing in the amount of $53,200 with the finding it is in the
best interest of the City.

Landscape Maintenance Agreement with Geweke Ford and Beeler Tractor for
maintenance of the east right of way of State Route 99, north of Sunsweet Blvd.

Authorized the execution of an agreement for maintenance of landscaped areas within
the State of California highway right of way on the east side of State Route 99 north of
Sunsweet Boulevard in association with Geweke car dealerships; and Authorized the
execution of an agreement for maintenance of landscaped areas within the State of
California highway right of way on the east side of State Route 99 north of Sunsweet
Boulevard in association with Beeler Tractor dealership.

Professional Services Agreement with Applied Landscape Materials for the
Purchase and Application of Mulch

Awarded a Professional Services Agreement to Applied Landscape Materials of Rocklin,
CA, for mulching services in the amount of $155,879 with the finding that it is in the best
interest of the City.

General Items

15.

Franklin Road Pedestrian Improvements (Plans & Specifications)

Councilmember Gill moved to adopt Resolution No. 16-023 approving the Plans and
Specifications for the Franklin Road Pedestrian Improvements Project and authorizing



16.

17.

advertisements for bids on the project. Councilmember Cleveland seconded the motion
that passed with a unanimous vote.

Request the Sutter County Local Agency Formation Commission (Sutter LAFCo)
to begin proceedings for the proposed annexation for the unincorporated portion
of south Yuba City into the City

The following person spoke:
Rick Dais, Live Oak

Councilmember Gill moved to adopt Resolution No. 16-024 requesting Sutter LAFCo to
initiate proceedings for the reorganization of territory that will annex subject properties
into the City.

Priorities and Goals for Fiscal Year 2016-2017

Noted and Filed the Summary of Discussion of the Priority and Goals for FY 2016-2017
Workshop.

Business from the City Council

18.

City Council Reports
- Councilmember Didbal
- Councilmember Dukes
- Councilmember Gill
- Vice Mayor Cleveland
- Mayor Buckland

Adjournment

Mayor Buckland adjourned the Regular Meeting of the City Council of the City of Yuba City at
7:59 p.m. in honor of former Sutter County Probation Officer Norman Kelch who passed away
on April 2, 2016.

Attest:

John Buckland, Mayor

Terrel Locke, City Clerk
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CITY OF YUBA CITY
STAFF REPORT

Date: May 3, 2016

To: Honorable Mayor & Members of the City Council

From: Administration

Presentation by: Terrel Locke, Assistant to the City Manager

Summary

Subject: grofc_essional Services Agreement with Amistad Associates for Consulting
ervices

Recommendation: Authorize the City Manager to amend the Professional Services Agreement
between the City of Yuba City and Amistad Associates of Sebastopol, CA,
for Organizational and Team Building Consulting in an amount not to
exceed $60,000 with the finding that it is in the best interest of the City

Fiscal Impact: Additional appropriations are not being requested nor are they necessary.
Sufficient budget funds are currently available.

Purpose:

To provide professional facilitation, consulting, organizational development and team building to
City Staff and Departments.

Background:

Developing our employees is one of the stated priorities of the City Council. The 2015 Leadership
Academy Program was created and facilitated by Juan Lopez of Amistad Associates and was a
great success. The Academy was such a success, that it was recommended that the new Fire
Department Recruits attend a similar academy in 2016.

Along with the two Academies, Amistad and Associates has provided individual departments with
needed team building and counseling services.

Per the City’'s Purchasing Policy Section 8-6.7.2, the City Manager is authorized to sign
professional services contracts totaling $50,000 or less. Professional Service contracts over
$50,000 require City Council approval.

Analysis:

The original purchase order with Amistad and Associates was within the City Manager's
purchasing authority. However, with the addition of the Fire Leadership Academy, and use of
services by other Departments, the year-end consolidated cost for Amistad and Associates for
the FY 2015/2016 is expected to exceed $50,000. Notably, when the City Manager
recommended not filling the Assistant City Manager position, he identified the need for ongoing
support services from outside firms that specialize in areas of need as will be identified from time
to time. Organizational development support services is one such area.
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Fiscal Impact:

Additional appropriations are not being requested nor are they necessary. Sufficient budget funds
are currently available. Costs will be distributed through the Non-Departmental Professional
Services Account 4220-62701 and the City Manager Professional Services Account 1305-62701.

Recommendation:

Authorize the City Manager to amend the Professional Services Agreement between the City of
Yuba City and Amistad Associates of Sebastopol, CA, for Organizational and Team Building
Consulting in an amount not to exceed $60,000 with the finding that it is in the best interest of the
City.

Prepared by: Submitted by:

/s Texrel Locke /s/ Stevewn C. Kroeger
Terrel Locke Steven C. Kroeger
Assistant to the City Manager City Manager
Reviewed by:

Finance RB

City Attorney TH by email



AMENDED
AGREEMENT FOR PROFESSIONAL SERVICES

This Agreement is made and entered into as of the July 1, 2015, by and between the City
of Yuba City, a municipal corporation (“City”) and Amistad & Associates (“Consultant”).

RECITALS

. Consultant is specially trained, experienced and competent to perform the special services which
will be required be this Agreement; and

. Consultant possesses the skill, experience, ability, background, certification and knowledge to
provide the services described in this Agreement on the terms and conditions described herein;
and

. City desires to retain Consultant to render professional services as set forth in this Agreement.

AGREEMENT

Scope of Services. The Consultant shall furnish Facilitation and Consulting Services in a
professional manner.

Time of Performance. The services of Consultant are to commence upon execution of this
Agreement and shall continue until all authorized work is completed and approved by the City.
Finalization shall be completed at the direction of the City of Yuba City.

Compensation. Compensation to be paid to Consultant at a rate of $250 per hour plus expenses.
In no event shall Consultant’'s compensation exceed $60,000 without additional written
authorization from the City. Payment by City under this Agreement shall not be deemed a waiver
of defects, even if such defects were known to the City at the time of payment.

Method of Payment. Consultant shall submit monthly billings to City describing the work
performed during the preceding month. Consultant’s invoices shall include a brief description of
the services performed, the date the services were performed, the number of hours spent and by
whom, and a description of any reimbursable expenses. City shall pay Consultant not later than
30 days after approval of the monthly invoice by City staff. When payments made by the City
equal 90% of the maximum fee provided for in this Agreement, no further payments shall be made
until the final work under this Agreement has been accepted by City.

Extra Work. At any time during the term of this Agreement, City may request that Consultant
perform Extra Work. As used herein, “Extra Work” means any work which is determined by City
to be necessary for the proper completion of the Project, but which the parties did not reasonably
anticipate would be necessary at the execution of this Agreement. Consultant shall not perform,
nor be compensated for, Extra Work without written authorization from City.

Termination. This Agreement may be terminated by the City immediately for cause or by either
party without cause upon fifteen days written notice of termination. Upon termination, Consultant
shall be entitled to compensation for services performed up to the effective date of termination.
Such compensation is subject to the conditions of Section 4 of this agreement.
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7. Ownership of Documents. All plans, studies, documents and other writings prepared by and for

Consultant, its officers, employees, agents and subcontractors in the course of implementing this
Agreement, except working notes and internal documents, shall become the property of the City
upon payment to Consultant for such work, and the City shall have the sole right to use such
materials in its discretion without further compensation to Consultant or to any other party.
Consultant shall, at Consultant’s expense, provide such reports, plans, studies, documents and
other writings to City upon request.

*

Licensing of Intellectual Property. This Agreement creates a nonexclusive and perpetual
license for City to copy, use, modify, reuse, or sublicense any and all copyrights, designs, and
other intellectual property embodied in plans, specifications, studies, drawings, estimates, and
other documents or works of authorship fixed in any tangible medium of expression, including
but limited to, physical drawings or data magnetically or otherwise recorded on computer
diskettes, which are prepared or caused to be prepared by Consultant under this Agreement
(“Documents & Data”). Consultant shall require all subcontractors to agree in writing that City
is granted a non-exclusive and perpetual license for any Documents & Data the subcontractor
prepares under this Agreement. Consultant represents and warrants that Consultant has the
legal right to license any and all Documents & Data. Consultant makes no such representation
and warranty in regards to Documents & Data which were prepared by design professionals
other than Consultant or provided to Consultant by the City. City shall not be limited in any
way in its use of the Documents & Data at any time, provided that any such use not within the
purposes intended by this Agreement shall be at City’s sole risk.

Confidentiality.  All ideas, memoranda, specifications, plans, procedures, drawings,
descriptions, computer program data, input record data, written information, and other
Documents & Data either created by or provided to Consultant in connection with the
performance of this Agreement shall be held confidential by Consultant. Such materials shall
not, without the prior written consent of City, be used by Consultant for any purposes other
than the performance of the services under this Agreement. Nor shall such materials be
disclosed to any person or entity not connected with the performance of the services under
this Agreement. Nothing furnished to Consultant, which is otherwise known to Consultant or
is generally known, or has become known, to the related industry shall be deemed
confidential. Consultant shall not use City’s name or insignia, photographs relating to project
for which Consultant’s services are rendered, or any publicity pertaining to the Consultant’s
services under this Agreement in any magazine, trade paper, newspaper, television or radio
production or other similar medium without the prior written consent of City.

8. Consultant’'s Books and Records:

a. Consultant shall maintain any and all ledgers, books of accounts, invoices, vouchers,

C.

canceled checks, and other records or documents evidencing or relating to charges for
services, or expenditures and disbursements charged to City for a minimum period of three
(3) years, or for any longer period required by law, from the date of final payment to Consultant
to this Agreement.

Consultant shall maintain all documents and records which demonstrated performance under
this Agreement for a minimum period of three (3) years, or for any longer period required by
law, from the date of termination or completion of this Agreement.

Any records or documents required to be maintained pursuant to this Agreement shall be
made available for inspection or audit, at any time during regular business hours, upon written
request by the City Administrator, City Attorney, City Auditor or a designated representative
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10.

11.

13.

14,

of these officers. Copies of such documents shall be provided to the City for inspection at
City Hall when it is practical to do so. Otherwise, unless an alternative is mutually agreed
upon, the records shall be available at Consultant’s address indicated for receipt of notices in
this Agreement.

d. Where City has reason to believe that such records or documents may be lost or discarded
due to dissolution, disbandment or termination of Consultant’s business, City may, by written
request by any of the above named officers, require that custody of the records be given to
the City and that the records and documents be maintained in City Hall. Access to such
records and documents shall be granted to any party authorized by Consultant, Consultant’s
representatives, or Consultant’s successor-in-interest.

Independent Contractor. It is understood that Consultant, in the performance of the work and
services agreed to be performed, shall act as and be an independent contractor and shall not act
as an agent or employee of the City. Consultant shall obtain no rights to retirement benefits or
other benefits which accrue to City’s employees, and Consultant hereby expressly waives any
claim it may have to any such rights.

Consultant is not a designated employee within the meaning of the Political Reform Act because
Consultant:

a. Will conduct research and arrive at conclusions with respect to his/her rendition of information,
advice, recommendation or counsel independent of the control and direction of the City or of
any City official, other than normal agreement monitoring; and

b. Possesses no authority with respect to any City decision beyond rendition of information,
advice, recommendation or counsel. (FPPC Reg. 18700(B)(2).)

Interest of Consultant. Consultant (including principals, associates and professional employees)
covenants and represents that it does not now have any investment or interest in real property
and shall not acquire any interest, direct or indirect, in the area covered by this Agreement or any
other source of income, interest in real property or investment which would be affected in any
manner or degree by the performance of Consultant’s services hereunder. Consultant further
covenants and represents that in the performance of its duties hereunder no person having any
such interest shall perform any services under this Agreement.

Professional Ability of Consultant. City has relied upon the professional training and ability of
Consultant to perform the services hereunder as a material inducement to enter into this
Agreement. Consultant shall therefore provide properly skilled professional and technical
personnel to perform all services under this Agreement. All work performed by Consultant under
this Agreement shall be in accordance with applicable legal requirements and shall meet the
standard of quality ordinarily to be expected of competent professionals in Consultant’s field of
expertise.

Compliance with Laws. Consultant shall use the standard of care in its profession to comply with
all applicable federal, state and local laws, codes, ordinances and regulations.

Licenses. Consultant represents and warrants to City that it has all licenses, permits,
gualifications, insurance and approvals of whatsoever nature, which are legally required of
Consultant to practice its profession. Consultant represents and warrants to City that Consultant
shall, at its sole cost and expense, keep in effect or obtain at all times during the term of this
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14.

15.

16.

17.

18.

19.

20.

Agreement, any licenses, permits, insurance and approvals which are legally required of
Consultant to practice its profession. Consultant shall maintain a City of Yuba City business
license.

Indemnity. Consultant agrees to defend, indemnify and hold harmless the City, its officers,
officials, agents, employees and volunteers from and against any and all claims, demands,
actions, losses, damages, injuries, and liability, direct or indirect (including any and all costs,
including attorney fees and expenses in connection therein), arising out of the performance of this
Agreement in whole or in part by any negligent act or omission of the Consultant, or anyone
directly or indirectly employed by the Consultant or anyone for whose acts the Consultant may be
liable, or its failure to comply with any of its obligations contained in this Agreement, except for
any such claim arising out of the sole negligence or willful misconduct of the City, its officers,
agents, employees or volunteers.

Insurance Requirements. Consultant, at Consultant’s own cost and expense, shall procure and
maintain, for the duration of the contract, necessary insurance policies as described in Exhibit B.

Notices. Any naotice required to be given under this Agreement shall be in writing and either
served personally or sent prepaid, first class mail. Any such notice shall be addressed to the
other party at the address set forth below. Notice shall be deemed communicated within 48 hours
from the time of mailing if mailed as provided in this section.

If to City City of Yuba City
1201 Civic Center Blvd
Yuba City, CA 95993

If to Consultant: Amistad & Associates
6610 Barbara Drive
Sebastopol CA 95472

Entire_Agreement. This Agreement constitutes the complete and exclusive statement of
Agreement between the City and Consultant. All prior written and oral communications, including
correspondence, drafts, memoranda, and representations, are superseded in total by this
Agreement.

Amendments. This Agreement may be modified or amended only by a written document
executed by both Consultant and City and approved as to form by the City Attorney.

Assignment and Subcontracting. The parties recognize that a substantial inducement to City for
entering into this Agreement is the professional reputation, experience and competence of
Consultant. Assignments of any or all rights, duties or obligations of the Consultant under this
Agreement will be permitted only with the express consent of the City. Consultant shall not
subcontract any portion of the work to be performed under the Agreement without the written
authorization of the City. If City consents to such subcontract, Consultant shall be fully
responsible to City for all acts or omissions of the subcontractor. Nothing in this Agreement shall
create any contractual relationship between City and subcontractor nor shall it create any
obligation on the part of the City to pay or to see to the payment of any monies due to any such
subcontractor other than as otherwise is required by law.

Waiver. Waiver of a breach or default under this Agreement shall not constitute a continuing
waiver of a subsequent breach of the same or any other provision under this Agreement.
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21.

22.

23.

24.

25.

26.

27.

28.

Severability. If any term or portion of this Agreement is held to be invalid, illegal, or otherwise
unenforceable by a court of competent jurisdiction, the remaining provisions of this Agreement
shall continue in full force and effect.

Controlling Law Venue. This Agreement and all matters relating to it shall be governed by the
laws of the State of California and any action brought relating to this Agreement shall be held
exclusively in a state court in the County of Sutter.

Litigation Expenses and Attorneys’ Fees. If either party to this Agreement commences any legal
action against the other party arising out of this Agreement, the prevailing party shall be entitled
to recover its reasonable litigation expenses, including court costs, expert witness fees, discovery
expenses, and attorneys’ fees.

Mediation. The parties agree to make a good faith attempt to resolve any disputes arising out of
this Agreement through mediation prior to commencing litigation. The parties shall mutually agree
upon the mediator and shall divide the costs of mediation equally. If the parties are unable to
agree upon a mediator, the dispute shall be submitted to JAMS/ENDISPUTE (“*JAMS”) or its
successor in interest. JAMS shall provide the parties with the names of five qualified mediators.
Each party shall have the option to strike two of the five mediators selected by JAMS and
thereafter the mediator remaining shall hear the dispute. If the dispute remains unresolved after
mediation, either party may commence litigation.

Execution. This Agreement may be executed in several counterparts, each of which shall
constitute one and the same instrument and shall become binding upon the parties when at least
one copy hereof shall have been signed by both parties hereto. In approving this Agreement, it
shall not be necessary to produce or account for more than one such counterpart.

Authority to Enter Agreement. Consultant has all requisite power and authority to conduct its
business and to execute, deliver, and perform the Agreement. Each party warrants that the
individuals who have signed this Agreement have the legal power, right, and authority to make
this Agreement and to bind each respective party.

Prohibited Interest. Consultant maintains and warrants that it has not employed nor retained any
company or person, other than a bona fide employee working solely for Consultant, to solicit or
secure this Agreement. Further, Consultant warrants that it has not paid nor has it agreed to pay
any company or person, other than a bona fide employee working solely for Consultant, any fee,
commission, percentage, brokerage fee, gift or other consideration contingent upon or resulting
from the award or making of this Agreement. For breach or violation of this warranty, City shall
have the right to rescind this Agreement without liability. For the term of this Agreement, no
member, officer or employee of City, during the term of his or her service with City, shall have any
direct interest in this Agreement, or obtain any present or anticipated material benefit arising there
from.

Equal Opportunity Employment. Consultant represents that it is an equal opportunity employer
and it shall not discriminate against any subcontractor, employee or applicant for employment
because of race, religion, color, national origin, handicap, ancestry, sex or age. Such non-
discrimination shall include, but not be limited to, all activities related to initial employment,
upgrading, demotion, transfer, recruitment or recruitment advertising, layoff or termination.
Consultant shall also comply with all relevant provisions of City’s Affirmative Action Plan or other
related programs or guidelines currently in effect or hereinafter enacted.
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IN WITNESS WHEREOF, the parties have caused this Agreement to be executed on the date
first written above.

CITY OF YUBA CITY: CONSULTANT:
By: By

Steven C. Kroeger Juan Lopez

City Manager Amistad and Associates
Attachments: Exhibit A — Scope of Services

Exhibit B - Insurance Requirements
Exhibit C - Workers’ Compensation Exemption
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28. Equal Opportunity Employment. Consultant represents that it is an equal opportunity employer
and it shall not discriminate against any subcontractor, employee or applicant for employment
because of race, religion, color, national origin, handicap, ancestry, sex or age. Such non-
discrimination shall include, but not be limited to, all activities related to initial employment,
upgrading, demotion, transfer, recruitment or recruitment advertising, layoff or termination.
Consultant shall also comply with all relevant provisions of City’s Affirmative Action Plan or other
related programs or guidelines currently in effect or hereinafter enacted.

IN WITNESS WHEREOF, the parties have caused this Agreement to be executed on the date
first written above.

CITY OF YUBA CITY: CONSULTANT:

By: {’\\w/('- 4’»(2»(

: B
Steven C. Kroeger @nopez L)
City Manager istad and Associates

Attachments: Exhibit A — Scope of Services
Exhibit B - Insurance Requirements
Exhibit C - Workers’ Compensation Exemption

Revised 10/2007 6



s i
ACORD)
e —

CERTIFICATE OF LIABILITY INSURANCE

DATE (MMDD/VYY)
04/26/2018

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIEICATE DOES NOT AFFIRMATIVELY OR MNEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTAMNT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. [f SUBROGATION 15 WAIVED, subject to the
terms and conditions of the policy, certain policics may require an endorsement. A statement on this certificate does not confer rights to the

certificate holder in lieu of such endorsement(s).

PRADUCER  Farmando Valenzuela, Agent Lic#0759747
State Farm Insurance
Statefarm 1236 30th Ave

| Hame: - Heather Swing
PHONE  ey: (510)533-9712_
E

ADDRESS: Heather.Swing.izawistatefarm com

| % Noy (51D)533.9785

Oakland. CA 94601 INSURER([S) AFFORDING COVERAGE MAIC #
! INSURER & : State Farm General Insurance Company L 25151

INSURED Juan Lopez INSURER B : s =

DBA Amistad Associates INSURER G =

6610 Barbara Dr. HELIRR R

Sebastopol, GA 95472 T —]

INSURER F :

COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
BIDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURAMCE AFFORDED BY THE POLICIES DESCRIBED HEREIN 15 SUBJECT TO ALL THE TERMS.
EXCLLUSIONS AND CONDITIONS OF SUCH POLICIES, LIMITS SHOWRN MAY HAVE BEEN REDUCED BY F'.ﬁ.ID CLAIMSE.

~ |ADDL|SUBR

FOLICY EFF | POLICY EXP LINITS

'{‘-ﬁ?l TYPE OF INSURANCE IMSE | yeyD FOLICY NUMBER (MWDBIYYYY) | (AMDOYYYY)
A | CENERAL LIABILITY 97-B4-1507-7 01/11/2016 | 01111/2017 | EACHOCCURRENCE |3 2,000,000
.—-x | ) | DAMAGE TO RENTED
| A | COMMERCIAL GENERAL LIABILITY PREMISES (Eg coodmence| & 100,000
[ = CLAIMS-MADE | XJ OCCUR MED EXP [Any ore pecsan) | § §.000
PERZOMAL & ADY INJURY 3 2,000,000
GEWERAL AGGREGATE | § 4,000,000
| GENL AGGREGATE LIMIT APPLIES PER: PRODUCTS - COMPIOP AGG | 3 4,000,000
> | POLICY 1-.'52.?1: ! Log | | %
I COMBINED 1M T
& | AUTOMOBILE LIABILITY I:"D 214 9768-C04-05C 03/04/2016 | 09/04/2016 | (Ea amn‘;—. t} il | 3
| Ay auto - [ | BODOLY INJURY {Per persarn} | g 1,000,000
R DUED A | BODILY INJURY {Per accident) | 5 1,000,000
MOK-OWHED PROFERTY DAMAGE 4o 1
A | HIRED AUTOS ALTOS (Par Bccident) s 1000000
| $
UMBRELLALIAE | | pecuR I:ID EACH OGCURRENCE | % o
EXCESS LIAR | ELAIMS-MADE I AGGREGATE $
pee | | RETENTIONS £
WORKERS COMPENSATION [ WG BTATU. | [OTH-
AND EMPLOYERS' LIABILITY _vim [ ._;;QﬂLlrdlﬁl | ER i
ANY PROPRIETORPARTNERIEXECUTIVE = | E.L. EACH ACCIDENT %
OFFICEMEMBER EXCLUDED? HIA D ik i
[Mandatery in NH) E.L. DISEASE - EA EMPLOYEE §
f e i ===
:_;.r?:;:;ﬁrﬁ :ﬂgef;ppqr[m“q patawy | E.L. (NSEASE - POLICY LIMIT | §
(-
| [

DESCRIPTION OF OFERATIONS | LOCATIONS | VEHICLES [Attach ACORD 101, Additional Remarks Schedule, if more space s required)

Please see attached for additional insured endorsement

CERTIFICATE HOLDER

CANCELLATION

City Manager's Office
City of Yuba City

1201 Civic Center Blvd
Yuba City CA 95993

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED [N
ACCORDANCE WITH THE POLICY PROVISIONS.

I

AUTHORIZE REPREEENTATI"J'E

) jéf,wv(f

ACORD 25 (2010/05)

The ACORD name and logo are registered marks of ACORD

© 1988-2010 ACORD CORPORATION. All rights reserved.
1001486 132849.8 01-23-2013



1Zzay Policy No.. 97-B41507-7 FE-BB0D

SECTION Il ADDITIONAL INSURED ENDORSEMENT

Policy No.: 97-B41507-7

Named Insured: LOPEZ, JUAN
DBA AMISTAD ASSOCIATES

Additional Insured (include address):

City Manager's QOffice
City of Yuba City

1201 Civic Center Blvd
Yuba City CA 85993

WHO IS AN INSURED, under SECTION Il DESIGNATION OF INSURED, is amended to include as
an insured the Additional Insured shown above, but only to the extent that liability is imposed on that
Additional Insured solely because of your work performed for that Additional Insured shown above.

Any insurance provided to the Additional Insured shall only apply with respect to a claim made or a
suit brought for damages for which you are provided coverage.

The Primary Insurance coverage below applies only when there is an "X" in the box.
[] Primary Insurance. The insurance provided to the Additional Insured shown above shall be
primary insurance. Any insurance carried by the Additional Insured shall be noncontributory

with respect to coverage provided to you.

All other policy provisions apply.

FE-G809 Printed in LL5.A
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CITY OF YUBA CITY
STAFF REPORT
Date: May 3, 2016
To: Honorable Mayor & Members of the City Council
From: Administration

Presentation By: Darin E. Gale, Economic Growth & Public Affairs

Summary

Subject: Support funding for Yuba Sutter Chamber of Commerce Tourism
Business Improvement District and to establish a Tourism Business
Improvement District (TBID)

Recommendation: Authorize the City Manager to enter into an agreement with the Yuba
Sutter Chamber to establish a Tourism Improvement District, provide
interim Tourism funding of $70,000 to the Chamber and $53,500
contingent upon regional support of a TBID and make a supplementation
appropriation of $123,500 to Account No. 901164-65501 from one-time
funds established by Council in November 2015

Fiscal Impact: $123,500 from one-time funds and approximately $80,000 of TOT funds
annually (10% of TOT collections) once a TBID is established

Purpose:

Provide funding to the Yuba Sutter Chamber of Commerce for the operation of a Yuba Sutter Visitor
Center and to establish a Tourism Business Improvement District

Discussion:

In 2013 the City authorized an investment of $210,000 to the Chamber for tourism efforts over a
three year period. The source of funding for this project was from one time funds returned from the
former Redevelopment Agency. The stated goal of the City’s Tourism Funding was to garner support
from the Hotels for a Tourism Business Improvement District (TBID).

A TBID is an overlay area which allows hotels to assess fees onto their visitors pursuant to the
Property and Business Improvement District Law of 1994 which commences at 36600 of the
Streets and Highway Code. Normally these fees average about 2% and are on top of the
existing Transient Occupancy Tax (TOT) already collected. A 2%TBID would provide
approximately $160,000 annually from Yuba City based hotels for the promotion of tourism
related activities. The management and oversight of a TBID would be overseen by the hotel
operators and not the Chamber.

Over the past three years the Chamber has been successful in their tourism effort, establishing
“Visit Yuba Sutter”, increasing tourism spending through existing and new events, and garnering
the support of the majority of Yuba City hotels (based upon TOT revenue) for a TBID. The
Chamber has provided the City with three letters of support for the TBID which include the
following requests:

1. The City to cover the cost of the formation process of a TBID

2. The TBID percentage applied to overnight visitors shall not exceed 2%
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3. An annual 10% match of existing TOT funds to be provided to the TBID for tourism
efforts

4. Interim funding to support the Chamber’s tourism efforts until the first month of TBID
funding

5. Any TBID must be a regional effort

Analysis:
The $123,500 request from the Chamber would be used as follows:

B $53,500 — Tourism Improvement District Formation Contract with Civitas (Budget Contained
in Attached Proposal)

B $70,000 — Interim funding to continue the Chamber’ Tourism efforts (Budget Attached)

Civitas is a leading national consultant with expertise in forming, modifying, and renewing
improvement districts. Civitas is based in Sacramento and has been part of forming over 80% of alll
TBIDs in California. The Chamber will contract with Civitas to work directly with our local hotels and
other lodging partners to draft the necessary documents to establish a TBID. This will include
language that the City’s investment of $53,500 for the establishment of the TBID will be credited
towards future Yuba City financial commitments.

Although the Chamber has written support of Yuba City hotels, they are still working to gather
enough signatures to ensure regional support for a TBID as requested by Yuba City hotels. The
Chamber will provide an update on this effort at the Council meeting and the funding for the Civitas
contract will be contingent upon the Chamber providing the City written support of the majority of
lodging partners in the Yuba Sutter region.

Fiscal Impact:

$123,500 from one-time funds and approximately $80,000 of TOT funds annually (10% of TOT
collections) once a TBID is established

Alternatives:
1. Approve alternative funding amounts

2. Do not approve the funding request

Recommendation:

Authorize the City Manager to enter into an agreement with the Yuba Sutter Chamber to
establish a Tourism Improvement District, provide interim Tourism funding of $70,000 to the
Chamber and $53,500 contingent upon regional support of a TBID and make a supplementation
appropriation of $123,500 to Account No. 901164-65501 from one-time funds established by
Council in November 2015.
Attachments:

A. Chamber Tourism Budget

B. TBID Letters of Support
C. Civitas TBID Proposal
D

. 2/5/13 — Tourism Funding Staff Report



Prepared By: Submitted By:

/s/ Darin Gale /s/ Steven C. Kroeger
Darin E. Gale Steven C. Kroeger
Economic Development Manager City Manager

Reviewed By:

City Attorney TH via email

Finance RB



Visit Yuba-Sutter March 18, 2016

Interim Funding Request Breakdown

$70,000 total ask

e $35,000 Admin: (= 100% dedicated use towards defraying cost of Dr. of Visitor Services role)
o Social Media Marketing
o Website Management and Continued Development
o Tourism Recruitment (Competitive Process for Targeting Tour Groups, Conferences,
Trainings, etc.)
o Regional Marketing, Promotion and Networking (CA Farm to Fork, CalTravel, Visit CA, CA
Watchable Wildlife, Central Valley Tourism Association)
o Management and Distribution of Custom Visitor Swag Bag (Materials and Offers)
Management of Visitor Center
Management of Visit Yuba-Sutter Events
= CA Swan Festival
= CAFarm Fest
= Visit Yuba-Sutter Bike Poker Run
o Development, Management and Implementation of All Visit Yuba-Sutter Marketing

Collateral
o Travel Tradeshows (management)
e $31,000 Marketing/Advertising/Promotion

o External Print Advertisement (examples: USA Today Go Travel, VIA, Sunset)
o Digital Advertising
= Social Media Ads (example: Targeted Facebook paid advertising)

Visitors Guide

Travel Videos

Visit CA Annual Travel Publication (Print and Digital)

Hosting Travel Writers & Magazine Editors

o Travel Trade Media Shows (Registration Fee’s and Show Swag)

e $4,000 CA Farm Fest (seed funding)
Seed funding will be recaptured back to CA Farm Fest event budget through
event sponsorships

O O O O

Yuba-Sutter Chamber of Commerce
1300 Franklin Rd. - Yuba City -CA - 95993 - (530) 743-6501
www.yubasutterchamber.com



http://www.yubasutterchamber.com/
















Partnerships. Progress. Prosperity.
Sacramento « Los Angeles = San Luis Obispo

July 14, 2015

Ms. Rikki Shaffer

Executive Director

Yuba Sutter Chamber of Commerce
1300 Franklin Road

Yuba City, CA 95993

Re:  Proposal to Form the Yuba Sutter Tourism Business Improvement District

Dear Ms. Shaffer:

I am pleased to present to you our enclosed proposal for services to form the proposed Yuba
Sutter Tourism Business Improvement District (“YSTBID”). Civitas is California’s premier
consultant in TBID formation and renewal. We will bring to Yuba Sutter the experience and

expertise necessary to guide a successful TBID formation process.

Civitas has served as consultant to 74 of California’s 91 TBIDs. We have been forming and
renewing special districts since 1995, and assisting in the operation of those districts since 2000.

Our track record in successfully forming and renewing districts is California’s best.

Our proposal outlines the necessary steps for a successful TBID formation process. Our process
is designed to secure significant support for the project while complying with applicable laws.
Throughout the process we will work closely with your staff, business owners, and local
officials to create a specialized district meeting Yuba Sutter’s needs. We will guide a process

that will be promptly responsive to the needs and concerns of Yuba Sutter stakeholders.

Thank you for the opportunity to submit this proposal. Ilook forward to working with you on

this exciting project.

Best Regards,

John Lambeth, Esq.

1102 Corporate Way, Suite 140
Sacramento, CA 95831
(800)999-7781 -« www.civitasadvisors.com



Contents

[ EXecutive SUMIMATY ...c.ccoiiiiiiiiiiiiiinicitcctc st 1
IL. TOEPOAUCHON 1.ttt ettt et ettt et et s e st e et e et e e bt eabeenbesateenbeenbeenseenseenseensennne 2
III.  SCOPE Of SEIVICES ....cvviiiiiiiiiiiiiicc s 3
OVETVIEW ..ttt ettt ettt ettt et et et e st s ate st e e ateeatesateeatesatesateeaseeabeeaseeasesateenseenseenseenseenseensenane 3
Step One: Initiation and INfrastructure..........ccovviiiiiniiiii 4
Step Two: Outreach and Consensus Building ..o 5
Step Three: Document Preparation ... 6
Step Four: Document ReVISION.........cciiiiiiiiiiiiiiciccc e 7
Step Five: Hearing Process. ... 8
IV.  SChedule and FEes........cocuiiiiiiiiieiieiteeeeee ettt ettt et sttt e b et e b e enbeeteeseeaee 9
SCNEAUIE. ...ttt ettt ettt s e st e st e et e e atesatesateeteenbeenbeenseenseenteeane 9
B ettt ettt ettt et et e a bt e st e st e e e be e e bt e e bt e e bt e e sabeesabeesbeesbeeea 10
V. QUALIICATIONS. ..utietieiieieeie ettt ettt e et e eveeeveeteebeebeeabeeabeenbeesbeeabsesbeesbeenbeenssenseesseeseaseenseenseenses 12
Partial Client List — TBID Projects........ccccviiviiiiiiiiiiiiciiciccccc e 12
Staff BIographies........ccccouiiiiiiiiiiiiiiiiiiiii s 13
INAUSEIY CONACES .....voviiiiiiciiccc 15



l. Executive Summary

Civitas proposes to assist Yuba Sutter Chamber of Commerce (“the Chamber”)
with formation of the proposed Yuba Sutter Tourism Business Improvement
District (“YSTBID”). Civitas has formed or renewed a majority of California’s
tourism business improvement districts, and will provide expert advice and

guidance throughout the project.

Our proposal encompasses five steps leading to successful YSTBID formation.
Civitas will create the database of district businesses, assist in consensus
building, prepare and revise documents, and guide the City Council hearing
process. Throughout the project Civitas will work closely with business owners

and City officials.

We anticipate completion of the project in ten months. If started in September
2015, the project could be completed by July 2016. If the project is completed
during this time period and the scope of services described herein, Civitas’ fees

and expenses would not exceed $53,500.

“The Santa Ynez Valley Hotel Association worked closely with the staff of
Civitas to establish the first TBID in Santa Barbara County. We found
John and his staff to be knowledgeable and efficient, working within our
budget and timeline, always with integrity and patience. Their extensive
TBID experience throughout the state, and their ability to work directly
with city and county governments, gave our hoteliers confidence that the
TBID we crafted together would meet our needs.”

-Bill Phelps, Board Chair
Santa Ynez Valley Hotel Association

Yuba Sutter TBID Proposal
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. Introduction

Thousands of business owners in cities throughout the United States are
successfully using business improvement districts to improve their businesses.
The proven track records of those districts led to implementation of BIDs for
tourism promotion in California. Businesses in Yuba Sutter have expressed
interest in using this model to form and grow a stable funding source that will

help support them.

The Property and Business Improvement District Law of 1994 (“1994 Law”) is a
powerful tool available to business owners and local governments. This law
empowers private business owners to work closely with local government
officials and establish a new funding source dedicated to providing services

which benefit the businesses.

As with most areas, there is a greater need for tourism promotion services in
Yuba Sutter than can be provided with limited government funding. The TBID
can address this need and provide a dependable source of revenue for marketing

Yuba Sutter lodging businesses.

In concert with the Chamber, the Civitas team will guide a formation process
that includes developing and manipulating data, obtaining feedback from
business owners, preparing documents including a Management District Plan,

guiding the petition drive, and attending City Council hearings.

This proposal is based on the understanding that business owners and the
Chamber will provide assistance and time needed to facilitate the process on the
local level, including some database work, substantial time devoted to outreach

meetings, and gathering support and signed petitions from businesses.

Yuba Sutter TBID Proposal
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I11. Scope of Services

Overview
Five steps are anticipated over ten months, resulting in successful YSTBID
formation. The five steps are briefly described below and outlined in further

detail on the following pages.

Step One: Initiation/Infrastructure

This step creates the necessary leadership structure to carry out the project.
During this step Civitas, the Chamber, and business owners will identify their
respective roles in the formation process. This step also includes gathering

information on the district.

Step Two: Outreach and Consensus Building
Outreach efforts are undertaken in step two to connect with business owners and
City and County staff and officials and gain their support for the proposed

district.

Step Three: Document Preparation
In step three documents necessary to form the district are drafted. Civitas will
work closely with business owners, the Chamber, and the City to ensure

documents reflect the needs and priorities of assessed businesses.

Step Four: Document Revision
Documents drafted by Civitas will be submitted to the Chamber, business
owners, and the City for review. Based on their input, Civitas will revise

documents as necessary and prepare final documents.

Step Five: Hearing Process
Finally, Civitas will guide the Chamber through the City Council hearing process
to form the district. This proposal assumes that Yuba City will be the lead

jurisdiction in forming the district; if not we will adjust our services accordingly.

Yuba Sutter TBID Proposal
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Step One: Initiation and Infrastructure

This task includes development of program infrastructure necessary to carry out
a successful formation project. Civitas will work with the Chamber to create the

database of district businesses.

1.1 Develop Project Parameters

Civitas will work with the Chamber and business owners to clarify the project
parameters. Assignments for Civitas, the Chamber, and business owners will be
established.

1.2 Leadership Infrastructure
A project steering committee composed of the Chamber staff, business owners,
and City staff, will be formed. We will work with the steering committee to

provide guidance and keep the project on track.

1.3 Database

Civitas will work with the Chamber and local governments to create the district
database. The database will be used for various purposes throughout the project,
including calculating assessments and mass mailings. Variables that may need
to be assembled include business name and address, owner name, business type
or occupancy, and revenue. Revenue is proprietary information; Civitas will
sign a non-disclosure agreement if necessary, or work with the cities and

counties to determine the petition and protest weight of each business.

Yuba Sutter TBID Proposal
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Step Two: Outreach and Consensus Building

It is our understanding that the steering committee will conduct outreach to, and
build consensus among, business owners within the district. Reaching out to
business owners and City staff and officials is a crucial piece of the formation
process. This step includes six trips by Civitas to Yuba Sutter to meet with

business owners and City staff and officials.

21 Develop Outreach Program

Civitas and the Chamber will work together to develop an effective outreach
program. The program will include educating City and County staff and
officials and business owners about TBIDs, and seeking their input on the best

strategy for Yuba Sutter.

2.2 Establish District Parameters

During the outreach process, priorities for services will be established. An
assessment rate which will be proportional to the services received by each
business will be developed. Other elements of the district, such as governance

provisions and service priorities, will also be determined.

2.3 Database
The initial database will be updated and manipulated throughout the outreach
process. Civitas and the Chamber will build on previously obtained information

to maintain a complete and current database of district businesses.

“John Lambeth and his team at Civitas are the ‘go to’ people for creating

marketing districts. Their knowledge and professionalism not only made

this complicated process easier to maneuver, they were instrumental in
helping us achieve success in creating our district.”

-Leslee Gaul, CEO and President
Visit Oceanside Conference and Visitors Bureau

Yuba Sutter TBID Proposal
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Step Three: Document Preparation

Executive Summary
Civitas will utilize information gathered in the outreach and consensus building

process to prepare documents required for YSTBID formation.

Introduction
3.1 Management District Plan
Civitas will prepare a Management District Plan that complies with California
law and serves as a user-friendly educational tool. The Management District Scope of Services
Plan will include:
District rationale and objectives Schedule & Fees
District boundaries, benefit zones, and business classifications
Service plan and annual budget
Proposition 26 compliance provisions Qualifications
Assessment rate

Governance structure

District rules and regulations

YV VV VYV V V V V

Exhibits including a map and list of businesses

3.2 Petition

The 1994 Law requires signed petitions from businesses to begin the district
formation process. Civitas will draft the petition based on the Management
District Plan.

3.3 Resolutions and Notice

Civitas will draft the two resolutions necessary to form the district: a Resolution
of Intention and a Resolution of Formation. The resolutions will include
parameters from the Management District Plan and other required elements. A
notice must also be sent to businesses proposed to be in the district; Civitas will

draft the notice.

3.4 Consent Resolutions

Because the district will include multiple jurisdictions, one will need to act as the
lead and the others will need to consent. Civitas will prepare the necessary
resolutions requesting and granting consent and provide them to the

jurisdictions.

Yuba Sutter TBID Proposal 6



Step Four: Document Revision

Draft documents will be submitted to the steering committee, the Chamber, and

City for review. Civitas will revise drafts as necessary.

4.1 Steering Committee Review
Civitas will submit draft documents to the steering committee for review.
Civitas will revise documents to incorporate any comments from the steering

committee.

4.2 Consultation with Counsel
Civitas” staff will work with the City Attorney’s office to obtain their review and
approval of documents. Civitas will incorporate their comments as necessary,

and prepare finalized documents.

4.3 Finalization
Based on comments from the steering committee and City Attorney, Civitas will
prepare a final version of the Plan. Finalization may require several rounds of

edits and negotiation between the parties.

Yuba Sutter TBID Proposal
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Step Five: Hearing Process

Once the steering committee and City have approved final documents, Civitas
will assist in submitting the project to the City Council. This step includes three

trips to Yuba Sutter by Civitas to attend hearings.

5.1 District Finalization

Civitas will take all necessary steps to prepare for district formation. This will
include coordinating with City staff to set and prepare for hearings and
discussing matters with the City Attorney. Frequent phone calls, email
correspondence, and other communications will be necessary throughout this

step.

5.2 Petition Collection

Civitas will work with the steering committee to ensure adequate petition
support has been garnered. This will include working with the City to devise a
calculation method, and working with the steering committee to identify the
most influential businesses. The steering committee and the Chamber will be

responsible for collecting signed petitions from businesses.

5.3 Resolution of Intention

Civitas will attend the City Council hearing on the Resolution of Intention. If
necessary, Civitas will be prepared to make a brief presentation about the
proposed district to the City Council. After the Resolution of Intention is
adopted, Civitas will coordinate with City staff to ensure notice is given to

district businesses in accordance with the 1994 Law.

5.4 Public Meeting
Civitas will help the Chamber prepare for the public meeting. Civitas will
outline the requirements of the meeting and work with counsel to ensure

compliance with the 1994 Law.
5.5 Public Hearing

Civitas will attend the public hearing and be prepared to make presentations and

address any issues that may arise.

Yuba Sutter TBID Proposal
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IV. Schedule and Fees

Schedule
We estimate that the project can be completed in ten months. If started in

September 2015, the project could be finished by July 2016. As you know, there
are many unknown variables in a project of this nature. Although we would
work diligently to form the district, factors outside Civitas and the Chamber’s
control could delay or thwart even the best-developed plans. We will work to
minimize risks and complete the project at the earliest possible date. Our

expected progress for the project is below.
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Fees

Fees

Civitas’ fees for the scope of work in this proposal reflect our professional team’s
quality and experience. Our professional fees for the scope of services and
timeline described herein shall be $50,000. Fees and expenses include nine trips
to Yuba Sutter; six to meet with business owners and City officials and three to
attend City Council hearings. If additional trips are necessary, we would be
happy to make additional trips for a professional fee of $750 per trip by Nichole
Farley.

Expenses

Civitas will incur various costs and expenses in performing services described in
this proposal. The Chamber will be responsible for all costs and expenses in
addition to the professional fees. Ordinary costs and expenses, including
telephone charges, postage, and photocopying will be billed at 4% of
professional fees. Other costs, such as travel, overnight shipping, bulk mailing,
and bulk printing costs (over 500 pages per month) shall be billed at Civitas’

actual cost. Expenses are not expected to exceed $3,500.

Staff
It is anticipated that Nichole Farley, Melanee Cottrill, Nathan Hyde, and Sean

Pratt will work on this project.

Billing

Civitas proposes a fixed monthly fee of $5,000 per month for ten months. A
start-up fee of 10% of project costs, $5,350, will be due and payable upon
execution of an agreement for services between Civitas and the Chamber. The
amount of the start-up fee will be deducted from the final invoice, which will
also be adjusted to account for the total contract price. Civitas will send the
Chamber a monthly invoice for fees and costs incurred. Invoices will include the
fixed professional fee and expenses. The basis of calculation or other method of
determining expenses will be clearly identified by item and amount. If the
project is completed within the scope and timeline described herein, fees and

expenses shall not exceed $53,500.

Yuba Sutter TBID Proposal
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Cost Assumptions and Guidelines

We have projected a specific amount of time for YSTBID formation. It is
assumed that the project will not exceed the budgeted amount of time. If
unanticipated comments result in additional time beyond that which has been
projected, we would continue billing professional fees of $3,500 per month for
the project duration. Factors that could increase the scope of work and estimated
costs outlined above include additional meetings not described in this proposal,
analysis of additional issues above those described in this proposal, or a lack of

steering committee and business owner involvement in the project.

Business Information

The database for this project will rely on information from the cities and
counties. Errors can and will occur in this data. While Civitas will do its utmost
to identify and correct any errors, it is acknowledged that data will always
contain errors. We recommend the Chamber continue to pursue data correction
strategies during and after formation, including mailings and error checking by

city and county officials.

Thank you for the opportunity to submit this proposal. We look forward to

working with you.

Yuba Sutter TBID Proposal

Executive Summary

Introduction

Scope of Services

Schedule & Fees

Qualifications

11



V.  Qualifications

Partial Client List — TBID Projects

Carlsbad Tourism Business Improvement District
Claremont Tourism Business Improvement District
Coronado Tourism Business Improvement District

Dana Point Tourism Business Improvement District

Del Mar Tourism Business Improvement District

Fairfield Tourism Business Improvement District

Folsom Tourism Business Improvement District
Fresno-Clovis Tourism Business Improvement District

Lodi Tourism Business Improvement District

Long Beach Tourism Business Improvement Area

Los Angeles Tourism Marketing District

Madera County Tourism Business Improvement District
Marin County Tourism Business Improvement District
Mariposa County Tourism Business Improvement District
Mendocino County Tourism Business Improvement District
Monterey County Tourism Business Improvement District
Napa Valley Tourism Improvement District

National City Tourism Marketing District

Newport Beach Tourism Business Improvement District
Oceanside Tourism Marketing District

Placer Valley Tourism Business Improvement District
Rancho Cordova Tourism Business Improvement District
Redding Hilltop Hotel Business Improvement District
Sacramento Tourism Marketing District

San Diego Tourism Marketing District

San Jose Hotel Business Improvement District

San Luis Obispo County Tourism Business Improvement District
Santa Barbara South Coast Tourism Business Improvement District
Santa Cruz County Tourism Business Improvement District
Santa Monica Tourism Marketing District

Santa Ynez Valley Tourism Business Improvement District
Sonoma City Tourism Improvement District

South Lake Tahoe Tourism Improvement District

Stockton Tourism Business Improvement District
Temecula Valley Tourism Business Improvement District
Tri-Valley Tourism Business Improvement District
Torrance Tourism Business Improvement District

Vallejo Tourism Business Improvement District
Ventura-Oxnard-Camarillo Tourism Business Improvement District
West Hollywood Tourism Business Improvement District

Yuba Sutter TBID Proposal
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Staff Biographies

Nichole Farley, Project Manager

Ms. Farley specializes in the development and execution of
strategic strategies with a strong focus on creating,
maintaining, and growing B2B relationships.  Nichole
earned a bachelor’s degree from California State University,
Chico in Agriculture Business with a minor in Recreation
Administration. ~ She is currently working towards a
master’s degree in Communication with an emphasis in

Travel and Tourism and International Communications at

California State University, Fullerton. When not studying, Nichole is active with

the Sacramento Metro Chamber young professional group Metro EDGE and the

United Way’s Young Leaders Society.

Nathan Hyde, Paralegal

Mr. Hyde began his career in the legal field as an intern at
Friends of the River while attending American River College.
He earned an associate’s degree in legal assisting with highest
honors. Mr. Hyde is currently attending Lincoln Law School of
Sacramento with the aspiration of practicing law in California.
Mr. Hyde is married to his wife Steph and together they have
two children, Colt and Anabel.

Sean Pratt, GIS and Database Specialist

analysis.

Mr. Pratt specializes in creating, updating, and managing
property owner information databases. He earned a bachelor
of arts degree at UC Davis. He began his GIS career while
working for UC Davis Plant Sciences, and earned an Associate
degree at American River College in GIS. He volunteers at the
UCD Medical Center researching new ways to identify regions

of California’s at risk teen population using GIS to do spatial

Yuba Sutter TBID Proposal
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Melanee Cottrill, RP, Operations Manager
Mrs. Cottrill began her career in the legal field at the firm
Gardner, Janes, Nakken, Hugo and Nolan while attending
California State University, Sacramento. While at CSUS she
was inducted into the Phi Kappa Phi, Phi Alpha Theta, and
Golden Key honor societies. She earned a bachelor’s degree
in history with honors. Mrs. Cottrill has spent several years
managing the operation of assessment districts, specializing in budget and legal
document preparation. She is also the Immediate President of the Sacramento
Valley Paralegal Association and the President of the Bits ‘N Speeches

Toastmasters club.
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Industry Contacts

Civitas has had the pleasure of working with many experts in the tourism
promotion field. The following individuals have extensive experience with
tourism promotion, including establishing and operating tourism business

improvement districts.

Mr. Lorin Stewart

Executive Director

San Diego Tourism Marketing District
(619)209-6108

Mr. Kelly Miller
President

Visit Huntington Beach
(714)969-3492

Mr. Gary Sherwin

President

Newport Beach Conference and Visitors Bureau
(949)719-6100

Yuba Sutter TBID Proposal
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Agenda Item 8

CITY OF YUBA CITY
STAFF REPORT

Date: February 5, 2013

To: Honorable Mayor & Members of the City Council

From: Administration

Presentation By: Darin E. Gale, Economic Development Manager

Summary

Subject: Support funding for Yuba Sutter Chamber of Commerce Tourism and

Visitor Center Plan

Recommendation: Authorize the City Manager to enter into an agreement with the Yuba
Sutter Chamber to provide a Visitor Center and Tourism related effort and
make a supplementation appropriation of $210,000.

Fiscal Impact: $70,000 per year for three years (for a total of $210,000) allocated to a
General Fund Capital Project Account for professional services related to
Chamber funding — [901164-66514 General Fund Capital Project —
Chamber Funding—Professional Services]

Purpose:

Provide support funding to the Yuba Sutter Chamber of Commerce for the operation of a Yuba Sutter
Visitor Center and Tourism Marketing efforts.

Discussion:

Tourism funds are an investment into the future prosperity of our region. The Chamber has
developed a Yuba-Sutter Tourism & Visitor Center and Marketing Plan for tourism promotion,
regional attraction and branding. On December 18, 2012 the Chamber presented their plan to the
City Council for discussion and review. The need to create specific metrics and annual reporting
requirements for this project was recommended by the Council during this discussion. The Council
also directed the project be reviewed by the Yuba City Economic Development Commission, which
was done on January 9, 2013 and again at their regularly scheduled meeting where the Commission
unanimously supported the Chamber’s proposal on January 23, 2013.

As part of this project, the Chamber will work directly with key tourisms stakeholders and most
importantly our hotel owners. Through this collaborative approach the goal of the City will be for the
Chamber to gather support from the Hotels for a Tourism Management District (TMD). A TMD is an
overlay area which allows hotels to assess fees onto their visitors. Normally these fees average
about 2% and are on top of the existing Transient Occupancy Tax (TOT) already collected. A 2%
TMD would provide approximately $160,000 annually from Yuba City based hotels for tourism related
programs.

In order for the Chamber to be successful in this project, a three year commitment is being requested
for $70,000 a year for three years at total of $210,000. The source of funding for this project will be
from one time funds returned from the former Redevelopment Agency Low/Moderate Income
Housing Fund balance which was required to be submitted to the County Auditor-Controller for
redistribution to the taxing entities. Yuba City is estimating our share of this one-time re-distribution to
be approximately $493,000. In accordance with the City’'s Adopted Budget Policy, the City strives to

Agenda Item 8



fund current expenditures from current revenues (thereby utilizing one-time revenues to fund one-
time expenditures). Using this funding source to support the Chamber’s request accomplishes this.
Throughout this funding agreement, the Chamber will submit semi-annual reports to the City of its
efforts to implement their Tourism plan and TMD.

Fiscal Impact:

$70,000 per year for three years (for a total of $210,000) allocated to a general fund capital
project account for professional services related to chamber funding — [901164-66514 General
Fund Capital Project — Chamber Funding—Professional Services]

Alternatives:
1. Do not approve the funding request to the chamber
2. Fund the project at a lower level than what has been requested

3. Provide funding for this project for one year only at $70,000

Recommendation:

Authorize the City Manager to enter into an agreement with the Yuba Sutter Chamber to provide
a Visitor Center and Tourism related effort and make a supplementation appropriation of
$210,000.

Prepared By: Submitted By:

[s/ DoawrinE. Gale /s/ Steven R. Jepsen

Darin E. Gale Steven R. Jepsen

Economic Development Manager City Manager

Reviewed By:

City Attorney TH
Finance RB



MEMORANDUM

TO: Mayor Buckland & Yuba City Council Members
FROM: Yuba Sutter Chamber of Commerce

DATE: December 12,2012

RE: Yuba-Sutter Tourism & Visitor Center Funding Proposal

The Yuba-Sutter Chamber of Commerce’s tourism goal is to increase business revenue from both
visitors and local consumer spending through promotion and education of tourism. The Chamber
has created the Yuba-Sutter Tourism & Visitor Center Funding Proposal, which is attached hereto,
for the Council’s consideration. The primary purpose of this Plan is to increase visitor interest,
awareness, and ultimately travel into the Yuba-Sutter Region for businesses, services, and
attractions.

In order to accomplish the goals and objectives set forth in the Plan, the Chamber is requesting
monetary support from the City of Yuba City. The City receives Transiency Occupancy Tax
(“TOT”) as a result of persons paying to lodge at the local hotels and motels. A five-year average of
the TOT collected by the City is SIX HUNDRED TWENTY ONE THOUSAND FOUR
HUNDRED FORTY DOLLARS ($621,440.00). The Chamber is requesting TEN PERCENT (10%)
of this value or SIXTY TWO THOUSAND DOLLARS ($62,000.00) per year for three consecutive
years.

The Chamber has set forth a proposed budget in the Plan, which reflects that it will cost in excess of
SEVENTY FOUR THOUSAND DOLLARS ($74,000.00) in order to accomplish the objectives in
the Plan. The Chamber intends to seek out other funding sources for these efforts in future years,
however, in order to get the program off the ground the Chamber is requesting the initial support
from the City.

The Chamber is also requesting rent for the Madden House be reduced to the sum of ONE-
DOLLAR ($1.00) per year for the remainder of the term of the Lease to assist in offsetting the
additional tourism budget that is in excess of the amount being requested from the City. The
Chamber is currently paying EIGHT HUNDRED AND FIFTY DOLLARS ($850.00) per month in
rent, for which FOUR HUNDRED DOLLARS ($400.00) of the rent is being deposited into a
sinking fund being maintained by the City for maintenance expenses associated with the Madden
House. This proposal entails the Chamber continuing to pay the City FOUR HUNDRED
DOLLARS ($400.00) per month for the City to deposit into the sinking fund until it reaches the sum
of TWENTY THOUSAND DOLLARS ($20,000.00) as set forth in the Lease between the Chamber
and the City to ensure that the Madden House may be properly maintained.



Yuba-Sutter Tourism & Visitor Center Funding Proposal

In summary, the Chamber is requesting as follows:

Year Tourism Funding Rent Reduction Net Sum

2013 $62,000.00 $5,400.00 $67,400.00
2014 $62,000.00 $5,400.00 $67,400.00
2015 $62,000.00 $5,400.00 $67,400.00

The goals set forth by the Chamber in the Plan include the following:

Create an optimized website that promotes our regions key events, activities, natural
resources and provides a platform for primary tourism stakeholders to mutually benefit.
Collaborate with local jurisdictions & regional tourism groups & initiatives to attract and
increase visitor traffic and spending.

Increase/emphasize visitor-friendly business atmosphere through education and publicity.
Provide the Yuba-Sutter area an official Visitors Center with strategic business and
marketing objectives to attract visitors and obtain crucial statistics.

Grow the Chamber’s role as the region’s ambassador by partnering with neighboring
Visitor Bureaus, California Welcome Centers, and Chambers of Commerce to ensure
Yuba & Sutter County attractions are publicized.

Explore the feasibility of a Tourism Management District which will more specifically
fund a sanctioned Visitor Center as well as regional tourism efforts. This would
theoretically be accomplished with an increase in the TOT that is collected by the local
jurisdictions.

The Chamber intends on carrying out the goals through five core strategies:

Strategy #1: Develop and re-launch a results driven visitor’s website

Strategy #2: Integrate tourism with local economic development efforts

Strategy #3: Launch public awareness campaign promoting value of visitor spending
Strategy #4: Manage and market an official regional Visitor’s Center

Strategy #5: Expand tourism database via online and direct contact

The Chamber is a regional source for visitor information and already receives numerous requests
from people seeking information about the local area and what it has to offer. The Chamber’s office
location, on a highly traveled corridor for the Yuba-Sutter area, makes it an obvious choice for a
regional Visitor’s Center. With proper funding, the Chamber has the ability to provide tourism
opportunities, information, and coordination to the Yuba-Sutter Area and looks forwarding to
partnering with the City of Yuba City to provide this service with the funding requested herein.
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YUBA-SUTTER
TOURISM & VISITOR
CENTER FUNDING
PROPOSAL

DECEMBER 2012 A Regional Strategic Visitor Services Plan

A funding request and marketing proposal for Yuba-Sutter

tourism promotion, regional attraction and branding. This
proposal contains key performance indicators regarding our
local tourism industry and marketing initiatives utilizing transient
occupancy tax revenues to capture and maximize visitor

revenues.
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Yuba-Sutter Tourism & Visitor Center
Funding Proposal

Organization: Yuba-Sutter Chamber of Commerce
Contract Period: January 2013 — December 31, 2015
Date: December 12, 2012

Marketing Objective: To increase Yuba-Sutter counties annual tourism fiscal
impact through strategic marketing initiatives and regional
branding efforts.
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Yuba-Sutter Tourism & Visitor Center Funding Proposal

EXECUTIVE SUMMARY

The Yuba-Sutter Chamber of Commerce’s tourism goal is to increase business revenue from
both visitor and local consumer spending through promotion and education of tourism. One of
the most significant elements of this plan is capturing and maximizing visitor revenues. The
Chamber has both public and private partnership memberships and is responsible for the
enhancement of the business environment in both Yuba and Sutter counties. This is achieved by
properly representing these memberships through publicity, interaction with city and county
government entities, and surrounding tourism stakeholders. The primary purpose of this plan is
to increase visitor interest and awareness of the businesses, services and attractions available in
the Yuba-Sutter Region.

Acknowledging that all categories of consumer overnight visits are important, both for leisure
and business, every effort will be made to leverage existing resources over the broad travel
industry. Marketing sense dictates that we prioritize efforts for maximum impact. Various
marketing tactics such as qualitative market research, economic research, social media
campaigns, promotions, direct marketing, public relations, collateral, development and
distribution of fulfillment and special events are used with each program area to reach the
marketing plan's primary objectives.

The Chamber board and the general business community recognize that successful economic
development involves a comprehensive, multi-faceted approach. Tourism related economic
development is just one program among many goals aimed to improve overall business
conditions in the Yuba-Sutter area. The Chamber Tourism Program is linked to multiple efforts
and entities that are constantly striving to improve infrastructure, respond to business-related
issues, assist new enterprise and attract business.

A key component to this proposal/plan is evaluations and measurements that provide key market
information for progress assessment and future planning. There are many intangible factors that
motivate an individual visitor to travel or extend a stay at a particular destination. Considerable
performance indicators will be evaluated monthly to ensure the long-term economic impact of
the Visitor Center efforts are current with the evolving tourism marketplace. All programs and
plans listed in this Marketing Plan must be performed and executed with the full support and
cooperation of the jurisdictional economic development professionals.

With the foregoing in mind, this Plan is intended to create goals to be accomplished in a phased
effort over the course of the next three years and lay the appropriate groundwork to create a
regional Tourism Management District (TDM) with the potential to increase the TOT received
by the local jurisdictions to fund these efforts.
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VISITOR SERVICES MARKETING PLAN - SCOPE OF WORK

PRIMARY MARKETING GOALS

1. Create an optimized website that promotes our regions key events, activities, natural resources
and provides a platform for primary tourism stakeholders to mutually benefit.

2. Collaborate with local jurisdictions & regional tourism groups & initiatives to attract and
increase visitor traffic and spending.

3. Increase/emphasize visitor-friendly business atmosphere through education and publicity.

4. Provide the Yuba-Sutter area an official Visitors Center with strategic business and marketing
objectives to attract visitors and obtain crucial statistics.

5. Grow the Chamber’s role as the region’s ambassador by partnering with neighboring Visitor
Bureaus, California Welcome Centers, and Chambers of Commerce to ensure Yuba & Sutter
County attractions are publicized.

6. Explore the feasibility of a Tourism Management District which will more specifically fund a
sanctioned Visitor Center as well as regional tourism efforts.

CORE STRATEGIES, TARGET AUDIENCES & PERFORMACE MEASURES

Core Strategy #1: Develop and re-launch results driven visitor’s website

On-line tourism search engines, site location specialist, outdoor/recreational
individuals and agri-tourism interests

Target Audience(s):

¢ Branding our region. Increasing online search capability and appealing
marketing coverage information will encourage positive branding of
the entire area. Focusing on our key recreational resources: agri-
tourism, hunting, fishing, camping, hiking, cycling and other outdoor
activities will grow image as an attractive destination

e Marketing Key Events. Utilizing on-line tools, search engine
optimization techniques and a central platform for events and activities
showcasing our area. Create and maintain a highly optimized website
that will capture an average of 5,000 hits per month within one year of

Key Tactics & launching

Deliverables: e Maximize visitor referral to local business. By combining events with
local attractions and accommodations, weekend visitors are encouraged
to visit and stay. Online accommodation packages for key weekend
events will be part of the first year marketing goals with the new
website and accommodation stakeholders

e Public Relations. Produce/identify and market press releases for a
minimum of 1 key event each month (12/year) with free media outlets

e (reate and launch a Visit Yuba-Sutter Facebook page and “like”
campaign

¢ Create and launch a Visit Yuba Sutter social media presence through
Pinterest attraction boards

Performance

e Online website analytics and vitality of social campaign
Measures: y y paig
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Core Strategy #2: Integrate tourism with local economic development efforts immediately

Target Audience(s):

Local Economic Development organizations, Yolo Visitors Bureau, Sac Valley
Wine Region, WACVB +

Key Tactics &
Deliverables:

Maintain regular involvement with key local economic development
organizations

Join Western Association of California Visitor Bureaus and actively
participate in forums, seminars and communicate results

Continue to gain area recognition for wine, other agriculture production
and recreational offerings with surrounding visitor campaigns.

Partner with surrounding Visitor Center executives to create regional
maps and defined trails for optimal exposure

Obtain oversight and contract management responsibility for in-room
hotel guide and ensure product continues to promote regional branding
goals

Performance
Measures:

Online analytics results
Results from tourism committee hospitality forums (minimum 2/year)

Core Strategy #3: Launch public awareness campaign promoting the value of visitor spending

Target Audience(s):

Yuba-Sutter business owners & employees

Key Tactics &
Deliverables:

Educate the local business owners on the significant impact that visitor
spending has on our overall economic climate to encourage a visitor-
friendly atmosphere

Create and distribute marketing information in conjunction with
Chamber publications (Business Today, Nu-Alerts, Constant Contact
Newsletter etc.) highlighting economic impact of tourism

Highlight lead results distributed to hospitality industry through new
website CRM tools

Engage tourism related businesses and services in collaborative efforts
to market region

Educate visitor center staff and chamber staff on up-selling and revenue
capture plan on a monthly basis

Work with successful tourism hot spots in the region to obtain
statistical visitor information and capture additional opportunities

Performance
Measures:

Survey visitor contacts captured through website and social media
Monitor non-direct commodity purchases annually
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Core Strategy #4: Manage and market an official regional Visitor’s Center

Target Audience(s):

Local, regional, state wide and out of state tourism related inquiries

Key Tactics &
Deliverables:

Increase visitor attractions at Visitor Center

Over a 12 month period identify and obtain sufficient resources to
restore and expand Visitor Center hours during peak times

Enhance the interactivity and content of the Chamber website and new
visitors website

Continue to prepare market and distribute “relocation packets” to
interested business and individuals. (Add electronic order form
through new website.)

Continue to market and distribute “regional maps” in office and add
electronic availability to locals and visitors

Investigate the opportunity for our regional Visitor’s Center to become
a California Welcome Center within 5 years.

Performance
Measures:

Tracking of map sales and relocation packet requests
Monitor increase in foot traffic related to tourism efforts

Core Strategy #5: Expand tourism database via online and direct contact

Target Audience(s):

All visitor types — primarily visitors searching online

Key Tactics &
Deliverables:

Fully functional online presence directing area visitors to key events
and attractions with a online registration to receive area updates
Distribute Yuba-Sutter based publications, (including maps, guides,
events, press releases) to visitor centers and California chambers
throughout the State of California

Monitor online activity and utilize tools to increase the websites search
engine optimization

Capture visitor information and visitor interests by analyzing click
through and page views

Distribute visitor statistical information to tourism-based business,
services providers and primarily economic development professionals
throughout the region on a monthly basis

Offer online ordering of visitor materials

Implement an employee visitor policy to track and educate all tourism-
related visitors on area offerings and upcoming events, emphasizing
registration online to receive area updates

Performance
Measures:

Online analytics reports
Visitor center in-office traffic reports
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Yuba-Sutter Tourism & Visitor Center Funding Proposal

PROPOSED BUDGET

The proposed agreement for funding between the City of Yuba City and Chamber will provide for the
delivery of an array of services intended to increase and maximize the impacts of visitor spending.
Business and industry of all types and including the City itself will directly benefit from the Visitor

Center operation.

To initiate the program, the Chamber is requesting 10% of TOT collected (non-collected fees are
excluded from estimate) on an annual basis and a credit of 50% of the current building rent. Below is
the estimated budget based on 2012 YTD actual operational cost, and estimated start-up fees for new
technology and publishing. The budget will be provided to Council for Years 2 and 3 upon report to the
Council as to progress and direction.

Technical

Website Upgrade
Mobile Site

Mobile App

Domains - Hosting
Facility

Visitor Center Rent
Print Media

In Room Hotel Guide
Maps & Brochures
Visitor Packages
Other

Membership WACVB
Seminar & Travel Costs

Expense

$15,000
$1,500
$3,000
$150

$28,346
$15,000
$3,500
$5,000

$550
$2,500

Monthly
Total Building Overhead AVG. Annual
Utilities $326  $3,912
Phone/Internet $242 $2.,904
Janitorial $239  $2,868
Postage $125 $1,500
Office Supplies $250  $3,000
Copier $165 $1,980
Facility Insurance $233 $2,800
Total $1,580 $18,964
Total Building SqFt 2,835
Visitor Center (1/3) SqFt 936
Current Rent $850
Current Rent / sq ft. $0.30
(1/3) Operations OH $522
Staff (1/2 FTE-FB$18) $1,560 $18,720
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SITUATION ANALYSIS

YUBA & SUTTER COUNTY TOURISM MARKET

The Yuba-Sutter Visitor’s Center primary GEOGRAPHIC target market is travel decision makers within
a three hour radius researching weekend activities.

RATIONALE: The greater Yuba-Sutter area is easily accessible by car and successful in-area operations
such as Bishop’s Pumpkin Farm that service more than 200,000 annual visitors, validate the target
market. The Yuba-Sutter area needs to use repetitive marketing techniques targeting this audience to gain
and maintain recognition from travelers.

MARKET STRENGTHS

The primary strength of the Yuba-Sutter region is its vast recreational opportunities. Our strongest
distinction among other destinations is our ability to host visitors and activities on and around the Sutter
Buttes (the smallest mountain range in the world), thirty one different lakes and five riversi. Fishing
tournaments, dirt bike racing, golf, boat races, hiking, wine tours, bike tours, hunting (waterfowl, upland
game & big game), camping, and boating provide us a diverse advantage over many other travel
destinations.

Our area also has significant agricultural resources with year-round crop production and viewable
wildlife that when marketed correctly, will draw significant visitor traffic.

MARKET WEAKNESSES

A lack of community consensus/knowledge concerning tourism and visitor traffic is evident in the area.
Very little regional marketing or partnerships with out of county organizations for tourism efforts have
been solidified. The largest deficiency is insufficient financial resources in comparison to other
destination market areas and the ability to fund a Visitor Center operation.

A review of historical receipts reveals that TOT increased in 2011 over 2010, but still holds a deficit
over the 5+ year high in 2008.

TOT to Local Jurisdictions 2005-2011

SUTTER COUNTY

Yuba City 563,500 571,700 635,000 744,100 648,200 520,800 559,100
YUBA COUNTY

Unincorporated 191,500 214,000 290,800 300,300 283,600 222,500 244,000
Marysville 132,000 69,600 62,400 70,800 67,100 66,300 75,400
Total Yuba County 323,500 283,600 353,200 371,100 350,700 288,800 319,400
Total Sutter & Yuba Co. 887,000 855,300 988,200 1,115,200 998,900 809,600 878,500

Information provided by the Yuba-Sutter Economic Development Corporation
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YUBA-SUTTER ECONOMIC IMPACT

The Yuba-Sutter Chamber of Commerce and the City of Yuba City have been engaged in a mutually
productive, dynamic partnership for more than a century. The economic development initiatives and
primary goals of both the city and Chamber have worked together to improve economic conditions,
create employment opportunities and generate resources to provide essential public services.

In 2011, California experienced growth in local tax revenues (+10.1%) which was driven by increased
lodging tax receipts and preliminary reports reflect the same for Yuba & Sutter Counties. Following a
decline in 2009, tourism related economic development in the State of California has begun to rebound
with impressive increases in 2010 & 2011. Travel spending in California suffered a 10 percent drop in
2009 but recovered to produce a 7.4 percent increase in 2010 and 7.6 percent (preliminary) in 2011.
With signs emerging that the economy has started to recover, communities and local governments across
the country continue to explore new and creative ways to attract and increase revenues.

During the same period, Yuba and Sutter counties visitor related spending decreased in 2009. However,
in 2010 the Yuba-Sutter counties received a 2.92 percent increase in direct travel spending. Preliminary
reports for 2011 reflect an increase of 8.5 percent in TOT for combined Yuba & Sutter Counties.

DIRECT REVENUE IMPACTS (2010)
DIRECT EARNINGS BY CATEGORY

# 20.3
Total 18.7
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Yuba-Sutter Total

Sutter County

CATEGORIES

Yuba County

80 100 120 140
MILLIONS

160

" Total
u Other Travel

© Destination Spending

NON-DIRECT REVENUE IMPACTS (2010)

Hospitality providers are not the only beneficiaries of tourism promotion and activity, just as transient
occupancy tax (TOT) is not the only contributor to increased economic activity for businesses and tax
revenues for local governments. The figures below show the substantial impact of visitor spending on

non-direct earnings.

Visitor Spending by Commodity
Purchased Yuba County 2010

B Accommodations

® Food and Beverage
Service

® Food Stores

® Ground Transportation and
Fuel

H Arts, Entertainment and
Recreation

M Retail Sales
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Visitor Spending by Commodity
Purchased
Sutter County 2010

Accommodations

H Food and Beverage
Service

W Food Stores

Ground Transportation
and Fuel

H Arts, Entertainment and
Recreation

Visitor Spending at Destination
Yuba County 2010

Private Campground
M Private Home

Day Travel

Hotel, Motel

¥ Vacation Home

Visitor Spending at Destination
Sutter County 2010

Private Campground
B Private Home
® Day Travel

Hotel, Motel
H Vacation Home

H Total
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DIRECT JOB IMPACT (2010)

One of the most crucial components of increased tourism to our area, is the direct effect it has on
employment. One of the Chambers primary partnership objectives is job growth. Assisting in the decrease of
the current unemployment rate in Yuba County currently 17.1% and Sutter County of 15.2% (as reported by
the Employment Development Department in August 2012) remains our priority. The most recent reported
direct employment impact statistics are below.

7%° DIRECT EMPLOYMENT BY CATEGORY - 2010
600
8 500 -
[e) M Accommodation and Food
- .
6 400 - Service
o H Retail
w 300 -
=
2 200 - _ mOther Travel
100 - Arts, Entertainment and
Recreation
0 B T T T 1
Yuba Sutter
County County
COUNTY

Local statistics information provided by the Yuba-Sutter Economic Development Corporation.
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ADDENDUMS

KEY PERFORMANCE INDICATORS

DIRECT INFORMATIONAL CONTACTS 2012 AVG Monthly Annually

On-site Visitor Center Referrals 60 720
(Walk-in’s, including area map & visitor guide distribution)

Oft-site Information Request 90 1,100
(via Telephone)
Off-site Information Request 3 36
(via website or email)
Total Direct Contacts 153 1,856

CURRENT WEBSITE & SOCIAL MEDIA ANALYSIS

Alexa Ranking is a world-wide recognized website evaluation company owned by Amazon. Alexa
reports that the current visitor’s website that was established in 2001 (www.visityubasutter.com), is
ranked at #18,753,172 (out of 30+ million) which reflects an estimate of the sites lack of popularity. The
rank is calculated using a combination of average daily visitors and page views over the past 3 months.
The backlinks score reflects the number of other websites linking to a page on the website which
improves the sites ranking on search engines.

The social components evaluation shows that the site has only been shared 3 times on facebook and
virtually has 0 presences on any the social media platform.

Summary Statistics for Visityubasutter.com (provided by webstats.com)

Alexa Rank: 18,753,172 Facebook Comments 0
Backlinks: 37 Facebook Likes 0
Website Worth: $905 USD Facebook Shares 3
SEO score: 15% Count Tweets 0
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LAST AVAILABLE HISTORICAL WEBSITE ANALYITCS (Source Google Analytics)

visits 26653 2423 31675 2880

Page views 73629 6694 97258 8842
pages per visit 30.86 2.81 33.86 3.08
unique visitors 23555 2141 25740 2340
avg. time on site 21:50 1:59 21:25 1:56
home page views 8626 784 12021 1093

CALIFORNIA ECONOMIC IMPACT

Prepared by Dean Runyan Associates for the California Travel and Tourism Commission — April 2012

The multi-billion dollar travel industry in California is a vital part of the state and local economies. The
industry is represented primarily by retail and service providers including lodging establishments,
restaurants, retail stores, gas stations, and other types of businesses that sell their products and services
to travelers. The money that visitors expend on various goods and services while in California produces
business receipts at these businesses, which in turn provide jobs for California residents and pay their
wages and salaries. State and local government units benefit directly from travel as well. The state
government collects taxes on the gross receipts of businesses operating in the state, as well as sales and
use taxes levied on the sale of goods and services to travelers. (Local governments also collect sales and
use taxes generated from traveler purchases.)

IMPACTS OF TRAVEL IN CALIFORNIA

Total direct travel spending in California was $102.3 billion in 2011(preliminary). Travel spending
increased by 7.6 percent in current dollars compared to 2010. Inflation-adjusted (real dollar) travel
spending increased by 2.2 percent from 2010 to 2011, following a 3.4 percent increase the preceding
year. Price increase in transportation and lodging were the primary sources of inflation in 2011.

Other indicators of visitation also show positive, but slightly lower rates of increase. Room demand in
California increased by 4.4 percent from 2010 to 2011, down from 6.0 percent the preceding year (Smith
Travel Research). Visitor air arrivals on domestic flights increased by 1.3 percent from 2010 to 201 1p,
down from 1.7 percent the preceding year.

Total travel-generated employment increased by 1.5 percent during the past year. Employment in the
travel-generated portion of the leisure and hospitality sector has increased by 1.8 percent. This is the first
substantial increase in employment since 2007. Average weekly hours in the broader leisure and
hospitality sector are now almost at the same level as 2007.

DOMESTIC TRAVEL TO CALIFORNIA

California was the destination for 208.6 million domestic person-trips in 2011. 80% of California's
domestic leisure visitors in 2011 were residents of California.
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INTERNATIONAL TRAVEL TO CALIFORNIA

13.6 million International visitors traveled to California in 2010. Approximately 5.7 million were from
overseas origins, 6.6 million were from Mexico and 1.4 million were from Canada.

California's top overseas markets in 2010 were the United Kingdom (682,000), Japan (545,000),
Australia (502,000), China (401,000) South Korea (390,000), Germany (388,000), France (383,000),
and India (184,000).

All California economic information and statistics from the California Travel and Tourism Commission Reports April 2011
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